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Gasoline Consumption Gains 


in All But Two States in ‘46 
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Map compiled from API figures 


In general, these figures include all gasoline sold or consumed within the confines of the state, regardless 


of whether it was for a taxable or a non-taxable purpose) 


Consumption of gasoline increased greatly in 1946 
Majority had 
increases of better than 20% with Vermont leading at 
41.54%. Total U.S. gasoline gallonage was 3,445,- 
302,000 gals. higher in 1946 than in 1945 since 30,039,- 
823,000 gals. were used in 1946 compared with 26,- 
594,521,000 gals. in 1945. In percentage this is an 
increase of 12.95% for the entire U.S. Decline in 
Texas of 45.17% and in Oklahoma of 8.28% reflects 
decreased buying by the U.S. government, especially 
for airfields, following the end of the war. 


in all states but Oklahoma and Texas. 


(For com- 
plete tabulation of 1946 consumption figures see NPN 
April 2, 1947, p. 58. January, 1947, consumption fig- 
Jres are compiled ir this issue on p. 59). 


Replacement of Wornout Trucks Cuts Costs 


Increase of 69.4% in maintenance costs for wornout 
truck equipment and a rise of from 95% operating ratio 
in 1942, to one of 100.1% in 1945 can be overcome, 
credit man declares. Replacement of old and costly 
trucks with new vehicles can generally reduce both 
operating costs and operating ratio figure. Page 28. 


Oil Company Promotes Free Enterprise 


Selling free enterprise is one of the major objectives 
of a West Coast oil company. President of company 
allocates 30% of entire advertising appropriation to 
institutional copy, working on theory that industry 
should sell the public on the American way of life. 
Page 30. 









Fig. 131 Fig. 141 
Erie Rotary Transfer Erie Rotary Transfer 


Pump for Gasoline, Pump for Gasoline, 
Capacity 6 GPM at Capacity 14 GPM at 
90 RPM, 4-Blade, 70 RPM 4-Blade 
Self-Priming. Self-Priming 


VYore FARM FUELING ... 7/o0rc FOOD 


and it follows as the night follows day that the 
cost of food will come down. Mechanization 
of the American Farm with increased yield will 
make more money for your farmer friend, 
lower food costs for all and hasten the day of 
normalcy. Farmers used ‘‘to plow pigs under’’ 
and lived to regret it. Let's make full use of 
modern methods, the American Way, to make 
hard work easier, to produce more, and dis- 
tribute better. You can get an Erie Hand Pump 
for your farmer customer quicker today than 
any day since 1941. Which ones do you want 
and how many? 


Wain Office and Plant: Erg. Pa. 
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Fig. 145M 


Erie Rotary Pedesta 
Pump with flow ty; 
meter. Capacity | 
GPM at 70 RPM { 
installation on pla 
form base for ga 
oline dispensing 


Blade, Self-Priming 





Fig. 175 
Erie One Gallon Ped 
estal Pump tor 
stallation on plat 
form base for ga 
oline dispensing 


Fig. lige 
Erie One Gallon Ped- 
estal Pump for in- 
stallation directly on 
underground’ tanks 
for gasoline dispens- 
ing. 


Fig. 179 Only 
Erie One Gallon 


Pump for use on skid 
tanks, above ground 
tanks or drums for 
gasoline dispensing. 


Write for Complete Catalog on Erie Kerosene, 
Gasoline, Lube Oil and Grease Equipment. 
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Indoor 
farming 


Fon all intents and purposes this tractor is pulling 
two plows back and forth across the acres of a Min- 
nesota farm. However, replacing the farmer’s rough- 
and-ready figures on how much gasoline and oil he 
uses, or how long it takes to do a given job, Ethyl 
technologists are accurately setting down depend- 
able figures. Chassis dynamometer tests and other 
studies furnish reliable data on the effects of different 
gasoline characteristics, engine adjustments, lubri- 
cating oils—and various combinations of these. 


In 1935, when Ethyl engineers first started their 
farm tractor program, there were no high compres- 
sion gasoline tractors. Today every manufacturer of 
wheel-type tractors makes a high compression model 
—the type of tractor that squeezes more power from 
every gallon of gasoline. 


The laboratories of the Ethyl Corporation con- 









tain much in the way of new and specialized equip- 
ment, like the chassis dynamometer shown above, 
that has been especially designed to help solve the 
many problems involving the interrelationships of 
engines, fuels and lubricants. In research projects, 
Ethyl technologists have at their command this 
equipment, together with the experience resulting 
from more than twenty years of activity in this field. 





ETHYL CORPORATION 


research laboratories 


1600 WEST EIGHT MILE ROAD, DETROIT 20, MICHIGAN 
2600 CAJON ROAD, SAN BERNARDINO, CALIFORNIA 
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GMC trucks are preferred by veteran drivers . . . old and E ie 

retro 

young. They are the choice of men who have operated THE TRUCK OF VALU work 

commercial vehicles for years, just as they are the choice of to 10 

veteran G.I.s who put GMC military vehicles through unbe- GASOLINE* DIESEL ay 

lievably tough hauling assignments on battlefronts all over howe: 

the world. GMCs are favorites of these men who know trucks ale 
because GMCs can be counted upon to perform powerfully, Vue ey lee ge). kh 

economically and dependably . . . mile after mile, day after 

day. They are favorites because they are all-truck built, with BIG | 

truck axles, transmissions, clutches, frames and brakes, plus opera 

engines of the same basic design as that used in nearly . a 

600,000 “Army Workhorse” GMCs. There’s a model the i 

ideally suited to your job . . . to every hauling job, large ay 

any, 


or small. If you want a truck that can take it, take a tip Sees 


from veteran drivers. Choose a rugged, war-proved GMC! quart 
a half 


GMC TRUCK & COACH DIVISION + GENERAL MOTORS CORPORATION PONTIAC, MICHIGAN systen 
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PROFIT BY EXPERIENCE—When and if the Interior De- 
partment is reduced to the necessity of having actually to seek 
legislative authority for its Oil and Gas Division, members 

the National Petroleum Council will be given every op- 
portunity to suggest the form any bill should take before it 
is introduced. The department believes that by doing this, 
likelihood of industry opposition could be minimized and a 
fate for the legislation similiar to that which befell the original 
Anglo-American Oil Agreement avoided. 


LPG TREND—To encourage construction of more storage fa- 
cilities for summer fill, liquefied petroleum gas manufacturers 
ind other suppliers are now endeavoring to write “1% to 1” 
customer contracts. That is, contracts calling for delivery dur- 
ing the heating season of only 1% times the gallonage of LPG 
delivered to them during the summer, or off-season period. 
Few years ago deliveries to customers during the peak win- 
ter demand was three to four times amount delivered during 
Low figure of 1% times suppliers are now 
shooting at applies principally in southern states where the 


the off-season. 


heating season is only five months a year. 


13:1 COMPRESSIONS, EXPERIMENTALLY ONLY—First 
definite information on the new high compression engine 
General Motors has been using in road tests around Detroit 
may be forthcoming at the meeting of the Society of Auto- 
motive Industries in French Lick June 1-6. It is understood 
that C. F. Kettering, G.M.’s director of research, is going to 
tell about this engine in an address there. 

It is understood that compressions of as high as 13 to 1 
have been reached in the experimental engines, using triptane 
is fuel. Triptane (2,2,3-trimethyl butane if you want the 
chemical term for this super antiknock hydrocarbon from 
petroleum) was developed by General Motors in its research 
work on automotive fuels. It has a plant that will make up 
to 10 bbls. a day. Triptane leaded is said to give four times 
is much power and up to a 25% gain in fuel economy over 
100-octane gasoline. This fuel or others of this character. 


however, will not 


be commercially practicable for motor fuels 


+ ; 
for a long time to come 


BIG INCH—Texas Eastern Transmission Co., which took over 
eration of the Big Inch pipelines May 1, thinks it has found 
t way to save a wad of money on installing compressor sta- 
tions. Texas Eastern hopes to install centrifugal blowers on 
line, using cheap electrical energy in the TVA area, in- 
id of the more expensive reciprocal type pumps. Inciden- 
ly, Tennessee Gas and Transmission Co., which has been 
rating the lines on a lease basis since Dec. 2, issued a 
juarterly financial report on May 6 showing a profit of nearly 

ilf-million dollars on its first four months operations of the 


AHEAD of 4 NEWS 








PRICE CUTTING—Some terminal operators along the East 
Coast (particularly in Brooklyn) report influx of coal distributors 
into the fuel oil business and with that influx a tendency on 
the part of the newcomers to cut prices. One such coal dis- 
tributor is reported paying 6.7c for fuel oil and selling it at 
6.8c and 6.85c. Terminal men are wondering how long it can 
last. One veteran operator said the price cutting hadn’t hurt 
his business yet but he couldn’t speak for others in his area. 


PRICES TOO HIGH?—No matter what Congress does with 
request of U. S. Maritime Commission to continue opera- 
tion of government-owned tankships, group of small independ- 
ent shippers, some of whom owned tankers lost during war, 
say they won't be able to buy any of the surplus bottoms 
unless the present price is lowered. Commission has assured 
prospective purchasers that prices won't be lowered in the 
future, but independents believe if they can get by for next 
few years by hiring ocean tonnage that government will have 
so many surplus ships on hand it will be forced to lower 
prices to keep them from rotting away in reserve fleets. 


SURPLUS TANKERS—One reason advanced by head of an 
eastern oil company for the slow sale of surplus tankers by the 
government to the industry is that “floor” on prices causes in- 
dustry to hedge. Companies hesitate to buy tankers at pre- 
vailing price because they fear that after a while the “floor” 
will be removed and then independent tanker operators will 
move in and buy ships “for a song.” He favors competitive 
bidding on ships and sale to highest bidder, even if below the 
prevailing “floor” set by Congress. 


TIME PAYMENTS—It is now possible at some service sta- 
tions to buy as little as $5 worth of automotive accessories and 
pay for them at the rate of $1.25 a week. 


SHELF SURVEY HOPES—Although an economy-minded 
Congress is practically certain to overlook the projected air- 
borne magnetometer survey of the Continental Shelf, when 
money is parcelled out for next fiscal year, Interior Depart- 
ment still has some hopes of getting funds later through a 
deficiency appropriations bill. Continental Shelf project was 
cut out of current appropriations request by Budget Bureau, 
but high department officials believe it will be sanctioned by 
budget director when time rolis around for seeking deficiency 


-HIGAN system. funds. 
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Lubrication Guide 






HE new Servoguide for 1947—just off the 

press—is a tremendous advance in lubrication 
instructions for service stations. It is not only a 
complete, up-to-date and reliable guide to lubri- 
cation, it is extremely simple, readable and easy to 
follow. The text is so simple and concise, and the 
diagrams are so large, uncluttered and instantly 
understandable, that the Servoguide makes accurate 
lubrication quick and easy. 
Its pages, arranged alphabetically, give the correct, 
modern lubrication method for every American 
make of passenger car, and most trucks up to two 
tons—from 1939 to 1947 inclusive. Every page 
tells its story clearly and quickly. 


The text is kept to an absolute minimum. 
Instructions are simple, clear and concise. 


A few simple arrows point out the parts— 
the diagrams are not cluttered with a 
confusing array of arrows. 


All references are on the same page with 
the subject—there is no need to thumb 
through pages for complete instructions. 


SERVOGUIDE IS AUTHORITATIVE! Servoguide is as 
reliable as it is readable. All lubrication rec- 
ommendations have been approved by the car 


SIMPLE, CLEAR, CONCISE & 


~~ 


fey Sue 


‘~ 
~ 





The new SERVOGUIDE is ready! 





























IT’S EASIER TO USE 


than any other lubrication guide 


IT COVERS 500 MODELS 
of cars and trucks from 1939 to 1947 


IT’S FACTORY APPROVED 


by car and truck manufacturers 


manufacturers. Changes or revisions in lubricants, 
capacities or service intervals are applied to all 
earlier models. All diagrams, directions, special 
service point instructions, etc. are the result of 
the joint cooperation of the technical department 
and the automotive engineering department of each 
car manufacturer, and the lubrication board of 
Service Analysts, Inc. 


SERVOGUIDE USERS ARE ALWAYS UP-TO-DATE! You 
can use the Servoguide as a reliable guide to lubri- 
cation for an entire year. Information on mid- 
season models is sent to Servoguide users as fast 
as they are received from the car factory—in special 
“Flash News” issues of the Servoguide Bulletin. 
This service, together with regular mailings of the 
Servoguide Bulletin, is given free to all Servoguide 
users. Servoguide makes sure that its users can 
always render up-to-date, correct lubrication service. 
Write today for information and new low prices 
of the 1947 Servoguide—the most reliable and 
readable guide to lubrication! 


Write now for quantity prices and assurance of early delivery 


SERVICE ANALYSTS INC., 75 VARICK STREET, NEW YORK, N. Y. 
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Apparently we 
are going to have 
Mr. Yocom to wait for some 

time _ yet _ before 
actual plans, if any, 
Mexican administration may 
have for developing Mexico’s oil re- 
sources on a basis that will enable ex- 
tensive participation by American oil 
capital. 


learning of the 
the new 


During his short stay in Washington 
and in New York, President Aleman 
personally dropped not so much as a 
hint as to his country’s future policy 
on petroleum. It is true that in his ap- 
pearance before the Pan American 
Society of the United States, he vigor- 
ously defended the measures Mexico has 
adopted “to safeguard our resources” 
and that he welcomed to his country 
“American capital that really means to 
share in the life of Mexico,” but they are 
the kind of remarks he would be ex- 
pected to make. 


Their main significance lies in their 
avoidance of such actualities as the total 
failure of the policies of the recent past 
to develop for Mexico a thriving petrol- 
eum industry, which is sorely needed 
and which the Aleman administration is 
going to have to provide if the Mexican 
economy is to prosper. 

As for possibility of some light being 
thrown on the oil policy matter by the 
fact that Mexico is getting an additional 
credit of some 100-odd millions of 
dollars from the Export-Import Bank, 
that seems out of the question. At least 
the story told by the bank is that the 
pending application “in no-wise con- 
templates or requests funds for develop- 
ment of oil resources.” 

Also, State Department quarters 
scotch the suggestion, advanced by cer- 
tain individuals, that this government 
may use the device of the credit as a 
means of exacting from Mexico some 
sort of assurance that she will soften 
her attitude towards private foreign in- 
vestors, 

They say that this is to be one 
of those “no strings” affairs; that Mexico 
should and undoubtedly will be left to 
decide in her own way and in her own 
good time just how she wants to manage 
ier petroleum affairs, even though it is 
recognized, as argued by those favoring 
the use of pressure, that expanding 
Mexican oil production would be of 
ie help in the present and prospective 
tight world supply situation. Further- 
more, they point out that a little matter 
of political expediency almost certainly 
would compel Aleman to reject the at- 
taching of any conditions to the bank 
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INTERPRETING THE OIL NEWS 





WASHINGTON—By Herbert A. Yocom 


Aleman Still Not Talking 
About Mexican Oil Policy 


credit if these meant running counter to 
current petroleum policy and thus had 
the effect of placing his administration 
in opposition to the wishes of the domin- 
ant Mexican labor force headed by 
Vicente Lombardo Toledano. 

Nor does it seem that we can look 
for the answer to the Mexican situation 
in the application to the World Bank for 
a loan of $209 million, although it does, 
among other things, include funds for 
the construction of a couple of oil pipe- 
lines across the Isthmus of Tehuantepec 


between Puerto Mexico and Salina Cruz. 

Perhaps the real significance, then, is 
to be attached to advices, freshly ar- 
rived from Mexico City, that the govern- 
ment petroleum authorities now have in 
hand the report of a prominent U. S. 
firm of consulting geologists recom- 
mending a program for the drilling of 
200 wells— in the states of Tamaulipas 
Tabasco and on the west central coast 
of Lower California. 

If such a program is seriously con- 
templated, it certainly could not be 
undertaken for anything less than $10 
million, and Mexico doesn’t have that 
sort of money lying around loose, just 
as it doesn’t have men with the oil 
know-how to get the job done in a way 
that will minimize for the government 
the risk of public censure if the result is 
a lot of dry holes. This being the case, 
outside help is going to be necessary. 
And where can Mexico turn for assis- 
tance except to the American oil indus- 
try? 





Major oil com- 
panies, as well as 
Independents, seem 
glad to get off the 
hook in the matter of leasing or loaning 
storage tanks to farmers. It was bad 
business. 

From the oil marketer's viewpoint, a 
very difficult problem is on its way 
toward solution, but there are a number 
of things that oil marketing as a whole 
will want to remember. One is that the 
farm tank situation was similar to that 
at some factory-owned retail tire stores, 
which are in the gasoline business. 

J. A. Dennis, secretary of the Iowa 
Independent Oil Jobbers’ Assn., said 
the other day that certain factory- 
owned retail tire stores in Iowa, which 
are also in the gasoline business, are cut- 
ting gasoline prices to truck fleet owners 
and other large consumers from 3c to 
3%c in order to secure their truck fleet 
tire business. Jobbers at the Detroit 
convention of the Michigan Petroleum 
Assn., April 8-9, said that retail stores 
of a big tire manufacturer in that state 
were shaving the gasoline price 2c. 

As oil marketing rightfully objects to 
having its products used as a sales leader 
by another industry, it might well con- 
sider how hardware and farm implement 
store owners must feel about the oil 
industry giving away farm storage tanks, 
or even selling them at cost. Oil mar- 
keters who give this a little thought will 
find, in line with suggestion of the Iowa 


Mr. Lamm 


MIDWEST—By Earl Lamm 


Farm Tank Loan Problem Seen 


Settled but Others Remain 


association secretary, that hardware and 
farm implement stores should handle the 
farm storage tanks. 

However, oil marketing is in competi- 
tion with hardware and farm implement 
merchants in many things in addition to 
farm storage tanks, such as automotive 
and tractor tools, TBA, and household 
appliances, and this department has 
never questioned the desirability of see- 
ing that farmers are amply supplied with 
storage tanks which encourage the use of 
more petroleum products. The only ques- 
tion has been the manner in which the 
tanks were being supplied, and whether 
or not they were being furnished only 
to farmers who really need them. Even 
when they are sold on the proper basis, 
the possibility that they will result in 
cut of tank wagon prices remains, but 
if there is an actual saving in trans- 
portation and volume handling, there is 
no reason why a portion of that saving 
should not be passed on to the farmer. 

Another question remaining—if use of 
elevated tanks is to continue—is elimi- 
nation of skids, or mobility of the tanks, 
which adds to their fire hazard. 

But regardless of the type of tank 
supplied, attention of oil marketers is 
directed to the final paragraph of Indi- 
ana Standard’s announcement halting 
leasing of the tanks on May 15. It says 
sale of the tanks will be “tried” in 
14 Midwestern states, 

It's wha marketers 
wanted. Will they chisel? 


everywhere 
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J. Pau! Hughes 


They wanted to do something nice for J, Paul Hughes on 
his birthday to show their appreciation for his work. So the 
Kentucky Petroleum Marketers Assn. this year elected him 
president. 


After his inauguration, which included an “oath of office” 
administered by the governor of Kentucky, Mr. Hughes modest- 
ly suggested that others could do a better job. But his associ- 
ates know he will do a top notch job. He has been active 
in association affairs since coming to Louisville in 1938 as 
district manager for Ohio Oil Co. He has held various offices 
in the association and is very active in affairs of Kentucky 


PIC. 


Mr. Hughes not only received this association honor on 
his birthday in February but also, almost to a day, on the 
25 anniversary of his entrance into the oil business at Bristow, 
Okla., with the Bristow Gasoline and Supply Co., of which 
he became manager. 


Before entering the oil business, Mr. Hughes attended 
Bethany College in West Virginia, wher« 
moved from Pennsylvania, his birthplace, He was working at 
Bethlehem Steel at the outbreak of World War I, when he 


his family had 

















J. Paul Hughes Heads 


Kentucky Marketers 


enlisted and went overseas with the First Gas Regiment, 
First Army. 


In 1920 Mr. Hughes went to Oklahoma City and served 
with Gen. B. H. Markham, now director of the APIC, in the 
organization of the 45th Division (Oklahoma National Guard) 
There he was a captain of headquarters company. 


As manager of Bristow Gasoline and Supply Co., Mr 
Iiughes negotiated the sale of its bulk plants and service sta- 
tions to the Transcontinental Oil Co. in 1925. He became dis- 
trict manager of that company in Oklahoma City, in charge 
of retail marketing in Oklahoma, Kansas, Missouri, and Arkan- 
sas. He continued in that capacity after Ohio Oil took over 
Transcontinental and until his transfer to the Kentucky terri- 
tory, 


His family consists of his wife and two children, a son 
William, now in the Navy in the Pacific, and a daughter 
Betty, in junior high in Louisville. Mr. Hughes has a wide 
variety of interests, including golf and fishing, but his oil 
activities have kept him too busy to let them become hobbies 
He is a Presbyterian, Mason, Legicnnaire and a member ot 
Andubon Country Club, Louisville. 
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NEWS OF THE OIL INDUSTRY 





Strikes Costing U. S. Over 
200,000 B/D of Products 


Work Stoppages at Five Refineries Preventing 
Capacity Operations Needed to Meet Big Demand 


By NPN Staff Writers 


Strikes at five oil refineries are costing 
the nation more than 200,000 b/d of pe- 
troleum products at a time when the oil 
industry is fighting to maintain refinery 
operations at capacity to avert a shortage 
f gasoline this summer and of heating 
il next winter 


The total loss from the current strikes, 
in terms of crude runs to stills, stood at 
8,455,000 bbls. on May 6. This was the 
picture 


Pure Oil Co.—strikes called by 
the Oil Workers International Union 
CIO) at Toledo, Smith’s Bluff 
Nederland, Texas) and Cabin 
Creek, W. Va.; total refining capacity 
of 90,000 b/d; strikes in progress 
39 days (since March 28) for a loss 
of 3,510,000 bbls. in crude runs. 


Shell Oil Co., Inc.—strike called 
by OWIU at Houston; refining ca- 
pacity of 85,000 b/d; in progress 55 
days (since March 12) for a loss of 
1,675,000 bbls. in crude runs. 


Phillips 
called by 
Operating 


Co. — strike 
International Union of 
Engineers (AFL) at 
Borger, Tex.; refining capacity of 
15,000 b/d; in progress six days 
since May 1) for a loss of 270,000 
bbls. in crude runs 


Petroleum 


Che strikes to date have reduced pro- 
duction of gasoline by about 4,000,000 
bbls. and of distillate fuels by about 
2,500,000 bbls. 


Strikers Begin to Feel Pinch 
Already the 
$1,500,000 in wages and evidence is pil- 
ing up that they are beginning to feel the 


pinch, particularly those at Houston who 
have been out for nearly two months. 


strikers have lost nearly 


llouse for rent advertisements are ap- 
pearing in the newspapers from Pasadena, 
K near Shell’s Houston refinery and 
merchants there report they are hard hit. 
The current issue of the union publica- 
tion, The International Oil Worker, carries 
several stories designed to boost the 
strikers’ morale and includes an appeal 
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for nonstriking OWIU members to donate 
a day’s pay to the strike fund. 

“Many hardship cases already have de- 
veloped,” the appeal states. But there 
were no indications that a settlement was 
near with either Pure or Shell. 


There was growing concern in Wash- 
ington about the product losses, the sever- 
ity of the situation having been pointed 
up by the report on April 25 from the 
Economics Advisory Committee of the 
Interstate Oil Compact Commission which 
said, among other things, that the oil in- 
dustry would have to “do everything pos- 
sible to prepare for next winter.” The 
committee said that refinery runs of about 
5,000,000 b/d would be required to meet 
the demand. Crude runs for the week 
ending April 26 were 4,725,000 b/d. 
Virtually the entire difference between 
actual and required crude runs may be 
accounted for in the strike loss of 220,- 
000 b/d. 

Whether official Washington would try 
to take a hand in the matter was prob- 
lematical. There was some sentiment in 
the government for an official request for 
settlement due to the gravity of the sup- 
ply and demand outlook, 

Statistically, the situation was as fol- 
lows: for the week ended April 26 crude 
production rose to 4,929,900 b/d a new 
high; runs to still which had declined un- 
der the impact of the Texas City disaster 
edged up to 4,725,000 b/d, the third low- 
est weekly figure in almost a year; crude 
stocks continued to gain and went to 
235,383,000 bbls., compared with 224,- 


000,000 bbls. a year ago; gasoline stocks 





Tanker Loads at Texas City 
TEXAS CITY—The first tanker 


to load at Texas City since the 
disaster April 16 took on Bunker C 
for the East Coast here May 2. 
The ship was Pan-American’s the 
Pan-Pennsylvania. Two other ships 
were in the harbor ready to load 
shortly afterward. 














What the Strikes Cost! 


The current strikes at five re- 
fineries have cost to date: 

About 160,000,000 gals. of gaso- 
line, enough to provide more than 
two billion miles of automobile 
driving, or 72 miles for every auto- 
mobile in the United States. 

About 105,000,000 gals. of dis- 
tillate fuels, enough to heat 70,000 
averaged size homes for a season. 

And, in addition, at least 50,- 
000,000 gals. of residual fuel 
needed by other industry to main- 
tain full operations. 











declined to 103,860,000 bbls., compared 
with 108 million bbls. five weeks ago and 
99 million bbls. a year ago. (See tables 
and charts on pages 56 and 57). 


Sinclair Boosts Living Cost Bonus 


Elsewhere on the labor front Sinclair 
Refining Co. on May 5 disclosed it had 
increased by $5.18 its monthly “cost-of- 
living” bonus to employes under terms of 
its contract with OWIU calling for in- 
creases or decreases in accordance with 
consumers’ price index. 

Since index rose to record high of 156.3 
on March 15, Sinclair spokesman stated 
that cost-of-living allowance for second 
quarter would be $48.52 per month, com- 
pared with $43.34 for the first quarter of 
1947. Increase was effective as of April 
l and will continue through June 30. 


Adjustment time for Sinclair employes 
had fallen just as the price index hit a new 
peak for the second consecutive time 
since the company’s contract with OWIU 
was tied to it last fall. 


The previous all-time high, 153.3, was 
recorded for Dec. 15, the date for the 
first quarterly adjustment indicated by 
the contract. For two months retail 
prices remained unchanged or decreased 
slightly, then advanced 2% from mid- 
February. 


In announcing the new figure, Bureau 
of Labor Statistics in. Washington noted 
that prices for petroleum products ad- 
vanced in a number of cities. How- 
ever, it said, fuels, rent and light in- 
creased only fractionally while food 
prices in large cities jumped almost 4% 
and clothing prices 1.5%. 


On the other hand, another bureau re- 
port showed average hourly earnings for 
February in petroleum refining were 
$1.449, up 0.2% from January and 5.7% 
from February, 1946, and in crude oil 
production, $1.394, up 2.8% from Jan- 
uary and 8.1% from February, 1946. 

Average weekly earnings were up 
0.4% from January to $57.99 and $55.99, 
respectively, while preliminary average 
for March in non-durable goods manu- 
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Consumers’ Price Index for Moderate-Income Families 
Large Cities 


(1935-39 


All 

Date Items 
1946: 
January 15 
February 15 
March i5 
April 15 
May 15 
June 15 
July 15 
August 15 
September 15 
October 15 
Novemher 15 
December 15 
1947 
January 15 
Yebruary 15 
March 15 


Food Clothing 
129.9 
129.6 
130.2 
131.1 
131.7 
133.3 
141.2 
144.1 
145.9 
148.4 
152.2 
153.3 


141.0 
139.6 
140.1 
141.7 
142.6 
145.6 
165.7 
171.2 
174.1 
180.0 
187.7 
185.9 


ee ee) 
Ut He 
Deke SAIS O 


Moconrabw yt UA 


ee ee 
NWUSMHOAAH 


153.1 
152.8 
156.3 


183.8 
182.3 
189.5 


© Not available. 


100.0) 
Fuel, Electricity & Ice 
Gas& Other House- 
Elec- Fuels furnish- 
Rent Total tricity & Ice ings Misc. 
° 110.8 93.8 127.3 ; 
ad 111.0 93.8 127.8 
108.4 110.5 92.9 27. 
ad 110.4 92.6 127. 
° 110.3 92.3 127. 
108.5 110.5 92. 128. 
° 113.3 92. 133. 
113.7 91. 135. 
114.4 91. 136. 
114.4 91.6 136. 
° 114.8 91. 137. 
° 115.5 92. 138.3 


148.8 125.¢ 
149.7 125.6 
150.2 125.9 
152.0 126.7 
153.7 127.2 
156.1 127.9 
157.9 128.2 
160.0 129.8 
165.6 129.9 
167.6 130.8 
171.0 132.5 
177.1 136.1 


Com OO +1 


108.7 
108.8 
7 


= 


wou 


178.5 
179.6 
182.3 


136.6 
136.7 
138.2 


108.8 117.3 91. 142.0 
108.4 117.5 92.3 140.1 
109.0 117.6 92.5 142.5 





facturing was $44.80. Preliminary March 
figure for all manufacturing was $47.47. 
See table above. 


Phillips Raises Wage Rates 


On May 2 Phillips Petroleum Co. an- 
nounced increases in wage rates and in 
minimum supplementary payments to 
employes, effective May.1. Extra pay- 
ments to salaried employes receiving 
$833.33 and less per month are to be 
continued at least through Dec. 31. 
Eligible salaried employes will receive 
each month an extra payment equal to 
one-half their weekly salary, with the 
minimum increased to $37.50. 


Employes paid on hourly basis will re- 
ceive 5c per hour raise and an extra pay- 
ment of $20 per month. Base rate in- 
crease is in addition to 5c per hour hike 
which went into effect Nov. 1, 1946, and 
with $20 a month extra payment adds up 
to a 21.5¢ hourly increase in last six 
months. 


Supplementary payments will be pro- 
rated to employes who do not work a full 
time schedule. Similar adjustments have 
been or will be proposed to labor organi- 
zations representing Phillips employes, 
company stated. 


Ask Preferential Seniority 


Issue involved in strike of 3,000 Phil- 
lips employes at Borger, Tex., was termed 
“preferential seniority” by 


company 
spokesman. 


Spokesman for Phillips quoted union 
representative as saying “preferential 
seniority would give union men prefer- 
ence in promotions, demotions and lay- 
offs. This does not compel anyone to 
join the union or remain in the union and 
this in no way forces any employe to 
forego advancement. It places all em- 
ployes on a free and equal footing.” 


Frank . Phillips, company board chair- 
man, made following statement: “With 
this latter statement I flatly disagree. The 


real meaning of preferential seniority 
must be tested by its practical opera- 
tion and effect. True, it does not mean 
that any employe has a_ legal obligation 
to join the union but he does have a 
compulsion to join the union due to prac- 
tical operation and effect far greater 
than any legal compulsion. He is com- 
pelled to join the union if he wants op- 
portunity for advancement and_protec- 
tion against demotions and layoffs. These 
conditions under which advancement, 
demotions and layoffs occur, constitute 
the very essence of job security in which 
an employe, his wife and his family are 
basically interested. I repeat that pref- 
erential seniority would compel any em- 
ploye having concern for the security of 
his family to join the union.” 


Departments of the company affected 
by the strike include gasoline, ware- 
house, butadiene plant refinery, chemical 
engineering and research, and production. 


At Houston April 30, OWIU strikers at 
Shell Oil Co. and Shell Chemical Corp. 
rejected compromise offer. 
Union official termed the offer “an in- 
sult to membership. of the Shell group.” 

Meanwhile at Fort Worth this week 
the Midcontinent section of Rig Builders 
Council of OWIU voted to extend its 
present contracts with employers for a 
year. 


companies’ 


File Strike Notices 


As strikes continued, other OWIU lo- 
cals filed 30-day strike notices. Latest 
notices affected The Texas Co.’s West 
Tulsa works, the Texas Pipe Line Co.’s 
Oklahoma Division, Indiana Standard’s 
River Rouge (Mich.) lake terminal, and 
Excelsior Applicators Corp. and Allied 
Terminal Corp., Brooklyn, N. Y. 


Loéal 217 and Seminole and Sapulpa, 
Okla., locals (209 and 330) accuse man- 
agements of the Texaco properties of 
“failure and refusal” to bargain with 
them and other locals toward master con- 


Their 


tract on nationwide _ basis. 
tices were effective April 28. 


In case of Indiana Standard, Local 
reports inability to negotiate cont 
items and cost-of-living wage adj 
ments in notice effective April 30. 


Notice against Brooklyn compan 
effective April 25, says wage increa 


are issue. It was filed by Local 511 


Calendar of NLRB Cases 
Involving Oil Companies 


WASHINGTON — Recent  develup- 
ments in oil industry cases before NLKB 
have been reported by the agency as 
follows: 

Directions of Elections 

Great Lakes Pipe Line Co. (Case 18-R-1713), 
Kansas City, Mo. Election within 30 days 
April 22. All operating and maintenance 
ployes in the formerly designated superintendent 


district No. 5 will vote for or against repre- 
sentation by OWIU-CIO Local 348. 

Kaw Pipe Line Co. (Case 17-R-1704), Tulsa, 
Okla. Election within 30 days of April 23. All 
operating and maintenance employes will vot 
for or against representation by Int’l Union of 
Oprg. Engs., AFL. 

Certifications 

Standard Oil Co. of New Jersey, Baltimore, 
Md., refinery (Case 5-R-2930). Election held 
April 9. Certified (for clerical employes in re- 
finery, laboratory and general offices): Inde- 
pendent Petroleum Union, Inc., which received 
88 out of 103 valid votes cast. 


Phillips Petroleum Co. (Case 16-R-2200), 
Borger, Tex. Election held April 10. Certified 
(for all regular full-time janitors and janitresses 
of operating and maintenance departments of 
Plains Plant): Intl. Union of Oprg. Engrgs 
Local 351, AFL, which received 6 out of 9 
valid votes cast. 


NPC Materials Committee 
Reactivated for Steel Probe 


NPN News Bureau 

WASHINGTON — Special Commit- 

tee on Materials Requirements has been 

reactivated by Chairman Hallanan of 

National Petroleum Council to probe 

shortages of steel for all kinds of oil in- 
dustry equipment and supplies. 


Investigation was ordered by NPC at 
its last meeting as part of a series of 
studies into supply and demand outlook 
for crude and products during the coming 
winter. Special committee js headed by 
Claude P. Parsons, president of Well 
Protection Co., Inc., Houston. Tex. 


Advance Planning 
WASHINGTON—National Petroleum 


Assn. has set the dates for its September, 
1947, and April, 1948, meetings with the 
expressed hope “that there will be no con- 
flicts between these meetings and others.” 
The dates are: 

September 17-18-19, 
Traymore, Atlantic City. 

April 21-22-23, 1948—Hotel Cleveland, 
Cleveland. 


1947 — Hotel 
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Loss of USMC Authority to Operate 
Tankers Would Threaten Oil Supplies 


Petroleum Industry Prepares to Bolster Agency 
In Fight to Continue Use of Federal-Owned Ships 


NPN News Bureau 
WASHINGTON—The danger becams 
pparent this week that just when oil in- 
dustry will be requiring more and more 
tankers to meet increasing consumer de- 
and foreign, the 
U. S. Maritime Commission may lose its 
authority 
As the petroleum industry prepared 
belatedly to bolster USMC in its fight 
for continued use of the 


mands, both domestic 


to operate surplus tankships. 


government- 
wned ships, an obviously hostile House 
Merchant Marine and Fisheries Subcom- 
mittee put commission officials through 
. third-degree grilling as to just why 
vernment couldn’t get out of the tank- 
er-operating business altogetber. 
Judging from their questions and com- 
ments, the subcommittee was almost 
unanimous in opposition to granting the 
Maritime request to be 
illowed to bareboat charter tankers until 
June 30, 1949, and to continue voyage 


Commission’s 


charters under general agency 
1948, after 
current operating authority expires June 
30, 1947. 

After this became evident, Adm. Smith, 
caairman of the Maritime Commission, 
ind Max Ball, director of Interior’s Oil 
ind Gas Division, got on the phone and 
told industry they had _ better 
Washington in a_ hurry 
frank in saying that if tide of 
turned, the 

proposals for con- 
ued operation of the surplus tanker 


present 
irangements until June 30. 


leaders 
get down to 
Both wer 


hearings isn’t subcom- 


thes s 


might reject 


bottoms. 

So serious did the admiral regard the 
itlook, in fact, that he told NPN on 
May 6 that the commission is “thinking” 
bout withdrawing request for bareboat 
there is 
is to whether all tankers 
in operation could be kept running 


rtering authoritv. He said 


ive danger 


inder bareboat status 
He added that USMC probably will 


t to take its chances with getting 


zressional approval for continuation 
eneral agency operation 
irlier, Adm. Smith had predicted to 


mmittee that “world chaos” would 


lt if the present fleet of government- 


ed tankers, including 229 in actual 

ition plus at least 50 being refitted 

service, is ordered into lay-up after 

yeal 

Any sharp reduction in the total num- 

f tankers in service,” he told the 
subcommittee, “will result in an imme- 
| icute shortage of liquid fuels in 
\M 7.1947 


the U. S. as well as in the world. Even 
now I am informed that there may be a 
shortage of liquid fuels in the U. S. this 
summer and fall.” 

Adm. Smith said sales of tankers, as 
one means of keeping tanker bottoms in 
operation to meet expanding petroleum 
markets, has been complicated by posi- 
tion of Joint Chiefs of Staff of U. S. 
who had restricted sales abroad to max- 
imum of 50 T-2 types. 
already has sold, or approved for sale, 
the maximum number to foreign govern- 
ments and foreign citizens. 

Applications to purchase an additional 
90 ships have been received from for- 
eigners, Smith said, and these bottoms 
could be sold for cash if the military 
would revise upward its quota for sales 
abroad. 

In this connection, he noted that Jer- 
sey Standard had written U. S. Navv 
that only solution to problem was sales 
to foreigners. Adm. Smith also noted 
that the Navy had written to its princi- 
pal fuel suppliers asking if they could 
meet fleet requirements with privately- 
owned tanker tonnage after June 30 if 
USMC lost its authority to keep tankers 
in operation, 

The fuel suppliers, Adm. Smith con- 


The commission 





Picture of World Tanker 
Fleets Given by USMC 


WASHINGTON — table 
showing status of world tanker fleets was 
presented May 2 by U. S. Maritime 
Commissioner to House Merchant Marin: 
and Fisheries Subcommittee holding hear 


Following 


ings on proposed revisions of ships sales 


act (all figures in 1,000 of deadweight 
tons): 
Position As Position As Tonnage 
Of Sept., Of April I On 

Fleets 1939 1947 Order 
Danish 166 136 5 
French 159 395 168 
Greek 50 28 0 
Honduran 11 27 0 
Italian 583 310 24 
lapanese 616 73 0 
Mexican 15 125 21 
Netherlands 740 567 6 
Norwegian 3,130 2,444 939 
Panamanian 734 1,218 0 
Portuguese 10 52 20 
Spanish 97 194 33 
Swedish 257 497 64 
USSR 183 180 0 
British 4.301 4,501 549 
U. S. A 4.258 12.018 0 
Uruguay 0 34 0 
Venezuela 89 102 0 


News of the Oil Industry 





tinued, replied to the Navy that they 
would be unable to do so. 

After hearing of Navy concern over 
continued tanker operation and of views 
of fleet fuel suppliers, Subcommittee 
Chairman Weichel (R., O.) leveled a sar- 
castic remark at Adm. Smith that it was 
“a strange thing” that neither group had 
vet come forward to present its views, 
but, instead, was letting Maritime Com- 
mission shoulder the whole burden. 


Industry Men on Hand 


However, two industry men—B. B 
Howard, Jersey Standard director and for 
many years head of the company’s Mari- 
time division, and Gordon Duke, South- 
eastern Oil president—were waiting in 
the committee hearing room to testify, 
and more were on the way at the in- 
sistence of Mr. Ball and Adm. Smith. 


Also in the subcommittee records, 
placed there by Mr. Duke, was a letter 
from the Atlantic Coast Oil Conference— 
signed by Executive Secretary Clyde 
Morrill — recommending that general 
agency operation of tankers be continued 
as a “stop gap” until proposed bareboat 
chartering can be made fully effective. 


If government-owned tankers are tak- 
en out of the Atlantic Coast trade routes 
after June 30, the conference wrote, “a 
state of chaos will exist in the tanker 
market that no small companies could 
hope to survive. Charter rates would 
immediately zoom to a point beyond 
which the small marketer could afford 
and still remain competitive with larger 
companies operating in his market who 
own and maintain large fleets of tank 
ships.” 

The conference went on to say: 

“Due to many changes in crude oil 
and refined product movements on the 
high seas, there is a tremendous demand 
at the present time for tankers and, in 
fact, premiums over and above estab- 
lished rates per barrel have been asked 
and obtained in many cases. 

“We small business men who must pur- 
chase our refined products from numer- 
ous refiners in the Gulf, many of them 
Independents, and who must arrange for 
a charter when a purchase is made in 
order that prompt lifting of that product 
on the Gulf will result, are deeply con- 
cerned lest Congress fail to grant authori- 
ty necessary to USMC to operate tankers 
on a trio charter basis for a sufficient 
length of time until bareboat chartering 
can be made completely effective.” 

When question of supplying U. S. 
fleet was brought up, Chairman Weichel 
wanted to know why the Maritime Com- 
mission couldn’t turn over enough sur- 
plus tankships to the Navy and let the 
fleet operate its own fuel supply ships. 
Adm. Smith said the Navy could do it, 
but chief difficulty would be the “man- 
ning problem.” He pointed out that the 
armed services are under 
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functioning 
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manpower ceilings and do not have sut- 
ficient number of men to operate their 
own supply lines. 

Hottest fire of the subcommittee was 
turned on the present general agency ar- 
rangement for keeping tankers in opera- 
tion on a trip or voyage charter basis 
Rep. Weichel declared that it was a de- 
vice of “subterfuge, trickery and fakery” 
and was put into effect as a means for 
the commission to get around the Mer- 
chant Ships Sales Act of 1946. 

The subcommittee chairman pointed 
out that the Sales Act specifically per- 
mits chartering of only dry cargo ships 
He charged that the commission hadn’: 
been “honest” with Congress in operat- 
ing tankers and claimed that general 
agency operation was, in effect, nothing 
but chartering. 

One of Adm. Smith’s technical ad- 
visers admitted that it was. 


Says Operation Discourages Sales 


At another point, Rep. Bonner (D., 
S. C.) placed himself on record against 
continuation of general agency device, 
telling Adm. Smith that “if you would 
stop your operation of these ships, we 
could sell them.” He charged that one 
reason oil companies were not buying 
more ships was because they could get 
use of ships through general agenis 
cheaper than they could purchase and 
maintain ships themselves. 

He said he wasn’t maligning the oil 

companies for using the government- 
owned ships under the present arrange- 
ment if they saved money, but he wanted 
it understood that they were “pretty 
smart operators.” 
_ Another committee member, Rep 
Keogh (D.. N. Y.), chimed in with a 
statement that, “it is nice work if you can 
get it,” and then he went on to assert be- 
lief that the big oil companies were em- 
barking on large tanker construction pro- 
grams, but not in this country. (See ta- 
ble on p. 11.) 

Adm. Smith said he had talked with a 
number of oil companies about increas- 
ing purchases of surplus bottoms and had 
been informed that these companies had 
sufficient tanker tonnage to meet what 
they considered their normal require- 
ments. For instance, he continued. Je: 
sey Standard informed him that it had 
tonnage equal to 125% of its normal 
requirements. 

Rep. Jackson (D., Wash.), who said he 
believed present general agency opera- 
tion has been “a little too lenient.” told 
Adm. Smith that it was his opinion that 
more tankers would be sold if the com- 
mission allowed domestic purchasers to 
transfer them to the Panamanian flag. 
The commission chairman agreed with 
him. 

Although the commission has recom 
mended formally that it be allowed to 
both bareboat charter tankers and to con- 
tinue general agency operation after June 
30, Adm. Smith said he is coming more 
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and more to believe that operation under 
general agency arrangements is the bet- 
ter method, because: (1) the government 
makes more money out of general agency 
operation than it does out of bareboating, 
(2) the government will not have to split 
profits on the ship operation with the 
oil industry, and (3) the oil industry will 
use the bareboat chartered ships for gas- 
oline and other cargoes which wear out 
vessels while saving their own privately- 
owned shins for black oil loads which 
ire not so damaging. 


Lauds Indiana Standard 
For New Farm Tank Policy 


Special to NPN 

MADISON, Wis.—Agricultural Com- 
mittee of National Council of Independ- 
ent Petroleum Assns. declares Standard 
f Indiana is to be commended for adovt- 
ing its new policy of selling storage tanks 
to farmers instead of leasing them, ac- 
cording to K. C. King, secretary-treas- 
urer. 

The jobber council committee is com- 
posed of two state association secre- 
taries, H. H. Hahn, Nebraska Petroleum 
Marketers Assn., and J. E. Adrian, South 
Dakota Independent Oil Men’s Assn., 
who were appointed sometime ago by 
Chairman Gordon Duke to work out ag- 
ricultural problems. The committeemen 
issued a joint statement, which said: 

“The committee of the National Coun- 
agricultural problems has ex- 
pressed its appreciation to all state as- 
sociations, both members and non-mem- 
bers, for their co-operation in trying to 
bring about a decision by the Standard 
Oil Co. of Indiana to discontinue the 
leasing of farm storage equipment. The 
committee feels that the officials of the 
Standard Oil Co. of Indiana are to be 
commended for the action taken in this 
regard as it is a step forward in the dis- 
continuance of at least one of the bad 
trade practices of the oil industry, name- 
ly, the leasing of storage equipment. 

“The committee feels that Independ- 
ent jobbers will welcome this news and 
those few who have tried to meet the 
competition bv leasing farm storage 
equipment will follow Standard’s an- 
nouncement and likewise sell equipmert 
which they have already leased and will 
discontinue the sale of farm. storage 
equipment. 

“The committee is continuing its work 
with reference to solution of the federal 
1.5c tax on low flash tractor fuel.” 


cil on 


Missouri Jobbers May Soon 
Join National Council 


NEW YORK — Missouri Petroleum 
Assn. anay soon join National Council of 
Independent Petroleum Assns, Invita- 
tion was extended to MPA sometime ago, 
and Robert W. Hadlick, executive secre- 
tary, has asked Gordon Duke, council 
chairman, to appear before board of di- 


rectors at meeting in Jefferson City, Jun 
4, and explain council activities. 


$2.4 Million Recommended 
For Antitrust Division 
NPN News Burea 

WASHINGTON — House Appropria 
tions Committee May 5 recommends 
that Congress provide Justice Depar 
ment’s Antitrust Division with enoug 
funds to enable it to carry on in the nex! 
fiscal year at about the “same level 
operation” as now. 

It proposed an appropriation of $2 
400,.000—$100,000 less than had be: 
asked but $280,900 more than was al 
lowed in the current year. Of the extr, 
amount, however, $250,000 is earmarked 
for handling of railroad reparation cases 
recently initiated before the Interstat 
Commerce Commission. 

Explaining cut below budget estimat 
committee expressed itself in favor of 
strict enforcement of antitrust laws, but 
said that “it is not believed that too great 
an expansion in this respect can tak 
place during the present unstable eco- 
nomic conditions of the nation.” 


Named Secretary of Socal 
SAN FRANCISCO — Glen M. Foster 


has been elected secretary of Standard 
Oil Co. of California, succeeding B. W 
Letcher, who will devote his entire tim« 
to his duties as vice president. Mr. 
Foster has been with Standard for 33 
years and has been assistant secretary 
since 1931. 

All other officers of the company wer: 
re-elected at recent annual meeting of 
stockholders. 


Victor B. Geibel Appointed 
Treasurer of Socony-Vacuum 
NPN News Bureau 

NEW YORK—Victor B. Geibel has 
been named treasurer of Socony-Vacuum 
Oil Co. John F. Seal, who has been 
treasurer and a director since Jan. 1, 
1946, becomes vice president in charge 
of finance, a newly-created post. 

Mr. Geibel joined Standard Oil Co 
(N. Y.) in 1921 and was sent to Kobe, 
Japan as an assistant accountant. He 
returned in 1923, and advanced through 
various positions in the tax and treas- 
urers’ department, and became assistant 
treasurer in 1934. 

Mr. Seal had been an assistant treas- 
urer of Socony-Vacuum for 15 years 
before becoming treasurer. He joined 
the Vacuum Oil Co. in 1923 as assistant 
treasurer. 


Keeler Phillips Vice President 


BARTLESVILLE, Okla. — Board ot 
directors of Phillips Petroleum Co. has 
elected W. W. Keeler vice president in 
charge of refining, to succeed the late 
W. G. Hiatt who died April 12. Wit» 
Phillips 23 years, Keeler has been man- 
ager of the refining department since 
1945. 
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Second Exclusive Dealing 
Suit Filed on West Coast 


Richfield Oil Corp. Named in Antitrust Action; 
DJ Hints Two Other Majors Will Be Sued in June 


By DON SWEENEY 
NPN Special Correspondent 

LOS ANGELES — As Richfield 
Oil Corp. attorneys pr pared an answer 
to the Department of Justice’s antitrust 
suit filed against Richfield April 30, Cali- 
fornia oil men wondering, 
“\ 10'S n xtP”’ 

Both Attorney General Clark in Wash- 
ington and his attorneys in the Los An 
geles office of the Department of Jus- 
tice’s Antritrust Division made it quite 


reé sumed 


clear that the Richfield suit, and the 
Standard of California suit which pre- 
ceded it (in January) were not to be the 
last 


Clark described the suit as “one of a 
series of antitrust actions designed to 
break up illegal control of certain oil 

mpanies over service stations.” Sources 
in the Los Angeles offices indicated that 
two more suits against major oil com- 
panies on similar charges would be filed 
in June. 


Difference Between Suits 


W. Alan Thody, special assistant to At- 
torney General Clark, told NPN that, in 
the eyes of the Antitrust Division, theré 
was only one significant difference be- 
tween the Richfield and Standard suits. 
Both were instituted under Section 1 
of the Sherman Act and Section 3 of the 
Clayton Act. Both complaints allege 
that the respective defendants prevented 
and eliminated competition jn petroleum 
products and automotive accessories. 


Standard, the antitrust complaint al- 
leges, violated the Sherman and Clayton 
Acts bv a series of written exclusive 
supply contracts with dealers. 

Richfield, on the other hand, had no 
such contracts but only a few “innocuous- 
type agreements,” said Thody. These 
agreements — “service station leases,” 
“sales contracts,” and “painting agree- 
ments’ —were supported, he said, by cer- 
tain oral agreements and understandings 
which had the same effect as Standard’s 
written contracts in that they denied the 
dealer the right to handle any other 
company’s petroleum products or acces- 
sories not authorized (or “sponsored”) by 
Richfield. 

The allegation that the written and 
oral agreements between Richfield and 
s dealers constituted “contracts” stems 
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from the fact that the Clayton Act spe- 
cifically requires a “contract, combina- 
tion or conspiracy.” Since there is no 
combination or conspiracy involved, the 
plaintiff must obviously demonstrate that 
there was a contract present before he 
can claim the law was broken. 


Cites Cancellation Clause 


The Richfield complaint says that to 
enforce these oral “contracts,” Richfield 
used a clause in its written lease agree- 
ments which provided that the company 
could cancel any and all agreements 
on 24-hour notice or five days, in case of 
a sales agreement). Thody described 
this clause as “the baseball bat Richfield 
keeps over dealers’ heads.” 

There are a total of 2600 Richfield 
stations in California, Oregon, Washing- 
ton, Texas, Nevada and Idaho, says the 
complaint. On real estate controlled by 
Richfield and operated by dealers under 
lease are 1400, while the remaining 1200 
are dealer owned and operated under 
painting and sales agreements plus, it is 
alleged, “oral contracts, agreements, and 
understandings” which restrict the brand 
of petroleum products and automotive 
accessories which may be used by, sold 
at, or distributed through all 2600 sta- 
tions. 

“In instances too numerous to be here- 
in mentioned,” said the complaint, “de- 
fendant has actually cancelled the writ- 
ten lease or sales agreement of an inde- 
pendent service station operator who re- 
fused to conform to the oral contracts, 
agreements and understandings com- 
plained of herein.” 

Richfield’s painting agreements, said 
the complaint, contained a clause by 
which the dealer agrees to reimburse 
Richfield for the painting costs in the 
event of any breach of or cancellation of 
a sales contract executed simultaneously 
with the painting agreement. 


Claim Competition Thwarted 


In effect, these contracts not only pre- 
vented and eliminated competition be- 
tween Richfield and other producers of 
petroleum products at the 2600 stations 
involved and limited the right of the in- 
dependent businessman-dealer to choose 
what products he wished to sell, but they 
deprived dealers of the opportunity to 
buy petroleum products and accessories 
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at prices determined by free and open 
competition, it was charged. 

Commenting on the complaint, Thody 
told NPN he believes that, in addition to 
these effects, many manufacturers of pet- 
roleum products and accessories were 
being denied a market for their goods 
because of Richfield’s alleged practices. 

The plaintiff asks that the court de- 
clare void the exclusive supply arrange- 
ments and oral understandings between 
Richfield and its dealers and enjoin Rich- 
field from cancelling any lease agree- 
ments or sales contract agreements with 
dealers on the ground that dealers have 
dealt in products other than those manu- 
factured or sponsored by Richfield 

Richfield issued no formal reply to 
the filing of the suit, feeling, in the words 
of its public relations manager, “If our 
attorneys thought we had been breaking 
the law, they would have stopped us 
from doing so long ago.” 

He added that Richfield had anticipat- 
ed being named in a suit similar to that 
filed against Standard of California and 
that Richfield attorneys had “concrete 
reasons for believing that their company 
had not been in violation of either the 
Sherman or Clayton acts.” 

Press reaction to the news of the filing 
of the suit was slight in Los Angeles 
One newspaper, the Los Angeles Times 
did not even carry the story (though 
Richfield’s famous news program, “The 
Richfield Reporter”, a fixture in Pacific 
Coast radio for 14 years, did) 


Supreme Court to Rule 
In Uebersee-Finanz Case 
NPN News Bureav 

WASHINGTON — Case of Uebersee- 
Finanz Korp., A. G., in which disposi- 
tion of assets of the Spur Distributing 
Co., trackside marketer of petroleum 
products in 20 states, is involved, was 
submitted to Supreme Court May 1 for 
decision following oral arguments. 

At issue is question of whether Alien 
Property Custodian had the right under 
the Trading with Enemy Act to seize 
73,039 shares (52.55%) of the common 
stock of Spur, an Uebersee subsidiary. 
A federal district court had held affirma- 
tively, but the U. S. Court of Appeals here 
on Oct. 21 reversed the finding and the 
government appealed. 


Deaths 


Edward A. Duffy, 60, for the past 15 
years depot foreman of Shell Oil Co.’s 
Newton Creek, N. Y., plant died April 
20 of a heart attack. He had been in the 
oil industry for 34 years, joining Shell in 
1932. 





Mrs. A. L. Ellsworth, wife of the 
chairman of the board and founder of 
British American Oil Co., Ltd., died 
April 27 at Toronto of a cerebral hemor- 
rhage. She is survived by her husband, 
one son and three daughters. 
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Functions of OGD Explained by Secretary Krug 


At Senate Hearing; Session Resumes This Week 


NPN News Bureau 

WASHINGTON — Interior Secretary 
Krug May 5 told Senate appropriations 
subcommittee that House action deny- 
ing funds for Oil and Gas Division ap- 
parently resulted from “case of mis- 
taken identity” (see NPN April 23, p. 12). 

Opening his department’s drive to get 
Senate to restore funds cut by lower 
house from Interior’s appropriations re- 
quest, Mr. Krug declared that OGD was 
misrepresented by House Interior appro- 
priations subcommittee, headed by Rep. 
Jones (R., Ohio). 

“The primary function of this division 
is by no means to be of service to the 
oil and gas industry as the House sub- 
committee stated,” Mr. Krug related, “but 
on the contrary to obtain from that in- 
dustry information essential to the wel- 
fare and security of the nation. It was 
set up by the President as the focal point 
at which all federal activities in the field 
could be co-ordinated, and at which 
the talents and information available to 
the industry could be brought together 
to provide essential information to the 
military services and other agencies of 
the government. 

“The division is now advising and as- 
sisting in the procurement of supplies 
for the Army, the Navy, the Air Forces, 
as well as such civilian agencies as the 
Treasury and Postal Service. There are 
already critical scarcities in crude oil 
and petroleum products. Others, per- 
haps more grave, are certain to occur. 
All of this work has been eliminated, at 
a cost to the nation which can hardly fail 
to exceed the $245,000 saved.” 

(House action eliminated all OGD 
functions, except enforcemnt of Connolly 
Hot Oil Act, for which $124,000 was 
authorized.) 

Mr. Krue¢ also complained that House 
reduction in funds for administering new 
mineral leasing law will result in loss 
to government of revenues “‘many more 
times the few hundred thousand dollars 
saved.” He said department already has 
received many “understandable 
plaints” about slowness in handling min- 
eral leases and that if lease applications 
were to stop suddenly, present staff could 
not catch up with its work for at least 
another year. 


com- 


Going on to Bureau of Mines, secre 
tary asserted that House slash of 364 
below estimate for oil and gas investiga- 
tions to $579,000 will cause a 40° or 
more bureau’s technical 
studies of primary and secondary recov- 
ery of oil, petroleum chemistry and _re- 
fining, and petroleum thermodynamics. 


decrease in 


“In view of the current petroleum re- 
serves picture,” Mr. Krug related, “1 
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seems that any curtailment of govern- 
ment research in this field will threaten 
national security, increase the waste of 
resources, decrease tax payments to fed- 
eral. state, and local governments, and 
place thousands of independent operators 
at a disadvantage in competition.” 


At opening of hearing, Chairman 
Wherry (R., Nebr.) told Krug that if he 
could convince members that there is a 
“sound and vital need for money, it shall 
be spent.” Wherry recalled that in last 
session he was senator who made mo- 
tions to increase Interior appropriation 
over amounts approved by House. 


Mr. Wherry said industry representa- 
tives as well as federal officials will be 
given chance to testify. His commit- 


tee expects to complete hearing on al 
items except reclamation projects by an 
of this week. 


Reject All Bids on Canol 
Project; Invite New Offers 
NPN News Bure 

WASHINGTON — Office of Foreig 
Liquidation Commissioner has reject: 
all bids on Canol Project No. 1 and ) 
inviting new offers for purchase by n 
gotiation, 

It hopes to get more money than | 
top offer of $1,500,000 made April 2s 
and to name purchaser or purchasers th 
month, spokesman said. 


+ 


Twenty-five bidders made 13 offers { 
project as whole, topped by Northwes! 
Salvage Corp., Edmonton, Alberta, Ca: 
ada; six bids for refinery and _ related 
equipment at Whitehorse, Yukon Terri 
tory, and 10 offers for pipeline and r 
lated items between Norman ‘Wells 
Northwest Territory, and Whitehorse. 


Others in West Follow California Standard ‘Gas’ 
Price Cut; No Reductions Seen East of Rockies 


NPN News Bureau 

NEW YORK—Standard Oil Co. of 
California on May 2 reduced its prices 
for Ethyl and 
0.3c, all methods of delivery, setting off 
a competitive downward spiral among 


regular-grade gasoline 


other oil companies in its marketing area. 
No comparable trend, however, was re- 
ported by reference sellers or other com- 
panies east of the Rockies, and consensus 
in central and eastern U. S. was that 
prices were more likely to rise than re- 
cede in these areas. 


R. G. Follis, president of California 
Standard, stated that company’s action 
was “in the interest of improved national 
President Truman 
has appealed to industry to combat in- 
flitionary trends by lowering commodity 
prices.” 


economy for which 


He conceded that action was 
not warranted “from. strictly business 
standpoint when costs of crude oil and 
refined 
were taken into consideration.” 


its manutacture into products 


Most oil companies in Midwest, Mid- 
continent and along Atlantic seaboard 
agreed with latter statement. Two refer- 
ence sellers in the East pointed out that 
their prices were predicated on cargo 
market at the Gulf, which currently 
showed signs of a higher rather than 
lower price trend following losses in pro- 
duction caused by strikes and Texas City 
disaster. Cuirgo prices at the Gulf in 
turn reflected recent advances in crude 
prices,-and several oil company execu- 
tives expressed opinion that “three-way” 
price structure could not be lowered 
without striking directly at price of crude. 
Reduction of retail gasoline prices in face 
of rising production and manufacturing 


costs was termed “uneconomic” by se 
eral refiners and marketers. 

However, several oil company spokes 
men admitted that cn basis of past ex 
perience, gasoline prices might be re 
duced to meet local competition regard- 
less of cost factors. “If ma soline supplies 
are greater than we expect this summer 
and demand is lower, prices will reflect 
condition quickly,” one executive stated, 
“but all signs point to an overwhelming 
demand and perhaps barely adequat 
stocks. At present refiners are bidding 
against each other for additional supplies 
and that’s not 
down.” 

Meanwhile in Standard of California's 
market territory “local competition” op 
erated quickly. Over the weekend near 
ly all California companies reported r 
ducing their gasoline price 0.3c. Union 
Oil Co. reduced its regulir-grade but 
not its “7600”. One California oil man, 
summing up situation, commented. 

“if you had asked me yesterday if w 
were going to reduce prices, I would hav 
thought vou were mad. 


going to bring prices 


But from now 
on I won't be sure of prices until I read 
the morning papers.” 


Indiana Standard Ups Crude 


NPN News Burea 
TULSA—Standard Oil Co. (Ind.) has 
announced 10c per bbl. advance in prices 
it will pay for crude oil purchased in 
Rangely Field, Colo., effective April 25 
1947. New schedule, which is same as 
company’s Oklahoma-Kansas crude post 
ings, begins at $1.55 for below 21 gravits 
with 2c differential per degree to top ot 
$1.95 for 40 & above gravity. 
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Hearing Set on Kansas Suit to Dissolve Co-Op; 
Cowden Asserts Members Need Not Be Disturbed 


Special to NPN 

There will be a 
6 in the suit asking 
dissolution of the Consumers Coopera- 
tive Assn., filed by Edward F. Arn, 
ittorney general of Kansas in the State 
Supreme Court at Topeka on April 2. 
See NPN, April 16, p.16) 

In a letter written to presidents and 
managers of local co-operatives, Howard 
4. Cowden pre sident of CCA, said that 
0-operative members should be angered 
but not seriously disturbed by the suit. 
He asserted that there is no justification 


in law or othewise for filing of the suit; 


‘ANSAS CITY 


wearing on June 


that the co-op movement has reached its 
present proportions by fighting every 
inch of the way 

[his is just another fight,” he con- 
tinued, “and it promises to be a dog- 
eat-dog affair. Beyond the fact that CCA 
will be on the receiving end of a lot 
dirty and malicious propaganda as 
i result of the suit, it will come through 
in stronger position than ever. 

‘As our attorneys view the matter, 
the worst that might happen to us 
under the suit is that we might be 
forced to come under the Cooperative 
Societies Act under which we formerly 
operated. It is the older of the two co- 
yperative statutes in Kansas. We have 
been operating under the Cooperative 
Marketing Act since 1938. Moreover, 
Arn is the first attorney general ever 
to question the scope of our operations 
under the marketing act. He took office 
Jan. 13, 1947. Twelve days later, as a 
member of the state charter board, he 
voted to deny our request for an increase 
n authorized capital from $2,000,000 
to $12,000,000 which was filed on July 
3, 1946. In less than a week after the 
legislature had adjourned without pass- 
ing any of the vicious bills aimed at 
ooperatives, he filed the ouster suit 
wainst us,” Mr. Cowden said. 

Arm’s request that a receiver be ap- 
pointed should not cause any holder of 
CCA common or preferred shares to 
vorry for a single minute. CCA is in 
strong financial position, having a ratio 
f current assets to current liabilities at 
the close of its most recent fiscal year 
2.75 to 1, with only a little more than 
25% of its money borrowed, 

Why does the attorney general want 
o bring us under the Societies Act? 
Outside of what appears to be a desire 
m his part to harass and embarras CCA, 
matter comes down to dollars and 
cents. To increase our authorized capital 
from $2,000,000 to $12,000,000 will 
ost us only $2.50 under the Marketing 
\ [fo get such an increase in author- 
zed capital under the Societies Act will 
us approximately $5,000. The at- 
ey general evidently has his eyes on 
the $5,000 among other things,” Mr. 
Cowden asserted. 

in July 3, 1946, CCA requested the 
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state charter board of Kansas for author- 
ity to increase its capital from $2,000,- 
000 to $12,000,000, according to The 
Cooperative Consumer, published by 
CCA. The board did not take action 
until last January, when the increase 
was refused. Then on March 12, CCA 
filed a petition in the Kansas Supreme 
Court to determine whether or not the 
board had acted properly. 


Fuel Oil Lack Hits Canada; 
Burner Customers Warned 


Special to NPN 
TORONTO—A serious shortage of 
fuel oil has developed in Canada and 
both H. H. Hewetson, president of Im- 
perial Oil Ltd., and W. K. Whiteford, 
president of British American Oil Co., 
have issued warnings to the public not 
to install oil-burning equipment unless 
they have a definite assurance from a de- 
pendable source of supply that oil will be 
supplied to service such equipment. 
Some of the larger oil companies here 
having subsidiaries making oil-burning 
equipment, discontinued making _ oil- 
burning installations early this year. 
Mr. Whiteford, in his statement, said 
there are far too many oil burners for 
the available heating oils, the demand 
far exceeding the productive capacity of 
the industry. He stated that, despite 
warnings, oil-burner manufacturers and 
dealers continued to market their units 
in expanding volume without first ad- 
vising their customers they should as- 
sure themselves of a source of fuel oil 
supply. His company, he said, had in 
1946, to meet the pleas of people de- 
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pendent on oil for warmth, imported 
hundreds of thousands of gallons of fuel 
oil from the United States at prices sev- 
eral cents a gallon higher than price 
ceilings, with a resultant net loss. 

Fuel oil has advanced in price here 
from 10%c a. gallon at the end of 1946 
to 11%4c a gallon at present, and there 
is a feeling in oil circles it may go 
higher. 


3 Bills to Check Labor Union 
Racketeering up in Illinois 
Special to NPN 

SPRINGFIELD, Ill—rThree bills to 
check labor union racketeering in Illinois 
were introduced into the State Legisla- 
ture here May 5 by Representatives 
George S. Brydia, (R., Prophetstown ) 
and Nick Keller, (R., Waukegan ). 

Drawn by Fred A. Virkus, chairman 
of Illinois Legislature Commission on 
Small Business, and backed by that or- 
ganization, the three bills (HB 600, 601, 
and 602) define a labor union organiza- 
tion, boycotting, and picketing. Accord- 
ing to Mr. Virkus, the bills “get at the 
heart of service station difficulties with 
labor union racketeering in Illinois.” 

Labor union membership would be 
limited to wage or salary earners by HB 
600, while HB 601 declares picketing un- 
lawful when no dispute exists between 
employes and employers and where no 
strike has been authorized by majority 
vote of the employes. Provisions of HB 
602 make it unlawful for “any person, 
corporation, organization or union, to en- 
gage in or to cause the boycotting of a 
business establishment or to instruct or 
hire any person to engage in boycotting by 
refusing deliveries to or from any estab- 
lishment where no strike is in progress, 
or where no dispute exists between em- 
ployes and their employer.” 


Urges Policy and Tax Action on Oil Imports 


NPN News Bureau 
WASHINGTON — Merle Becker _ of 
W. C. McBride, Inc., St. Louis, told a 
natural resources forum in 35th annual 
Chamber of Commerce of U. S. meeting 
April 30 that this country should import 
only such oil as is “absolutely necessary” 
to supplement domestic production, put- 
ting into practice a policy which has been 
advocated by importing companies as 
well as those producing only in U. S. 
Declaring that foreign oil is both po- 
tential and pyschological threat to exist- 
ence of domestic producers, McBride's 
vice president in charge of producing and 
land departments suggested effort be 
made to indicate import quotas on volun- 
tary basis, “at least in the beginning.” 
Also, he recommended levying excise 
tax or tariffs on crude and products equi- 
valent to difference between cost of do- 
mestic crude and products, laid down on 
Atlantic seaboard, and cost of laying down 
foreign crude or products there. 
On same program, H. H. Hill, execu- 


tive assistant in producing department of 
Standard Oil Co. (N. J.) estimated ou 
imports by 1951 will run 699,000 b/d, as 
against 370,000 b/d in 1946, with total 
demand and supply at about 6,275,000 
b/d. Even so, he said, domestic supplies 
of all hydrocarbons are believed adequate 
to meet our petroleum products demand 
“for many generations.” 


Richard R. Deupree, civilian chairman 
of Army and Navy Munitions Board, said 
it is that body’s hope to have its industrial 
mobilization plan constantly revised in 
light of changing situations, and each year 
read and commented upon by the Presi 
dent, secretaries of armed services and 
heads of other important federal agencies 
and military committees of Congress. 


“If the future plane,” he pointed out, 
“is going to use a fuel entirely different 
from (high) octane ‘gas’ our plants mak- 
ing such ‘gas’ become obsolete and plants 
capable of producing the new fuel be- 
come all-important.” 
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Copies Being Mailed to District Committee 


Officers for Distribution to Oil Companies 
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Newspaper mats in 10 by 14!/-inch and 8 by 11!/2-inch size 
of this ad and similar ads can be had without cost. As shown 
here, space is allowed for the local advertiser to insert his 
own name, the local retail service station prices on house- 
brand gasoline and the federal, state and local taxes 


Posters like this one or of a similar nature can be had in 15 
by 23-inch size for use in plants or service station windows. 
These posters are free of charge except where more than 25 
are ordered, then the charge is 3c for each additional poster. 
As in all ads, the theme of progress in petroleum is stressed 
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Public Relations ‘Work Book’ Ready 


The oil industry’s public _ relati 
“work book” has been completed 
copies of it are either already in 
mail or will be mailed within a few d 
to officers of public relations committ 
in all districts. 


The 12% by 17-inch bound book 
which will be distributed among 
company executives by district com 
tee officers, contains proofs of adverti 
ments which are available in mat for 
reproductions of newspaper boxes wl 
can be included in regular product 
service ads; samples of plant posters 
direct mail pieces, all available with 
cost from Public Relations Operat 


Committee, American Petroleum Inst 


tute, 670 Fifth Avenue, New York 19 


Booklet also includes copy of a sug 


gested speech for use before busin 
luncheons or dinners, school forums 
other community meetings. In this « 


ig 


nection there also is mcluded a press re- 
lease prepared for use in local news- 
papers after delivery of the speech. Name 
of the speaker, the group before which 
he spoke and place of meeting can be 
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How’s this for 


FUEL OIL SERVICE? 


The XYZ Oil Company—and only the 
XYZ Oil Company — offers you all SIX of 


these home-heating services... 








omens 
2. 5. 
roa * 
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Reproduced here is one suggested man- 

ner of handling a fuel oil service ad. 

Mats of this and other similar ads are 

available from the API Public Relations 
Committee 


inserted where indicated. Full instruc- 
tions for handling the press release are 


included. 


A “Fact Sheet” contains suggested ma- 
terial for use in company advertising and 
promotion. 


For the oil company using “spot” radio 
advertisements, there are a number of 
suggested commercials. For example, 
this one: 


“RADIO ANNOUNCER—Friends, it’s 
a surprising fact that today you can buy 
regular gasoline for less than the cost of 
distilled water! Yes, gasoline actually is 
cheaper per gallon! The cost to you 
motorists for a gallon is about (fill in 
local retail service station price on house- 
brand gasoline) c. And since (fill in total 
of federal, state and local taxes) c of that 
goes for taxes, the actual cost is only 
(subtract tax from total) c. That’s over 
one third less than gasoline cost you in 
1920. And yet, it’s much better gasoline. 
How is that low price possible? How can 
you motorists buy such great gasoline tor 
so little? Well, the answer to that, 
friends, is that there are more than 
34,000 companies in the oil industry to- 
day. And all of them are doing their 
best to bring you the finest petroleum 
products at lowest possible costs! You 
get quality products at low cost be- 
1use your American petroleum industry 
is alert, progressive, and intensely com- 
petitive! Yes, friends, “Petroleum Pro- 
motes Progress.” This message was 
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brought to you by the (fill in company 
name).” 


Newspaper mats of ads (similar to 
those reproduced on this page) and other 
material available in connection with the 
industry’s public relations campaign can 
be ordered on the special order blank 
which also is included in the booklet. 
Except in cases of window cards and 
plant posters, when a charge of 3c a 
piece for any over 25 are ordered, all 
materials are available without cost. 


Public Relation Groups 
Organized in Seven 
Out of 11 Districts 


NEW YORK—Seven of the eleven dis- 
tricts have already been organized into 
District Committees to carry out the oil 
industry’s public relations program. The 
list of districts where permanent officers 
already have been elected follows: 


NEW ENGLAND DISTRICT (Maine, 
Vermont, New Hampshire, Massachu- 
setts, Rhode Island and Connecticut)— 
R. R, Potts, chairman, Cambridge, Mass., 
Socony-Vacuum Oil Co.; John Birming- 
ham, vice chairman, president of Inde- 
pendent Oil Men’s Assn. of New England. 


Vice chairmen for the states are: Con- 
necticut—C. N. Mitchell, Hartford, Co- 
lonial Beacon Oil Co.; Massachusetts— 
Ben Halsell, Boston, The Texas Co.; 
Maine—Arthur Putnam, Holton, Fuld 
Oil Co.; New Hampshire—Charles Staf- 
ford, Laconia, American Oil Co.; Rhode 
Island — C. A. Sheehan, Providence, 
Socony-Vacuumn Oil Co.; Vermont—E. 
J. Collins, Burlington, Gulf Oil Corp. 


Membership of district committee was 
divided into three operating subcommit- 
tees and chairmen were named for each 
group as follows: Finance—Frank Hen- 
nessey, Boston, Lincoln Oil Co.; Indus- 
try Participation—H, M. Rogers, Boston, 
Gulf Refining Co.; Speakers—Dwight 
Colley, Providence, Atlantic Refining Co. 


MIDDLE ATLANTIC DISTRICT 
(Pennsylvania, Delaware, Maryland, West 
Virginia, District of Columbia)—Osmun 
Skinner, chairman, Troy, Pa., vice presi- 
dent of Van Dyne Oil Co.; R. D. Kizer, 
vice chairman, southern division manager 


of Shell Oil Co. 


OHIO, KENTUCKY, TENNESSEE— 
Eric V. Weber, chairman, president of 
Ohio Petroleum Marketers Assn.; J. T. 
Rhodes, vice chairman for Tennessee, 
Standard Oil Co. of New Jersey; and 
J. B. Hutchinson, Aetna Co., vice chair- 
man for Kentucky. 


GREAT LAKES STATES DISTRICT 
(Illinois, Michigan, Indiana, Wisconsin)— 
W. J. Arnold, chairman, Pure Oil Co. 

Vice chairmen for the states are: 
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Michigan—James FE. Truesdell, Flint, 
president of J. Austin Oil Co.; Indiana— 
James G. Sinclair, Indianapolis, Shell 
Oil Co.; Illinois—Stanton Smith, Rock- 
ford, Smith Oil & Refining Co.; Wiscon- 
sin—W. R. Pate, Milwaukee, Pate Oil 
Co. 


MINNESOTA-DAKOTAS DISTRICT 
—Walter L. Holmgren, chairman, W. H. 
Barber Co. 

Vice chairmen for the states are: Min- 
nesota—Thomas B. Murphy, Deep Rock 
Oil Co.; North Dakota—R. J. Coughlin, 
Westland Oil Co.; South Dakota— J. E. 
Adrian, South Dakota Independent Oil 
Men’s Assn. 


SOUTHWEST DISTRICT ( Eastern 
Gulf area—Alabama, Mississippi, Arkan- 
sas and Louisiana; Texas-New Mexico 
area; Oklahoma-Kansas areay—Fred F. 
Murray, chairman, Oil Well Supply Co.; 
John P. Morgan, vice chairman, Dallas, 
Sun Oil Co. 

Eastern Gulf area: W. M. Vaughney, 
chairman, Jackson, Miss., Independent 
operator. Vice chairmen: N. H. Wheless, 
Shreveport, La.; T. M. Martin, El 
Dorado, Ark.; James E. Duffy, Indepen- 
dent operator, Grove Hill, Ala. 


Texas-New Mexico area: J. Ed Warren, 
chairman, Carl B. King Drilling Co. Vice 
chairmen: Hiram M. Dow, Roswell, 
N. M., chairman of Interstate Oil Com- 
pact Commission; Warren L. Baker, 
Houston, Oil Weekly; and Mr. Morgan. 


Oklahoma-Kansas area—W. G. Skelly, 
Tulsa, Skelly Oil Co., is temporary chair- 
man until organizational meeting May 
20 in Tulsa. Vice chairmen are: C. O. 
Willson, Tulsa, Oil and Gas Journal; 
Lloyd Pickrell, Wichita. 


DISTRICT 5 (California, Arizona, 
Nevada, Oregon and Washington)— Don 
E. Gilman, chairman, Western Oil and 
Gas Assn. 


Union Oil to Push Clean 
Service Station Restrooms 


Special to NPN 

LOS ANGELES — Union Oil Co. 

will launch in July an advertising cam- 

paign covering the West which stresses 
clean restrooms in service stations. 


Copy is slanted to appeal to women. 
Advertisements will be run in Sunday 
editions of newspapers in 16 major cities 
as well as five regional magazines; Sun- 
set, National Motorist, Script, Westways 
and The Argonaut, 


Union is devoting’ considerable atten- 
tion to station cleanliness, according to 
one service station department executive. 
Service station signs will tie in with the 
advertising campaign, and, he indicated, 
considerable pains would be taken that 
service station attendant live up to the 
advertising’s claims. 

“When we advertize that our rest- 
rooms are clean . . . they'd better be!” 
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Eric V. Weber, Cin- 
cinnati, OPMA’s 
president, cuts the 
association's birth- 
day cake 


Urges Marketers Combat Car Makers’ 
Effort to Extend Oil Change Period 


Proper Lube Job Responsibility Falls on Oil 
Industry, OPMA Told on Silver Anniversary 


By HERBERT TAYLOR 
NPN Staff Writer 


COLUMBUS, O.—Oil marketers must 
carry the slogan “Lubricate for Satety 
Every 1000 Miles” to the public to com- 
bat car manufacturers’ recommendations 
for longer periods between drains, Harry 
L. Moir, Chicago, technical advisor to the 
marketing division of Pure Oil Co., told 
Ohio Petroleum Marketers Assn. here 
last week. 


Speaking at OPMA’s silver anniversary 
convention and marketing exposition 
April 29-30-May 1, Mr. Moir asserted 
that he was not convinced that long lu- 
brication periods recommended by cat 
manufacturers, in the face of API’s new 
lubricating oil designations, were based 
on sound technical information. Perhaps, 
he said, the recommendations may be to 
make longer lubrication periods coinci- 
dental with car inspection mileages in 
order to bring more of the cars into the 
factory branch or salesroom for service. 


The speaker's address was one of a 
series of talks on oil and general busi- 
ness problems affecting Independent job- 
bers and their suppliers heard by more 
than 300 oil men and equipment sup- 
pliers attending the association’s 25th an- 
niversary convention. 


Other guest speakers were; C, F. Me- 
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Goughran, Sinclair Refining Co., New 
York, who discussed future aspects of 
the oil industry and appraised the indus- 
try’s position now and as he sees it for 
the future. 

Fred Eldean, Fred Eldean organiza- 
tion, New York, who described the in- 
dustry's new public relations program. 


Dr. John W. Frey, director of the mar- 
keting division of API, who had as his 
subject “Marketer Education.” 

Frank W. Lovejoy, New York, sales 
executive, Socony-Vacuum Oil Co., who 
gave a talk on “The Marketing Challenge 
of Our Times.” 


Dr. Allen A. Stockdale, New York, Na- 
tional Assn. of Manufacturers, talked on 
“Keys to Prosperity”, and Charles L. 
Kessler, Washington, D. C., field serv- 
ice director of National Assn. of Inde- 
pendent Tire Dealers, had as his subject 
“Lest We Forget”. in which he reviewed 
past marketing and gave marketers sug- 
gestions as to how they could improve 
their position in today’s competitive mar- 
ket. 

Mr. Moir reviewed the new API lu- 
brication oil designations; gave a_ brief 
digest of qualities of the various oils and 
how they are made; compared laboratory 
engine tests with road tests, and gave a 
resume of some of the products of oil 
decomposition, 

On the subject of API’s oil designations 


(regular, premium and heavy duty ty; 
Mr. Moir pointed out they were adop 
by API after careful consideration 
marketers and technical men, and \ 
developed at the insistance of the 
ciety of Automotive Engineers in an 
fort to provide a suitable nomenclat 
for lubricating oils based upon the s 
ice requirements to which these 
would be subjected. 


The laboratory and road _ tests 
gram, said the speaker, were tools w] 
the oil 
whether lubricants meet one desis 
tion or another. The significant fact 
be gleaned from this is that the resp: 
bility of designing these oils and px 
erly classifying them so the car ma 
facturer can request in his handbook | 
correct type of oil that car requires, 
with the oil industry, Mr. Moir em; 
sized. 


industry uses to determin 


Once the oil is placed in the oil 
pipe of the engine, car owners consid 
it the oil industry’s responsibility that 
the oil stand up, said Mr. Moir. He added 
that he had never known of an engin 
failure that was not blamed on the 


Responsibility of the Marketer 


Mr. Moir said that car manufacturers 
are primarily interested in new cars dur 
ing the warranty period, but after t 
they assume no responsibility. On 
other hand, the petroleum marketer 
concerned with the performance of his 
product regardless of the make or model 
of the vehicle, or in what manner the 
vehicle has been operated, he said. As a 
result, the oil industry’s views regarding 
engine relubrication periods are different 
than those of the car manufacturer, said 





Eric Weber Re-Elected 


COLUMBUS, O.—Directors ot 
Ohio Petroleum Marketers Assn 
re-elected Eric V. Weber presi- 
dent for the 13th year at meeting 
here last week. He is chairman 
of the Ohio-Kentucky-Tennessee 
API Public Relations Committe: 
Sam Bohlen, Snyder Oil Co., Orr- 
ville, who resigned as vice presi- 
dent when he went into the Army 
in 1942, was appointed the asso- 
ciation’s vice president. 

Four directors whose terms ex 
pired this year were re-elected for 
three year terms. They are: Mr 
Bohlen; J. Roger Day, Day’s Oil 
Co., Edgerton, W. J. Loufman. 
president, The Fleet-Wing Corp 
Cleveland, and Clyde A. Sennett. 
Automotive Supply Co., Ports- 
mouth. 

Also reappointed were Robert 
A. Warfel, Columbus, executive 
secretary-treasurer; Hubert B. Ful- 
ler, Cleveland, general counsel 
and Clyde E, Wallingford, Col- 
umbus, field secretary. 
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At the speaker's table at OPMA’s 25th birthday party are (Left to right): W. T. Holliday, president, Standard Oil Co. (Ohio): 
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Eric V. Weber, president, OPMA; Gov. Thomas J. Herbert of Ohio; Robert A. Warfel, association executive secretary-treasurer; 


Mr. Moir. To provide a factor of safety 
which the car owner rizhtfully deserves 
recognizing as well the fact that a 
practical approach must be used in 
handling the mileage intervals of crank- 
case relubrication—it is natural for the 
car owner to turn to the petroleum in- 
dustry for guidance in this problem, the 
speaker avowed. “And the solution, gen- 
tlemen, lies in the slogan, ‘Lubricate for 
Safety Every 1000 Miles.’ ” 

The new classifications. said Mr. Moir, 
indicate that superior oils are available 
to the motoring public. But, he asserted, 
the joker in the whole picture is the 
fact that these better oils have been de- 
signed to meet increasingly more severe 
service demands which have been placed 
pon lubricating oils by newer engines 
d more severe operating conditions 
The new oils, Mr. Mcir told the group, 


have not been designed to meet the re 


juirements for longer drain periods, 


ither they have been designed to pro- 
vide the same drain periods for the more 
severe conditions imposed upon them. 

Mr. Moir asserted that there has been 
no attempt on the part of car manufac- 
turers to reduce more than superficially 
e quantity of materials which still con- 
minate oils, which should be the criteria 
for setting of reasonable drain periods, 
asserted. The oil industry has received 
v complaints as a result of lube oil 
decomposition, but the industry can do 
little towards controlling the extrinsic 
ntaminants which enter lubricating oil 
cept to recommend more reasonable 
in periods, he asserted. 


“It may be concluded,” said the 
speaker, “that the feeling on the part of 
the customer, since the lubricant change 


recommendations occur at the same time 

the mechanical inspection services, will 
be to have all his lubrication work done 
at the factory branch. I have the feeling 
that some car manufacturers will follow 
the example set by others and go to 
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E. G. Heckenberg, governor Herbert's executive secretary. and E. J. Hummell, Secretary of State 


longer drain periods simply as a detens 


mechanism.” 


Sees Larger but More Costly 
Crude Supply 


Mr. McGoughran of Sinclair, discuss 
ing tne iuture aspects of the ol Inausiry, 
said that tne tuture holds promise ot au 
Increasing though perhaps more costly 
Suppay of cruge Oi waitin the coufines 
ot tae United States. He predicted that 
tuis supply will be supplemented increas 
ioZly by supplies ot toreign production 
hee visicned i.creasing attcution would be 
aevoted to the field ot research and to 
improved technology tor greater recovery 
of crude oil both in primary and secona- 
ary recovery operations. Future crude oil 
suppLes wiil be better Conserved by rea- 
sou cf great strides that will be made in 
the field ot technological research with 
respect to improving refinery techniques, 
he said, 

The future demand-supply relationship 
will tend relatively to stabilize prices, ava 
the shiiting demand-supply relationship 
will cause the abandonment of heavy 
residual-type fuel markets on an increas 
ing scale to other fuels, the speaker said 
He said that a changing demand pictur 
will upgrade the economic importanci 
of fuels in the gas oil—naphtha range 
while, at the same time, increasing de 
mand and improved automotive engines 
will require higher octane motor fue.s 
and wiil require fuel volume beyond ail 
previous expectations. 

Discussing manufacturing trends, Mi 
McGoughran said it was an interesting 
matter of conjecture whether the ineff.- 
cient marginal refinery could prevail in 
the future in the face of higher crude 
costs and competition from more efficient 
refining units. As catalytic cracking be 
comes more generally installed supplies 
of heavy fuels will tend to diminish, Mr 
McGoughran predicted. This will affect 
the supply situation with respect to heavy 
fuels and consequent rising prices for suc!) 





products for these products may be ex 
pected, he asserted. As a matter of fact 
he adaed, it is entirely probable that many 
cousumers will find it advantageous to 
turn to gas or coal rather than heavy oil 
fuels. Refiners in the future, Mr. Mc 
Goughran told the gr up, will devote their 
attention to the manufacture of — those 
products embraced within a framework 
of economic efficiency and will tend to 
surrender markets in which they cannot 
compete efficiently. Such heavy fuels as 
are available will tend to be used in areas 
contiguous to refinery and water terminal 
locations, since, because of transportation 
charges, they will be unable to compete 
WwW ith coal and other fuels, he added. 

Discussing marketing trends, Mr. M« 
Goughran painted this future picture: ex 
pansion of water transport and pipelines: 
larger service stations selling more met 
chandise; fewer marginal service stations: 
increasing standards of service; more 
stable retail prices; increasing demand for 
Diesel fuels and  home-burner — fuels, 
which will offset the trends away from 
heavy fuels; a constantly expanding mar 
ket for liquefied petroleum gas. 


Stresses Value of Advertising 


Mr. Eldean outlined the plans for the 
nationwide effort in the industry’s public 
relations program. He said that advertis 
ing and selling—which sold the highest 
standard of living in the world, creating 
a demand for mass production which so 
importantly contributed to the war effort 
—can be an effective instrument for sell- 
ing the American idea of life. He said: 
“It is no coincidence that the nation that 
has the highest standard of living has the 
highest per capita use of advertising. 

“Advertising and selling can be_ the 
same powerful source for good in the 
building of a still higher standard of liv- 
ing as it has been in the past. It can be 
our first line of defense in the world con- 
flict between two basic ideas—that of 
domination of individuals and freedom 
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of effort by individuals. We can outsell 
any totalitarian government in the world 
if we in America, industry by industry, 
company by company, counter _ this 
persistent propaganda with good old 
fashioned American selling.” 


The API and Marketers 


Dr. Frey addressing the group said 
there was a time when Independent oil 
marketers thought API was a closed 
corporation of big fellows with no place 
for small operators. Now things are 
changed, he asserted, with the marketing 
committee being increased in number so 
that every segment of the marketing 
branch will be included. 

The director of API’s Division of Mar- 
keting said that nominations for service 
station members from each of the old 
PAW districts are being received. He 
said that if any marketers had any ideas 
on the subject to send them to him at 
1625 K. Street, N. W., Washington 6, 
D. C. 

Dr. Frey said that the marketing divi- 
sion was out to make itself into a real 
service organization and had appointed a 
committee to prepare a report on what 
the institute should do to be of the great- 
est possible value to marketers. He again 
urged marketers to submit any ideas they 
might have along these lines. All market- 
ing meetings are open to all oil men and 
oil marketing association officers, Dr. 
Frey said, adding that the welcome mat 
had been made ready for the next meet- 
ing at Minneapolis, June 30-July 1. 

Dr. Frey closed his talk by emphasiz- 
ing that the general marketing committee 
welcomed the participation of all oil mar- 
keters. He added that there were a few 
subjects that are untouchable, such as 
prices, margins, quotas and other sub- 
jects prohibited under antitrust laws. 


Public Service a Measuring Stick 


Mr. Lovejoy told the convention that 
small business will exist in the degree 
that it serves the public. Marketers, he 
said, should become students of merchan- 
dising and apply the principles of market- 
ing because “the keenest kind of competi- 
tion is coming.” No marketing organiza- 
tion will go out of business so long as it 
serves an economic purpose, he asserted. 
He termed complacency the greatest re- 
tardent of business and told his listeners 
that they must learn to deal with oppos- 
ing elements. Progress is born of new ele- 
ments, he said, and marketers should 
welcome competition, which brings bet- 
ter prices and creates additional business. 
He urged the jobbers to link themselves 
with suppliers who have the know-how 
of making materials that the public will 
accept. 


3 Keys to Prosperity 


Dr. Stockdale said the keys to pros- 
perity were information, organization and 
inspiration. He pointed out that though 
wages have increased 79%, per hour of 
production has increased only 7%. He 
said that 19% of the union workers want 
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a closed shop, 33% a union shop, 41% 
do not want a closed shop, and 7% had 
no opinion. 

The speaker warned that presently the 
rabble rouser was ahead of business men 
in arousing the mass mind. He asserted 
that business must deal with this through 
industrial and public relations. He urged 
his listeners to wake up, be alert, and 
pointed out that communism and other 
movements, had never succeeded during 
the history of the world. One of the main 
keys in combatting such movements is 
that of inspiration to employes, Dr. Stock- 
dale told the marketers. 

Urges Marketers Keep Informed 


Mr. Kessler urged the marketers to 
keep informed as to what goes on in their 
industry. One of the best ways to do this, 
he said, is through trade associations. He 
said that trade associations would im- 
prove the business of marketers, and 
warned of tough competition that was on 
the way. 

Too many men have been successful 
in recent years without having ability, 
Mr. Kessler asserted. Now hard work and 
intelligent leadership is necessary, he said, 
and pointed to some of his observations 
in gasoline stations as he had seen them. 
Marketers, he opined, must teach dealers 
how to sell again. Good men are now 
available from the services, he said, and 
marketers should pick them up and show 
them that the time has arrived when they 
must go to work. 

“Keep dealers strong and they will 
keep you strong,” the speaker said. Some 
ways of keeping “strong” included a good 
bookkeeping system, solicitation, better 
service, better lighting, attractively ar- 
ranged displays, clean uniforms. He 
pointed to clean tank trucks as “rolling 
billboards” worth a lot of money in a 
marketer's operation. 

W. T. Holliday, president, Standard 
Oil Co. (Ohio), delivered the silver an- 
niversary message at the banquet con- 
cluding the three-day meeting. Guests in- 
cluded Gov. Thomas J. Herbert of Ohio 
and other state officials. Hubert B. 
Fuller, Cleveland, general counsel for 
the association, was toastmaster and in- 
troduced speakers and guests. 

Mr. Holliday reviewed the develop- 
ment of the oil business since 1908 when 
there were few automobiles and gasoline 
was strained out of a bucket through 
chamois. He told of the early days in 1912 
when the automobile industry got under 
way, recalling that the second big devel- 
opment in the oil business came in 1916 
with the development of service stations, 
and carried his listeners through the de- 
velopment until 1922 when OPMA was 
organized. He outlined the growth and 
record made by the industry in Ohio, 
which he termed the finest marketing 
area in the world, and gave credit to much 
of the record to the association as a job- 
ber organization representing sound and 
intelligent business men. 

Nine of the original members _at- 
tended the convention. They were: Wil- 


liam F. Burke, Burke Oil Co., Covingto: 
Ky.; John L. Marsh, PIC of Ohio; J. W 
Thomson, retired, Coshocton; Koss kh 
Schoolroy, Fair Price Service Stations 
Wooster; E. L. McCrate, McCrate O 
Co., Columbus Grove; S. E. McFarre: 
Pierce Oil Co., Akron; George S. Meller: 
Free Oil Co., Medina; William G. Lyde: 
Lyden Oil Co., Youngstown; and Ray F 
Lanning, Crystal Rock Gas Co., Logar 

Entertainment at the banquet was pr: 
vided by Standard Oil Co. (Ohio) anc 
Fleet Wing Corp. 


OPMA Broadens Eligibility 
To Serve on Director Board 


By NPN Staff Writer 
COLUMBUS, O. — Ohio Petroleum 
Marketers Assn. at its silver anniversary 
meeting last week amended its consti- 
tution broadening the scope of eligibility 
to the directorate by permitting not more 
than two outside the active member- 
ship classification to be elected to the 
board by the active membership. Active 
membership under an amended section 
will now consist of any person, firm, 
partnership or corporation marketing pe- 
troleum products in Ohio whose supply 
is received directly from tank car, pipe- 
line, boat or motor transport, and who 
markets the products wholesale or re- 
tail through their own or dealer outlets. 
Another amendment provides that man- 
ufacturers of and dealers in supplies, 
equipment and accessories used in con- 
nection with dispensing petroleum prod- 
ucts, and any retailer of petroleum prod- 
ucts purchasing his supplies in less than 
tank car lots is eligible to associate mem- 
bership. 


Ohio Marketers Assn. Pledges 
Public Relations Plan Support 


By NPN Staff Writer 

COLUMBUS, O. — Ohio Petroleum 
Marketers Assn. joined the list of asso- 
ciations placing the seal of approval on 
API’s Public Relations Program in a reso- 
lution “commending the industry for em- 
barking upon its public relations program 
and pledges its support and co-operation 
in promoting said program.” The resolu- 
tion followed an address by Fred Eldean, 
Fred Eldean organization, outlining the 
program. 

In a meeting of Ohio State Committee 
of the Public Relations Program, Eric V. 
Weber, formerly temporary chairman, 
was elected permanent chairman. A. A. 
Stambaugh, Standard Oil Co., Cleveland, 
and J. Roger Day, Day’s Oil Co., Edger- 
ton, were made vice chairmen, and Rob- 
ert A. Warfel, OPMA executive secretary- 
treasurer, was elected secretary. 

The association also passed resolutions 
condemning construction of toll roads of 
the character contemplated by proposed 
state legislation; endorsed and urged the 
speedy enactment of Ohio house bill No. 
115 fixing a uniform annual license fee 
of $10 upon all types of passenger auto- 
mobiles. 
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Harry J. Kiritz, re-elected president of Empire State Petroleum Assn. (left), intro- 
duces Dr. John W. Frey, director of marketing, API. who addressed the ESPA 
meeting in Syracuse, N. Y., last week 


Empire State Oil Marketers Study 
Supply and Distribution Problems 


ESPA Urges Continued Use of Maritime’s Tanker Fleet 
To Supply Oil Products to East; Cites Storage Needs 


By HOLGER RIDDER 
NPN Staff Writer 
SYRACUSE, N. Y. — More than 
350 jobbers, meeting here for the 
seventh annual Empire State Petroleum 
Assn. convention and trade exposition 
at Hotel Ononadaga, directed their at- 
tention to fuel oil supply, equitable dis- 
tribution of products, margins and a 
voluntary code of ethics for the oil in- 
dustry. 


Relative to the supply situation, the 
association went on record: 


1.—Urging the Maritime Commission 
to continue use of its fleet of tankers 
for transportation of sufficient and ade- 
quate amounts of both gasoline and 
fuel oil to meet the requirements of 
New York State, and 


2.—Urging that Congress amend the 
Merchant Ship Sales Act of 1946 so that 
tankers under control of the Maritime 
Commission be sold at public or private 
sale for whatever price is obtainable. 


Opinion was expressed here that if 
Maritime tanker fleet does not continue 
to operate, then marketers obtaining sup- 
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plies from New York Harbor will be 
placed in perilous position and ter- 
minal operators will be forced out of 
business. 

However, sentiment here was that in 
spite of any action resulting from these 
two resolutions, marketers would find 
the supply tight next heating season. It 
was pointed out that the Eastern Sea- 
board experienced a mild winter this 
year and as a result could divert some 
of its fuel oil supply to the Midwest 
area. There is no assurance that the 
same condition will prevail next winter, 
they assert. Biggest problem along the 
Erie Canal was reported as one of in- 
adequate storage facilities. While efforts 
are being made to increase this storage, 
little hope is held for an increase suffi- 
cient by next fall to produce any notice- 
able relief. 

W. Chalmers Burns, president of 
Richfield Oil Corp. of New York, ad- 
dressing the convention April 29, stated 
that to the competition between water 
power, coal energy and petroleum, there 
has been added an inter-industry prod- 
ucts competition, That competition in- 
volves the matter of refiners deciding 
in what form to sell their products— 
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lubricants, gasoline, chemicals or fuel 
oil. 

“Our domestic consumption of prod- 
ucts made from crude oil in 1946 was 
206,094,000 gals. per day. In 1947, 
we expect this figure to grow to 218,- 
232,000 gals. per day, an increase of 
5.9%. . . . It means an added strain on 
refining, transportation and marketing 
facilities that have not been modernized 
and increased due to wartime shortages 


of steel and labor,” he said. 
Refining Capacity Storage Short 


“For the first time in its history our 
industry has no spare refining capacity 
nor sufficient reserve storage capacity. 

“Some of the shortages may result 
from the sudden increase in the popula- 
tion in western states, The local western 
shortages of crude oil and refined prod- 
ucts will not fail to influence the market 
supplies for eastern distributors. 

“We are facing tremendous demands 
by our Navy,” he continued, “We have 
been obliged to serve the growing needs 
of other countries. . . We naturally don’t 
want to reduce our own oil reserves. So 
we are importing ever increasing quanti- 
ties of petroleum from other countries. 

“The local conditions of growing de- 
mands in the west have left some mid- 
western states in a situation that forced 
some companies to ship petroleum prod- 
ucts from the Eastern Seaboard states to 
the Midwest. 

“There may be a wide vari¢ty of 
opinion about the general trends in our 
economy. Whatever the future will 
bring for the coming two years, our 
distribution will be influenced by this 
inadequacy of our technical equipment.” 

Outlining the various increased de- 





ESPA Re-Elects Officers 


SYRACUSE, N. Y.—The follow- 
ing officers of Empire State Petro- 
leum Assn. were re-elected at the 
seventh annual convention and 
trade exposition here April 28-30: 

President—Harry J. Kiritz, Ter- 
minal Petroleum Corp., Buttalo; 
first vice president—Melvin O. 
Hickman, X-Cel Oil Corp., Elmira, 
N. Y.; second vice presideut— 
Harvey W. Lewis, Lewis Coal & 
Oil Co., Port Washington, L. I.; 
third vice president—Thomas A. 
Brown, Sentinel Oil Co., Inc., New 
Rochelle; fourth vice president— 
William J. Healy, Congress Gas 
& Oil Co., Inc., Saratoga Springs; 
secretary—Harry B. Hilts, New 
York; assistant secretary—Charles 
A. Lockard, New York; treasurer 
—E. C. Drake, Drake & Mills Oil 
Co., Syracuse; sergeant-at-arms— 
Frank D. Bertch, Webaco Oil Co., 
Webster (Mr. Bertch was named 
to succeed F. R. Huberlie, Hub 
Oil Co., Rochester ). 
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NINE GIANT OCEAN-GOING TANKERS, 


with a combined capacity of 1,202,000 barrels, 
now comprise the 
fleet. 
miles of owned and affiliated pipelines, twelve 
up-to-the-minute planes, and thousands of cars, 


fast-growing Cities Service 
1,700 owned and leased tank cars, 6,400 


trucks, and trailers 


all add up to one of the 


fastest-moving, closely-integrated 


tion systems in the entire industry. 


transporta- 


Cities Service O1w Company, CITIES 
New York, N. Y., Chicago, IIL. 
ARKANSAS FuEL O1n Company. 
Shreveport, La 
SERVICE 
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ids for products from each barrel ot 
le, Mr. Burns said 
Even an ample supply of crude oil 
will not eliminate all difficulties result- 
ing from such a tremendous increase of 
fuel oil demands. Surely the refiners are 
inding their facilities for making and 
distributing; but it will take some 
before the added equipment capa- 
relieves the fuel oil shortages. 


Indicates Expected Fuel Oil Conditions 


Let me give you some _ indications 
§ the fuel oil conditions as we may 
expect them to develop: 

Immediate demand has grown beyond 
ill development of refining and market- 
ing facilities. By that I mean that stor- 
ige facilities of this seasonal business 
will only satisfy existing needs if they 
ire operated on a non-seasonal basis. 

The same is true for the supplying 
refineries, Their fuel oil production must 
go out in a steady flow, irrespective of 

sOnS. 
tanks should not remain 
npty this summer. You and we must 
fill our own tanks to capacity and main- 
tain fuel inventories at maximum levels. 
We must tell our customers in time of 
the need to fill all available storage 
tanks, yes, even the tanks of our 


storage 


customers. . . You can see the wisdom 
of those who sell oil burning installations 
with sufficiently large tanks. This prac- 
tice not only reduces servicing costs but, 
if the fuel oil is sold to your customer 
in time, it also relieves the over-strained 
storage capacities of the distributors. 

‘The petroleum industry will have to 
produce and distribute fuel oils at near 
capacity for 12 months, for all 52 weeks, 
for all 365 days of the year if it wants 
to satisfy the demand. 

You can figure out for yourself that 
we must do away with the seasonal ups 
ind downs of the heating oil business. 
There is no other way to master the 
situation,” Mr. Burns emphasized 


Speaks on Margins 


Association President Harry J. Kiritz 
highlighted the matter of margins in his 
iddress to members April 28, when he 
said 

Among the leaders of the petroleum 
business there is unanimity of feeling 
that the jobber renders an indispensable 
service to the trade, The role of the 
Independent is getting increased recogni- 
is a regulating factor in the market 
lace. To a man, the oil experts believe 
lat every effort must be made to keep 
segment of our industry strong and 
Vil However, they stop there. There 
has been no implementation of their 
v by action. No commitments of 

ind were made to prove that their 
ittitude was more than sympathy and 


‘Where are the con- 
S in margin policies, that much 
d increase of the distributor’s 


inh only ask 


\ sensus otf jobbers here was that 
irketer was the torgotten man in 
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W. Chalmers Burns, President, 
Richfield Oil Corp. of N. Y. 





B. I. Graves, vice president, 
Tide Water Associated Oil 


recent price increases, and that major 
suppliers took the entire spread. How- 
ever, no definite association action on 
margins was taken at this session. 


Discuss Code of Ethics 


Regarding a code of ethics for the 
industry, the matter was discussed at 
considerable length during a member- 
ship meeting. Opinions expressed from 
the floor indicated a feeling among 
some marketers that a voluntary indus- 
try code of ethics under Federal Trade 
Commission supervision was needed to 
eliminate what was termed “unfair trade 
practices.” Among some “unfair prac- 
tices” mentioned were advertising, dis- 
counts, loaning of equipment and _ in- 
equitable distribution of products during 
periods of tight supply. 

At the 


request of some members, 
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most of the remainder of the discussion 
was conducted behind closed doors. 

It was finally decided that the matter 
of a code of ethics should be studied 
more thoroughly by the board of direc- 
tors and a report issued, 


Gordon Duke, chairman of National 
Council of Independent Petroleum 
Assns. and president of Southeastern 
Oil, Inc., speaking of the problems of 
the oil industry, particularly as _ they 
involve the relationship of the Indepen- 
dent marketer and the major oil com 
panies, stated: 


Must Oppose Nationalization 


“We oil men must oppose all. 
abuses and trends, which, if not dealt 
with, will lead to the nationalization of 
our industry. Since there are 34,000 
companies in the oil business in America, 
but less than 30 run it, I have always 
felt that, primarily, the responsibility 
for leadership belongs to these 30. How- 
ever, the matter of opposing the national- 
ization of the oil industry is a job which 
only we little fellows can do success- 





Burns Views Oil Price 
Outlook in Press Confab 
By NPN Staff Writer 

SYRACUSE, N. Y.—W. Chalm- 
ers Burns, president of Richfield 
Oil Corp. of New York, at a press 
conference here said: 

1—He foresees the possibility 
of higher product prices. 

29—He expects no cut in oil 
prices as a result of President Tru- 
man’s campaign, pointing out that 
oil prices have not risen in com- 
parison to other commodities and 
therefore cannot be expected to be 
reduced. 

3—The oil industry “missed the 
boat” by not informing the public 
of the reason for its recent price 
increases until after the action had 
been taken and the criticism of 
that action already voiced. 

4—Any increase in jobber mar- 
gins must begin at Gulf price levels 
and be sufficient to permit passing 
the “spread” up the line to the 
marketer. 

5—Another product price in- 
crease is Warranted even now. 
However, he would not predict 
that such a price boost is a cer- 
tainty but that it is a strong possi- 
bility. 

6—That marketers should in- 
stall only such bumers as they 
could supply with fuel, basing their 
judgment on estimated anticipated 
available supply during the next 
heating season. 

7—Over-installation of burners 
will reflect adversely on the oil 
industry 
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Mrs. Mildred H. Butler, president of Butler Oil, Auburn, N. Y.. was among those 


present at Empire Siate Petroleum Assn. convention in Syracuse. 


Since her hus- 


band, W. Glenn Butler died in July, 1944, Mrs. Butler has headed this Independent 
jobber operation. But it is not entirely new to her because for 14 years she worked 
alongside her husband in the marketing business. H. M. Van de Carr (shown here 


talking to his boss) is general manager. 


Butler Oil has six owned stations and 


several control ed proper.ies; operates six trucks, a bulk plant at Auburn and one at 
Seneca Falls, with a storage capacity of about 100,000 gals. 


fully. We will need the help of the 
majors, but small business men are the 
only ones who can keep industry a priv- 
ate enterprise business. 


“Since the big boys know that, it 
amazes me that they are prone to ignore 
the pleas of what it takes to keep the 
little fellow happy, because only if they 
are convinced of being treated fairly 
within the industry will the little fellow 
jump to its defense when it is attacked 
from without. For my part I have chosen 
the task of ‘sticking pins in the eleph- 
ant’ to draw the big boys’ attention to 
the problems in our industry. I want to 
do my part to save the little fellow in 
this business even if it takes ‘washing 
dirty linen in public,’ of which I have 
been accused. I feel that I owe no 
apologies to the majors for this, be- 
cause saving the litle fellows will save 
the big boys too. 


“Those who preach that it is a horrible 
sin to approach government for any rea- 
son whatsoever are as great a menace to 
our freedom as those who advocate run- 
ning to the government every time a 
problem arises, The group which ad- 
vocates doing nothing will surely find 
our industry drifting into the hands of 
government. For my part, I prefer to 
take some positive action rather than 
sit idly by and let matters drift in the 
wrong direction. 


Mr. Duke then said, “Getting. 
new rules written without handcuffing 
all industry. must be done care- 
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fully, This is a serious aspect of the 
problem. It is a job for all small 
business—not just oil men. 

“If our problems cannot be solved 
within the industry, then I say. . . that 
we must press for laws that. will insure 
fair treatment of the smaller units in 
business—distasteful as such a means 
of solving our problems would be to all 
of us.” 


Other Speakers 


B. I. Graves, vice president of Tide 
Water Associated Oil Co., speaking on 
“There Are Still Rewards for Efficiency 
—Petroleum Is Not ‘Frozen Enterprise’,” 
cited numerous case histories among 
marketers to illustrate his point—that 
private enterprise still exists, 

Herbert M. Spade, manager of oil 
heating departments, E. Robison, Inc., 
Hartsdale, N. Y., spoke on “Complete 
Automatic Oil Heat — the Responsi- 
bility of Every Distributor.” He stressed 
the point that the public wants a better 
and more fully automatic heat and that 
it is up to the supplier to satisfy that 
demand. 

Dr. John W. Frey, director of market- 
ing, API, gave the association members 
an outline of some of the basic prin- 
ciples of good marketing practices and 
invited” broader participation in the 
marketing division by Independents. 

Franklyn Waltman, public relations 
director of Sun Oil Co. and chairman 
of API Public Relations Operating Com- 





mittees, gave a “Progress Report on O 
Industry Public Relations Program.” 

Urging co-operation of the entire ix 
dustry in carrying forward the publ 
relations program, Mr. Waltman said: 

“Please do not be misled by whisper 
asking: “What are you getting out 
it?’ for you are a part of the indust 
and you shall rise or fall with it, Li 
us stop besmirching a great industry fi 
the faults of a few. If we have intra 
industry grievances, let us fight them out 
inside the industry, directly with ow 
suppliers or where the fault may lie.” 

Adopts Resolutions 

In this connection ESPA adopted th« 
following resolutions: 

“Convinced of the need for a better 
public understanding and acceptance of 
the oil industry, Empire State Petro 
leum Assn. . . endorses the current in 
dustry-wide public relations effort now 
being made toward the achievement of 
these objectives. 

“Particularly appealing to ESPA is 
the announced intention of those direct 
ing this program to bring into their act- 
ivities all segments of the industry 
and to consider the viewpoints of all 
elements of the industry, especially those 
comprising jobbers and other non-in- 
tegrated marketers. So long as this pro- 
gram is developed along these lines, it 
merits the support of all members of 
ESPA and all others within the indus- 
try. 
“Clearly the American oil business is 
a progressive industry, providing the pub- 
lic with products of constantly improved 
quality at prices that are reasonable and, 
in fact, low compared with other daily 
necessaries of life. No other industry is 
as research-minded as oil, with the result 
that in recent years many new products 
have been pioneered, while existing prod- 
ucts have been vastly improved. Oil al- 
ways has been an industry offering op- 
portunities to those engaged in it. 

“At the same time ESPA records its 
belief that there is a great need for 
better understanding within the industry 
of the proper relationships between seg 
ments of the industry, particularly in the 
field of marketing. 

“Fully conscious of the impropriety of 
undertaking upon an industry-wide basis 
corrective action requiring changes i: 
marketing practices, ESPA calls upon all 
supplying companies to examine their 
jobber and distributor relations and 
through conferences between each sup 
plier and its jobbers and distributors : 
undertake forthwith to correct those pra¢ 
tices which it is demonstrated are harmful 
and to bring about a better understandin 
between these segments of the industry 
to the end that our industry may becom 
united in a common effort to give lastin 
success to our mutually desirable publi 
relations program.” 

The association also urged that Co: 
gress act to continue the activities of the 
Oil and Gas Division of the Interi: 
Department. 
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Autocar builds America’s outstanding heavy-duty trucks. Besides, Autocar 
maintains America’s outstanding service organization. The second is as impor- 
tant as the first, for all trucks—even Autocars—need repairs now and then. The 
combination of good trucks backed by good service results in maximum time 
| on the road, and it’s on the road that motor trucks earn their salt. Leaders in the 


petroleum industry agree that Autocars cost less, because they do more work. 


@ In Chicago, Shell Oil Company operates the heavy-duty Autocar Tractor shown 
above. With its 4,500-gallon Heil Trailerized Tank, it is constantly on the go. 


AUTOCAR TRUCKS 


ENGINEERED FOR HEAVY DUTY 





Manufactured in Ardmore, Pa. « Factory Branches and Distributors from Coast to Coast 





















The new Remote Reading Liquid Level 
Indicator together with its companion 
SMITH Liquid Level Gage makes pos- 
sible a new, modern plan of stock con- 
trol. Accurate. Economical. 


Dials are calibrated in feet, inches and 
eighth-inches—as easily read as a clock 
face. Approximately 6” in width, the 
dials require a minimum of panel 
board area for multiple installations. 





into the control office! 


JA saw, ctniglilied electtic tranenio- 
sion system developed and built com- 
pletely by SMITH METER COMPANY. 
The entire system is of explosion-proof 
design and operates on any standard 110 
volt, 50/60 cycle light circuit. Electric 
power is required at receiving end only. 
Two reading points for each tank. Read- 
ings may be taken either at the tank, at 
eye level, or remotely at the master con- 
trol panel. Dials may be installed at any 
convenient location, regardless of dis- 
tance from tanks. If desired, more than 
one remote instrument can be provided 
for each tank. 
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SMITH Liquid Level Gauges can be installed on existing 
tanks, usually without removing tank from service. Re- 
quire only a 2” opening in roof of tank from which to drop 





float. Slip stream design float requires no internal guide 
wires. Operates on tanks of all heights to 57 feet. For low 
pressure tanks or high pressure spheres. Simplicity of the 
SMITH Remote Reading Liquid Level Gage now permits 
top operating efficiency and economy not approached 
using yesterday’s cumbersome and expensive gaging 
methods. The cost is surprisingly low. System pays for 
itself in a very short time. For complete 


information, see nearest representative. 


SMITH METER 
COMPANY 


SUBSIDIARY OF A. O. SMITH CORPORATION 








Factory — 5743 Smithway, Los Angeles 22, Calif. 
SALES OFFICES: NEW YORK, CHICAGO, HOUSTON, LOS ANGELES 


Local Stocks at Convenient Points - Local Agents in All Principal Cities 
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New Trucks Mean Increased Profits 






By Decreasing Operating Costs 


Cost of Upkeep on Wornout Truck Equipment Has Increased 
69.4% Per Mile; Operating Ratio Rises, Credit Man Says 


BY FRANK C. STURTEVANT 
NPN Staff Writer 


The status of motor carriers as credit 
risks will be greatly improved by im- 
mediate replacement of old wornout 
equipment which cannot be operated at a 
profit, said F. H. Atkins, assistant 
general credit manager, B, F. Goodrich 
Co., speaking before the Association of 
Eastern Petroleum Credit Managers in 
Pittsburgh April 16-17. 

Contrary to opinions widely held, 
even by bankers, Class I Motor Carriers 
(those with $100,000 or more gross 
revenue annually) did not profit equally 
with railroads during the War, said Mr. 
Atkins. He pointed to the following rise 
in operating ratio, the term used to de- 
signate the ratio of operating cost to 
gross revenue: 


1942 95% 
1943 96.4% 
1944 97.8% 
1945 100.1% 


The consequent decline in gross profit 
before taxes, from 5% in 1942 to a 
loss in 1945, was finally reversed in 
1946, and a slight gain was recorded, 


The Main Causes 


Principal causes, aside from failure 
of Interstate Commerce Commission to 
grant rate increases, were given by Mr. 
Atkins as these items of higher cost: 

1. WAGES, which account for 50% 
of gross revenue, and which advanced 
37.2% per employe by 1944, with 
further substantial increases since. 

2. EQUIPMENT MAINTENANCE on 
old vehicles, which has increased 69.4% 
per mile over prewar. 

3. TIRES & TUBES, because of re- 
pair and recapping, higher prices for 
tires inferior to prewar quality, lack 
of spares, and new union rules _pro- 
hibiting drivers from doing their own 
tire changing. 

4. INSURANCE AND SAFETY EX- 
PENSE is now 49.7% _ higher per 
mile, due to higher premiums and more 
stringent safety steps to offset the use 
of inexperienced help and old equip- 
ment. 


Can Be Done Now 


Lower costs can now be attained, Mr, 
Atkins stated, through the use of new 
equipment and better tires. Equipment 
maintenance and garage expense, he 
noted, rose from 10% of gross revenue 
in 1940 to 15% of gross revenue in 
1944, or a' 50% increase. In addition 
road breakdowns add to expense in 
other ways, he pointed out, such as 
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Profit Points 


1. High maintenance costs on 
wornout trucks can generally be 
reduced only by replacing with 
new equipment as soon as possible. 

2. Keeping accurate truck opera- 
tion cost records makes everyone 
interested in cost reduction. Oil 
companies should insist that their 
motor carrier accounts keep such 
records in order to make them bet- 
ter credit risks. 

8. New trucks should be paid for 
out of tax free depreciation funds, 
and not out of working capital or 


earnings. 











added costs for road service, over- 
time pay for drivers and mechanics, and 
for terminal and dock employes held 
on the job to handle delayed cargoes, 
and reduced earning capacity through 
more frequent and longer repair lay- 
ups. 

As an example of the effect of new 
equipment on earnings Mr. Atkins cited 
relatively small New 
England carrier, which was losing money 
at the rate of about $15,000 annually 
in 1943. By good fortune the carrier 
was able to replace most of its worn-out 
fleet with new equipment, and has been 
showing profits of about $15,000 a year 
since. 

Equipment needs of motor carriers 
will call for much new financing, Mr. 
Atkins went on, because entire fleets 
needed to be scrapped at once and re- 
placed with new trucks, instead of a 
portion each year as in normal times. 
In the past, he said, finance companies 
and truck manufacturers have handled 
financing of a great deal of motor 
carrier equipment, and will continue 
to be available. 

In addition, Mr. Atkins called at- 
tention to a third source of loans con- 
sisting of the large network of 15,000 


the case of a 


banks throughout the country. Their 
money cost is low, he said, enabling 
them to provide credit at favorable 


rate, and they can build up a close per- 
sonal relationship between bank and 
borrower. It was hoped that banks 
would become familiar with motor car- 
rier credit needs, chief of which he 
gave as: 

1. Repayment periods of three to five 
years. Shorter periods such as 12 to 18 
months work a hardship on the carrier 
and are not in line with the service life 





of the equipment. Records show the 
average life of various kinds of equip- 
ment as follows: 


Trucks 9 years 
Truck - tractors. . 7 years 
Semi - trailers . . . 8 years 
Full trailers. . ..11 years 


Repayment periods should correspond 
to depreciation periods, Mr. Atkins sug- 
gested, so that monthly payments would 
not have to be drawn from earnings ot 
working capital, since neither js adequat 
for the purpose. Funds derived from the 
cepreciation charge on equipment pro- 
vide a tax-free source, he said, during 
these times when taxes are such an im 
portant matter. In this way payments 
on equipment are provided for as ai 
operating expense. 

2. In the past many carriers hav: 
been required to make down payments 
as high as one-fourth or even one-third 
of the purchase price of equipment, 
which, in Mr. Atkin’s opinion, tends t 
make an unsafe loan by restricting work- 
ing capital. If the new vehicles are t 
earn their way they must operate con- 
tinually, which means the carrier must 
have adequate working capital to meet 
his payroll, pay his taxes, buy fuel, tires 
parts, and take advantage of cash dis- 
counts. 


9 


3. Interest rates sometimes charged 
in the past of 6 to 10% are too high, i 
Mr. Atkins’ view, at least for motor car- 


riers with good financial history. 
Insist on Detailed Records 


There is better financial and busines; 
management in the motor carrier indus- 
try today, than in the era when it was 
growing up in the hands of truck drivers, 
Mr. Atkins stated. He urged petroleum 
credit men to help by insisting that their 
motor carrier accounts keep accurate and 
detailed figures before granting credit 
This would have the double effect, h 
said, of causing carriers to take mor 
of an interest in their own costs them- 
selves, and it would enable the Inter- 
state Commerce Commission to arrive at 
quicker rate decisions without the delays 
for which. all suffer. 


Mr. Atkins strongly recommended the 
work done by the American Trucking As- 
sociations, Inc., Washington, D. C., in 
assembling and analyzing figures relating 
to the industry, and urged petroleun 
credit men to subscribe to the service 
its Research Department. 
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ca “Suckeye engineering and construction—in these new valves as 1n all 
Buckeye equipment—enable them to stand the hardest wear longer. 
But, should they ever need repair or replacement after extended 
service, they’re immediately accessible because they're installed in the 
rr a base of the gasoline pump above the surface. You simply remove the 
us ee 7 . . 
on \* cover, back off the lock ring and remove, repair or replace the seat 
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Selling Free Enterprise 


Union Oil Co. Allocates 30% of Entire Advertising Appropriation 


To Institutional Copy; President Taylor Carries Through on His 
Theory That Industry Should Sell Public on American Way of Life 


By DON SWEENEY 
NPN Special Correspondent 


Why has a regional oil company, serv- 
ing less than 15% of the nation’s con- 
sumers, tried to educate people through- 
out America to the importance of the 
free enterprise system? 


Is it profitable for a regional oil 
company to allocate a large part of 
its annual advertising budget to selling 
a way of life to its customers instead 
of trumpeting the superiority of its gaso- 
line and oil? 


These two questions and many others 
like them have been asked for four years 
by oil men all over the United States, 
And Reese Taylor, president of Union 
Oil Co. and the man responsible for 
Union’s now-famous institutional ad- 
vertising campaign has practical and 
thoughtful answers to thern all. 


About every five weeks since April, 
1943, large, clean-looking advertisements 
with eye-catching headlines and simple, 
readable copy have appeared in every 
daily newspaper in Union’s marketing 
territory (six Western states, Hawaii and 
Alaska)—over 200 in all—and a long list 
of consumer magazines chosen for their 
careful readership by community leaders. 
Full pages in the New Yorker and Life 
have also been used to carry Union’s 
defense of the profit system far beyond 
the western states where Union sells to 
the man in the street. 


The copy in a typical advertisement 
might be about profits, drilling costs, oil 
consumption, wages, dividends, indivi- 
dual Union stcckholders or any other 
phase of a corporation. But through each 
one runs a forceful theme: The Union 
Oil Company as a business is contributing 
to the welfare of every member of the 
community under the American system 
of competitive free enterprise. Without 
free enterprise this contribution would 
not be possible. 


In 1947 Union will spend more than 
$300,000 to continue this institutional 
campaign into its fifth year. Thirty per- 
cent of the company’s entire advertising 
appropriation will go into selling free 
enterprise and its success as exemplified 
by the Union Oil Co. About $1,250,000 
has been spent on the campaign since 


1943. 


To carry through such a vigorous and 
individualistic program requires strong 
convictions and when it comes to free 
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Reese Taylor, president of Union Oil Co. 


enterprise, Mr. Taylor is convinced that 
it is our “Fifth Freedom.” 

In his mind, itis the duty of top man- 
agement to sell the American public on 
the superiority of our way of life above 
all others. His experience during war- 
time when he served on the War Pro- 
duction Board convinced Mr. Taylor that 
there is a constant and active campaign 
being carried on against free enterprise. 

“For quite a few years,” said Mr. 
Taylor, “a skillful campaign has been 
under way to sell the American people 
on the idea of discarding our system of 
free enterprise. The part that business 
as we know it has played in developing 
America has been talked down and 
blackened. 

“The contribution free enterprise has 
made to our high standard of living has 
been ingnored and the people have been 
told over and over again that some form 
of state control is the answer to any 
and all problems. 

“Our American system has given this 
country the highest standard of living in 
the world—higher than any country where 
industry is state-controlled. It seemed to 
us that the American people had a right 
to be told the facts about American busi- 
ness. In a democracy, the people have 
the final choice. Given the true facts 
about American business, we are sure the 
people will make the correct choice and 








that the way of life which has built this 
country will be maintained.” 

At the bottom of each advertisement is 
a line which reads, “We would appreciate 
any comments: write, The President, 
Union Oil Company... ” 

And write the people have. Mr. Tay- 
lor, who gives this mail his personal at- 
tention, said, 

“Thousands of letters have been re- 
ceived from all types of people in all 
parts of the country. Many letters re- 
quest more information; some suggest 
new methods of telling the story. Quite 
a few people write just to commend our 
efforts, others to comment on the style of 
the advertisements. 

“Of course, a few don’t like anything 
about the campaign. Approximately 10% 
of the letters received are unfavorable. 
Some members of the extreme left wing 
can’t see anything good about American 
business and say so. 

“Quite a few of the unfavorable let- 
ters come from people who doubt our 
facts and figures. This story of Amer- 
ican business is new to them and funda- 
mental truths as set forth in these ad- 
vertisements are quite different from the 
propaganda they have been used to 
The fact these people do write us expres- 
we have aroused their interest and made 
sing their doubt is a definite sign that 
them realize that there are two sides to 
this story.” ; 

Other oil companies have written Mr 
Taylor many favorable letters and, he 
said, the general feeling seems to bs 
that the campaign has benefitted the en- 
tire industry. 

Mr. Taylor is frequently asked whi 
Union’s institutional series has been rm 
in national magazines when Union's 
marketing area is in the West. His reply 
is: 

“The story of how and why America 
business functions is equally important 
from an educational point of view in all 
parts of the country. The West isn’ 
the only part of the country where ou 
American way of life is being talked 
down by the proponents of foreigi 
ideologies.” 

“It is difficult to measure the result 
of institutional advertising. We believ: 
the number of letters received in r 
sponse to this campaign is far greate1 
than could normally be expected an 
surveys have shown exceptionally hig] 
readership. The sales department fee] 


that the series has aroused considerabli 
dealer and consumer interest and it is < 
natural assumption that this consume! 
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REFINERS TREAT 
sn TERNTWAL CORP 
PETROLEUM HAULERS = 


One of the new Fruehauf ‘Trains’ 
pulled by Autocar Tractor, in the fleet 
of 80 Fruehaufs now serving this firm. 
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Propane, butane and any liquid you can nam 
Fruehauf “Featherweight” Semi Tank-Trailers are be transported by the special Tank-Trailers bvi 
available with single-axle or tandem-axle undercon- Fruehauf. Call a Fruehauf Branch for assistance 
struction. Tank capacities range up to 6,000 gallons. any hauling problem you may have. F 


FPRUEMHACF TRAILERS 
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IN WHOSE OPERATION Scafee4/ IS THE PARAMOUNT FACTOR! 


Operating throughout the middle west from 
18 major terminals in Michigan, Ohio, Indi- 
ana afid Illinois, this transport corporation 
hauls a tremendous gallonage of petroleum 
products by Tank-Trailers. 


In 1946 more than 643,000,000 gallons, the 

equivalent of 633,258 tank-car loads, rolled 
over the highways a distance totaling 
8,000,000 miles or the equivalent of 
321 times around the earth—all by 
Tank-Trailers. 


This perpetual flow of petroleum prod- 
ucts is moved in big loads from refin- 
eries, marine terminals along the Great 


Lakes and from pipeline terminals to storage 
tanks, airports, industrial plants and to bulk 


service stations in a total of eight states—with 





an enviable safety record. 


Safety is maintained by the equipment se- 
lected for the job, by the skill of the drivers 
who handle these Trailers and by the enforced 
protective maintenance program of the cor- 


poration. 


Repeat orders for more and more Fruehauf 
Tank-Trailers is an emphatic way of saying, 
“We are satisfied with the service our 


Fruehaufs have given us.” 














Here again is a good example of how Fruehauf Tank-Trailers are working for trans- 
porters safely and providing worthwhile operating economies. All models in the 
Fruehauf line are built to conform to I.C.C. regulations. Tanks are of high-tensile 
steel for utmost strength. Oversize king-pins take severest road punishment with 
utmost safety, and heavy-duty brakes insure smooth, positive stops. 


World’s Largest Builders of Truck-Trailers 


FRUEHAUF TRAILER 


COMPANY e 


DETROIT 32 


10 Factories — 66 Factory Service Branches 


gRUEHAU, 


NATION-WIDE 
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Selling Free Enterprise 





Norm Tessner, 403 E. Center St., Anaheim, Calif. 


Norm Tessner has a 35,000 kit of tools 


1 Norm Tessner is a Union Oil well 
puller Like any other skilled workman, 
Norm has to have tools. The principal 
tool’ in his case is a portable rig which 
pulls the tubing and the pump out of 
the wells. Without that ng Norm sim- 
ply couldn’ practice his trade. 


each employee in t 








2 So in order to use his skill, Union 
first had to provide him with a portable 
derrick and machine that c« 
At first glance this may seem like a lot 
of money. But it takes even more than 
that to provide wo 





rking equipment for 


e Uni 


3 Of course, it only takes a $90 ty; 
writer to provide the working equip 
ment for a stenographer. But on the 
other hand, it takes a $4,000,000 refin 
ing unit to make jobs for just 25 still 
men. And if the company is going to 
function as a unit, one phase of the work 
is just as necessary as the other. 


st $35,000 


n Oil ¢ 





Union Oil's advertisements tell a story. This one gives the reader a clear picture 
of how the cost of Norm Tessner’s tool kit is arrived at, listing the various com- 
ponents which go to make up the equipment necessary before only one of the com- 
pany’s 9,228 employes can begin productive work. Figure of $35,000 used in this 
particular ad has since risen to $38,453 due to increased costs 


good will has made itself known in serv- 
ice stations. 


“The general consensus is that the 


Union Oil Co, has made many friends 
through this campaign.” 

One tangible benefit that has accrued 
from the publication of the campaign in 
national magazines has been in introduc- 
ing Union in territories where it had 
been relatively unknown. Union does a 
considerable amount of industrial busi- 
ness in parts of the country other than 
the West, and exploration and drilling 
operations are carried on in many states. 


But results and prestige, though wel- 
comed, are not vital to the continuance 
of the effort. 

“We have set no date for the termina- 
tion of this campaign,” said Mr. Taylor, 
who has a strongly favorable reaction 
from Union’s stockholders to back him 
up, “and as far as we can see there is 
no reason why we should not continue 
it as long as there is a public need for 
this type of information.” 

Mr. Taylor declared that if, for any 
unforeseen reason, Union might have to 
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curtail advertising expenditures, the in- 
stitutional campaign would be the last 
item to be trimmed. 


In the 
troleum 


that the American Pe- 
Institute embarks on a_ similar 
Mr. Taylor believes Union 
should carry on its effort nevertheless be- 
cause of the position that an individual 
company occupies in such a situation. 


event 


campaign, 


“All people are in one way or another 
connected with some company. 
dividual is 
tomer, or 


Each in- 
company’s cus- 
employe, or shareholder, or 
supplier and as such has a direct inter- 
that company. As I see it, that 
particular company is in the best posi- 
tion to explain to that particular person 
just why our system is the best.” 


No one Union Oil or- 


ganization advertising 


some one 


est in 


person in the 
nor its 
Cone, 


agency, 
and Belding, is responsible 
for the ideas behind each individual ad- 
vertisement, though most of the actual 
writing is done by Jack Smock, the 
agency's account executive. Ideas can 
-and do—come from almost any quar- 
ter—the public, Union employes, execu- 


Foote, 


tives, and advertising agency personne 

However, each advertisement includ: 
at least one aspect of free enterprise 
reflected in the operations of the Uni 
Oil Company. These aspects includ 
(a) What is a corporation?; (b) Why, i 
some cases, must a corporation be big 
(c) Where do profits go?; (d) How dox 
competition keep it efficient?; and 
What does it contribute to the Americ: 
standard of living? 


Facts Tell the Story 


These generalized topics are taken 
in the light of hard facts about tl 
Union Oil Company. 

The question, “What is a corporation? 
was answered in these terms: The tools 
of the oil industry are complex and cost 
ly. It takes an average of $38,453 worth 
of teols today for each employe in the 
Union Oil Company. Someone has t 
finance these tools—not just for one, but 
for 9,228 Union Oil Company employes 
Very few individuals could put up that 
kind of money so we have pooled th: 
money of a lot of people under a legal 
agreement known as a corporation. The 
people who own Union Oil have chosen 
to put their savings into tools that pro- 
duce petroleum products for other 
people instead of spending it on goods 
for themselves. For that reason they 
are entitled to some compensation which 
they get in the form of dividends. 

Another advertisement ex plained 
“profits” this way: If you ask a man to 
put all his labor into the production of 
and petroleum products for 
other people—instead of expending it on 
things for his family and himself—you 
obviously have to compensate him in 
way. Under our American 
nomic system we do this with wages. By 
the same token, if you’re going to ask a 
man to put his money into tools and raw 
materials that will produce gasoline for 
other people—instead of spending it on 
things for his family and himself—you 
have to compensate him in some way 
So we offer the “tool-provider” a chance 
to make a profit. Thirty-four thousand, 
hundred and seventy individual 
Americans have put up money for the 
Union Oil Co. and in 1945 their profit 
mounted to an average of $258 each 
Total profits amounted to only 5.9% 

invested in the company 
6%c out of each dollar th 
took in. 

Free competition was exemplified by 
Union’s decision to advertise their New 
oil that did not have t 
be changed every 1000 miles. The ad- 
pointed out that if Union 
Oil had been a monopoly it would ha‘ 
probably kept quiet and not upset ¢ 
tablished buying habits. 

Union Oil’s contributions to the Ame 
ican standard of living were pointed out 
hy reference to the development 
“7600” gasoline and Unoba oil as well 
as statistics on how the individual pr 
ductivity of Union Oil employes h 
risen over a pericd of years—in dire 
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Whether you store 5,000 gallons 











ad you get the same high standards of service at 


(GENERAL AMERICAN TANK STORAGE TERMINALS 


General American Tank Storage Terminals are privacy, the same specialized facilities, the (GSAT Xf 


N equipped to handle any liquid that can flow same skilled handling—in fact, every advan- | 
tage of your own private terminal. Find out 
through a pipeline—in any quantity. No matter ae 
how General American Tank Storage Termi- 





what your produ vatter whé - : : 
your product, no matter what the quan- 4}; can mean safer, more profitable storage 


. “- : ‘ . Operator of the World's 
tity, General American offers you the same and distribution for your product. Greatest Public Tank Storage 


System for Liquids 


GENERAL AMERICAN TANK STORAGE TERMINALS 


a division of 
GENERAL AMERICAN TRANSPORTATION CORPORATION 
135 South La Salle Street, Chicago 


BRANCH OFFICES: 
NEW YORK * NEW ORLEANS « WASHINGTON « TULSA « CLEVELAND © DALLAS ¢ BUFFALO ¢ HOUSTON ¢ PITTSBURGH © SEATTLE * ST. LOUIS « LOS ANGELES ¢ SAN FRANCISCO 
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Selling Free Enterprise 





Portrait of a Capitalist *@ 





1, Mr. and Mrs. 3. E. W----- live in Los 


Angeles, Calif. They own their home and with him this y 
have four children—two sons and two of the capitalist 
daughters. Mr.W--- started working at 17 Company. He t 


as apprentice-mechanic for Nash Motors. stock. At tl 
Today he owns his own Dodge-Plymouth 
agency in Los Angeles. 


pre 
stock is worth ab 


it for that much t 





2. Both sons have « 






i n the W----- family could use. But they 
o own Union Oil have chosen to invest the r in oil 
hares of Union Oil wells, tools and ref make 
irket, Mr.W gasoline for other people pend- 





This ad tells the story of only one of Union Oil's stockholders (100 shares) but 

affords the reader a typical example of all its stockholders. The advertisement 

states that Mr. and Mrs. J. E. W.’s stock has a value of about $2,800. From this in- 

vestment came a return of $100, within $37 of what the average Union Oil stock- 
holder received and the average stockholder owns just 137 shares 


proportion to the amount of tools that 
Union supplied. 

In typographical style and layout the 
free enterprise series differs greatly from 
Union’s product advertising and, though 
Union’s products are sometimes men- 
tioned, it is only to illustrate some phase 
of Union’s successful application of the 
privileges and responsibilities of a com- 
petitive free enterprise system. 

It is fitting that such an unusual pub- 
lic relations effort should have been 
launched at the time it was, by the com- 
pany who launched it, and be under the 
guiding hand of the man who conceived 
it. 

The 57-year-old Union Oil Co. is a 
model of growth under competitive free 
enterprise. It started in the little town 
of Santa Paula, California (about 70 
miles north of Los Angeles) in 1890 with 
22 wells, a few miles of pipeline, one 
tiny refinery, a few horse-drawn deliv- 
ery wagons, and fewer than 100 
ployes. 

Today Union has nearly 2000 produc- 
ing wells, 1150 miles of pipeline, four 
refineries, 9228 employes, and 2000 
pieces of water, rail and road mobile 
equipment. In 1946 Union sold well 
over 400,000,000 gals. of gasoline to 
non-military purchasers. 

Union claims a long list of “firsts” in 
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eln- 





the oil business—the first successful con- 
version of coal-burning ships and loco- 
motives to oil; the first application of 
gun perforation; pioneer work on gas 
lift, storage of gas, underground storage 
of light oil, and cementing of casing to 
shut off water. Union pioneered in the 
use of tankships for the transportation 
of oil and established the first geological 
department of any oil company. 

Just like the company he heads, Reese 
Taylor is an excellent example of the 
products of the competitive free enter- 
prise A 47-year-old native of 
Los Angeles, Mr. Taylor is as energetic 
and forceful as you would expect a 6 ft. 
man to be. But, at the same 
time, he is friendly and informal, a gift- 
ed organizer, and a natural leader. 

He has headed Union since 1938 and 
is its sixth president. Before taking his 
present post, Mr. Taylor was most close- 
ly identified with the steel business. 
When he had finished his studies at the 
University of California he served in 
the Army (1918) and then went to work 
in an iron foundry. Although his father 
manager of the organization, he 
learned the business the hard way. 

He became production manager of 
1928 and 
Prominent in civic 
Angeles, Mr. Taylor 


system. 


3 inch 


was 


Consolidated Steel Corp. in 
1933. 


enterprises in Los 


president in 





has also served on the board of the 
Federal Reserve Board of San Francisco, 

His outstanding work in the fiel:! of 
public relations brought him the 146 
Annual Award of the American Cov neil 
of Public Relations. 

The thinking behind Mr. Tay 'or’s 
kind of public relations is keyed to the 
simple idea that if people know and 
like a company, they will buy that com- 
pany’s goods or services. 


Doesn’t Work in Reverse 


“IT think we can all agree on that state- 
ment, but from your own personal experi- 
ences you know it doesn’t necessarily 
work in reverse,” said Mr. Taylor. “Just 
because a person buys from a particular 
company doesn’t necessarily mean that 
he likes that company.” 

It is top management’s responsibility 
to make the public—including customers, 
employes, stockholders, suppliers, and 
just about everyone else—like any par- 
ticular company and the economic sys- 
tem that makes that company possible, 
Mr. Taylor holds. 

“Business will go all out to tell the 
public what a colossal, stupendous, and 
absolutely terrific new product has been 
developed. Yet, when it comes to the 
all important pob of telling what made 
those products possible, what American 
productivity means to the nation, the ma- 
jority of top management just won't act 

“The American public has to be in- 
formed of industry’s contributions to the 
general welfare. You can’t expect people 
to act intelligently, to choose between 
various systems and theories, to make 
right decisions, when they don’t have 
both sides of the story. You may be 
sure that if we give the public all the 
facts, they will act intelligently. 

“It isn’t enough that a manager hiré 
a public relations expert, give him a 
snappy-looking office and secretary; and 
then completely ignore him. The _per- 
son responsible for public relations in 
any company has to be close to the top 
management of that company. He has 
to be taken into management’s conf- 
dence because, above all else, he must 
know what goes on in the company be- 
fore he can do an intelligent job of re- 
porting.” 

Mr. Taylor is convinced that the over- 
all policies that guide a company should, 
in every case, be able to stand the care- 
ful scrutiny of the public. 

“No amount of talking is going to sell 
the people on policies and programs that 
are contrary to public interest. It must 
be one of public relations primary func- 
tions to see to it that policies are estab- 
lished in the public interest, that the 
company recognize its duty to the pub- 
lic and again, this leads right back to top 
management.” 

Union’s president feels that this type 
of thinking is not only necessary, but es 
sential, to the continuing success of 3 
corporate enterprise. 
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Basically Different 
:|| Lion Naturalube Oils are easy to 
sell to Big-Volume Users 


Tougher Film 











th toy ee 
Hi ha 


e must § Because Naturalube Oils have such unusual 
iny be- § advantages, they will help you add big-vol- 
. of re ume users to your present list of customers. 


Naturalube Oils have natural ability to 

e ove’ HB temove hard carbon, a naturally tougher 

should, § film that saves wear, and naturally higher 

ie car penetrative and adhesive properties. They 
ire non-corrosive — safe! 

to sel In addition, Naturalube Oils are special- 

y reinforced to resist the forming of sludge 


It must @ and lacquer. 

y " That means you can offer customers an oil 
esia)’ B that saves wear, saves repairs, cuts shut- 
vat t 


down time, and gives them lower operating 
costs. You offer benefits that big-volume 
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users appreciate. 


You can back up this sales story with the 
results of actual tests that prove Natura- 
lube’s superiority. You can tell prospects 
that leading engine manufacturers accept 
Naturalube D.H.D. as a superior lubricant. 
And you can guarantee that Lion will give 
the customer his money back if he is not 
convinced that Naturalube is the best oil 
he has ever used. 


Make These Big-Volume Users 
Your Customers 


Bus Lines * Public Utilities * Truck Fleet Operators 


Industrial Plants * Marine Operators * Car Dealers 
Construction Companies * Service Stations 


“1 LION OIL COMPANY 





Naturalube Motor Oil 
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Write for full informa- 
tion about the Naturalube 
franchise. See how Nat- 
uralube can open big-vol- 
ume sales fields for you, 












PETROLEUM PRODUCTS 


EL DORADO, 
ARKANSAS 






By HERBERT TAYLOR 


Oil J obber Embarks NPN Statf Writer 


Nine years ago E. J. Howe was pound. 
P “ ing the pavements of Toledo, Ohio, 
On Modernization Program 2° PewpEs ys 
his partner, F. C. Weiss, busy deliver. 
ing petroleum products in a second-hand 
Ford truck with a 527-gal, tank. 

This truck, plus previous experience in 
the oil business, about covered the assets 
of the newly-formed Howe-Weiss Oil 
Co., which on Feb. 28th celebrated its 
ninth anniversary. 


These jobbers now have 22 service 
stations, either owned or leased, which 
are being modernized as fast as con- 
ditions permit, and 14 trucks, operated 
by independent drivers, who serve 3500 
farm, commercial and fuel oil accounts, 


In 1939, the Ford with its 527-gal, 
tank was replaced with a Ford cab- 
over-engine truck with a 1240-gal. tank. 
That same year, a new Dodge with a 

F. C. Weiss. vice 837-gal. tank was added. This took care 
president (left), and of the business until 1941, when is was 
E. J. Howe, president necessary to add another Ford, with 
(right), of Howe- cab-over-engine. This was equipped 
Weiss Oil Co. To- with a 1382-gal. tank 

iste Gide By 1942 the company had “graduated” 
to transports, and now operates three 
large transports, all equipped with both 
pumps and meters. The company plans 
eventually to discontinue the use of 
small trucks, and operate only with trans- 
ports. 

The company recently remodeled its 
office and station. The old building, 
made of concrete block, wood, metal and 
stucco was recovered with Perma-Stone. 
This was accomplished by first apply- 
ing metal lath, two coats of cement 
plaster, then the Perma-Stone _ blocks, 
The investment for this remodeling was 
about $1500. It took only three weeks 
to accomplish. Perma-Stone is a stone- 
like veneer, which is cast in moulds, by 
hand pressure, directly against the walls, 
where it bonds with its backing . 

This station, as well as the company’s 
other outlets, sells a complete line of 
TBA items. Among items sold in add- 
tion to tires, batteries and automotive ac- 
cessories, are motor parts, refrigerators 
and gas stoves. 

In addition, the company distributes 
a floor crane in 26 counties. These 
cranes are for heavy lifting and moving 
around warehouses, garages and _ other 
places where loading and moving of 
merchandise is required. 

Officers of the company, which was 
incorporated on Jan. 1, 1947, are: E. J 
Howe, president; F. C. Weiss, vice pres- 
ident; and R. A. Hutchinson, secretar 
Among service men in the organization 
who are back on the job are C. W 
Crites, sales representative, and R. A 
Hutchinson, office manager, As an i 
dication that these former pavement: 
pounding-truck-driving independents are 
not doing so badly, this Christmas all 
employes found a check for a full month’s 


BEFORE—Top photo shows the Howe-Weiss Oil Co. station and office on Broadway 
in Toledo before modernization 
AFTER— Bottom picture shows the same station after an expenditure of about 


$1500 for remodeling extra salary in their stockings. 
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® ADVERTISERS 


“ADS ON WHEELS"’ is jam-packed with a new kind 
of advertising **know-how.”’ This full-color booklet 
shows how Meyercord Decals “‘cash-in’’ on free ad 
space...transform trucks into ‘‘mobile billboards."’ 


Fos Mae ithe Tail Poe 


WA td Ole) 0) 


World's Largest Decal Manufacturer 


5323 W. LAKE ST. - CHICAGO 44, ILL 


ee i: ; bsnl ee 


Famous brand names, product reproductions and 
trademarks parade its colorful pages. It shows 
what OTHERS are now doing ... what you can do. 
It shows how to dominate American highways and 
streets with truck Decals! If you own or use trucks, 
as a business or part of your business, you will find 
“ADS ON WHEELS ' the most complete guide to Decal 
truck sign advertising ever written. 

Durable Meyercord Truck Decals can be made in 
any colors, size, designs! Overnight application on 
fleets of a dozen or thousand trucks slashes hand 
painting time and costs. Reserve your copy of *‘aps 
ON WHEELS’ now. It will be printed for limited 
distribution early this spring. Write today...on 
company letterheads, please. Address Dept 36-5 


ADVERTISE ¢ IDENTIFY - DECORATE...WITH MEYERCORD DECALS 
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Push Air Search for Oil 
In Bahamas Despite 
14,587-Ft. Dry Hole 
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Magnetometer detecting element 


Oil companies are going ahead with a 
thorough search for oil in the Bahamas 
with the electronic magnetometer. They 
are hopeful of finding oil and will spend 
three quarters of a million dollars on this 
new search. Among the jive companies 
who are sponsoring the project is Su- 
perior Oil of California’s subsidiary, the 
Bahamas Oil Co., Ltd., which has aban- 
doned the only test on Andros Island in 
the Bahamas at 14,587 ft. as a complete 
failure. 


Shown here are the mechanical and 
electronic components which make pos- 
sible the airborne magnetometer survey 
of some 50,000 square miles in the Ba- 
hamas area (see NPN April 16, p. 14). 
Conducted under sponsorsnip of Anglo- 
Bahamian Petroleum Co., Ltd. (Anglo 
Iranian), Bahamas Exploration Co., Ltd. 
(Gulf), Bahamas Oil Co., Ltd. (Su- 
perior), Shell Oil Co. of Bahamas, Ltd. 
(Shell), and Standard Oil Co. ( Bahamas ), 
Ltd., affiliate of Standard Oil Co. (N. J.), 
survey is expected to require at least six 
to eight months. 






Electronic panel and recorder 
















Magnetometer detecting element 
(above) is called a “bird” and is cradled 
beneath the aircraft. In flight “bird” is 
lowered on a cable and trailed beneath 
the plane to eliminate magnetic interfer- 


ence (NPN June 5, 1946, p. 6). 


Operator of magnetometer rides in 
plane before an electronic panel (top 
left photo), recorder and master switch- 
board. Picture here shows electronic 
panel on right, recorder on left and master 
switchboard below the recorder. Above 
the recorder is a number repeater which 
indicates shoran (navigation) position. 















































General view from rear of magnetom- 
eter aircraft (bottom left photo) shows 
fiieht director’s positicn on left in which 
all position information is centered. On 
right is chart table and winch for lower- 
ing the “bird.” Forward of the chart 
table is the magnetometer operator's posi- 
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Interior of magnetometer aircraft 
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Seauly Pumps 


OFFER DEPENDABLE PERFORMANCE. 
You'll benefit from these American 
Engineered Features: 


Iuside 


@ Rigid, sturdy steel frame 

@ Low maintenance, maximum 
accessibility 

®@ Only four independently installed 
mechanisms 

@ Massive air separator, 
vibration eliminating 

@ Exclusive Pumping Unit design, 
perfect liquid seal 

@ Accurate, positive metering 

@ Simultaneous computer 

@ Rugged structural steel cabinet, 
Galvo treated interior 


Outside 


@ Beauty in appearance 
@ Distinctive modern design 


®@ Porcelain-like bonderized baked 
exterior 


®@ Streamlined oval top, overlapping 
Dome 


®@ Large, attractive, clear dial 


Write for folders today. 


AMERICAN PUMPS, INC. 





1204 FINDLAY ST. 


CINCINNATI 14 OHIO 
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tion. In this survey by Aero Service Corp., 
plane used is a DC-3 specially modified 
to accommodate equipment. 
Magnetometer, which was used during 
the war to hunt enemy submarines, is 
not the product of any one-phase re- 
search effort. Idea was first presented in 
World War I (NPN July 10, 1946, p. 16) 
and later developed by co-ordinated ef- 
forts of Naval Ordnance, Bell Telephone 
and Gulf Research and Development Co 


Socony-Vacuum Ist Quarter 
Sales Top “46 Mark by 16%, 


NPN News Bureau 


NEW YORK—Rise of 16% in sales oi 
all products over first quarter of 1946 
was reported April 24 by B. Brewster 
Jennings,. president of Socony-Vacuum 
Oil Co., to stockholders at annual meet- 
ings here. Increase for industry as a 
whole during first quarter of 1947 was 
about 13%, he stated, as against Bureau 
of Mines requirements forecast of 3.3%. 


“This rapid and somewhat unexpected 
increase in demand,” Mr. Jennings de- 
clared, “is likely to tax industry’s facili- 
ties to the utmost during the current 
year.” Crude production, he said, was 
now approximately at maximum rates 
consistent with good practice and indus- 
try’s refining equipment was operating at 
nearly full capacity. Expansion of facili- 
ties was essential, he stated, and should 
be capitalized through reinvestment of 
earnings. Socony’s first quarter earnings 
were announced as $19,000,000 com- 
pared with $11,000,000 in 1946, but Mr. 
Jennings pointed out that these were 
modest in relation to company’s prop- 
erty investment, Socony’s expansion plan 
calls for $45,000,000 expenditure, and 
Jennings stated that with costs at least 
50% higher than prewar construction 
program would continue to draw heavily 
on company’s resources, 


“In recent weeks,” he said, “there has 
been much comment about prices and 
our government has wisely urged that 
insofar as possible prices be reduced. 
Over the years the petroleum industry 
has made an extraordinarily good record 
both on prices and quality of products.” 
Jennings cited fact that retail prices of 
gasoline, ex taxes, today were approxi- 
mately half what they were in 1920 and 
that present quality was far superior. 


Crude oil prices, he added, had ad- 
vanced considerably since end of war, 
and prices of finished products had nec- 
essarily advanced correspondingly. “It re- 
mains to be seen whether the advances 
which have occurred will prove adequate 
to the proper financing of this expand- 
ing industry,” Socony president declared. 
“As a firm believer in the workings of 
the laws of economics under a system 
of competitive free enterprise, I am con- 
fident that this progressive oil industry 
will continue to carry on in the public 
interest and at the lowest cost consistent 
with the maintenance of a healthy in- 
dustry.” 





VHP-1 Eased; Helps 
Some Oil Construction 


NPN News Burea 
WASHINGTON — Federal restric 
tions on nonhousing construction (VHP 
1) were relaxed May 1 to authorize $15 
000 small job allowances for certai 
types of structures in all but the servic 
station branch of the petroleum indus 
try regardless of floor area. 





Action was taken by amending Su 
plement 3 to VHP-1 and raises the smal 
job allowance on the following, amon 
other types of structures: 

Structures used for producing, refining 
w distributing oil, gas or petroleum (ex 
cept service stations and commercial or 
industrial garages, which remain under 4 
$1,000 limitation); industrial research 
laboratory or pilot plant; certain trans 
portation and utility buildings; buildings 
used directly for electric, gas, sewerag¢ 
central steam heating, telephone or tel 
graph services; industrial or utility pump 
ing stations for pumping water, gas, 01 
sewerage; pumphouse or terminal facility 
on an oil or gas pipeline. 

Restrictions previously had _ limited 
$15,000 small job allowance—extent 
new or repair projects which can be car 
ried out without government authoriza 
tion—to structures covering floor area ot 
10,000 square feet or greater. Projects 
under 10,000 square feet of floor area 
had been restricted to $1,000 small joi 
allowance. 








Housing Expediter Creedon, who an 
nounced amendments to VHP-1, said 
changes were made because types of 
structures involved have “negligible ef 
fect” on governmental housing programs 






Hy-Per 


Mr. Creedon also announced that work ew Pi 


on building foundations, pouring of con- Not i 
crete and erection of structural steel few lin 
frame work may be started if projects have {Jn all ti 


little impact on housing program, irre- 
spective of where project is located. Pre 
viously, ‘building foundation projects 
were turned down unless project was lo 
cated in an area having excessive unem 
ployment in heavy construction trades. 

This change is effected through Dire« 
tion 3 to VHP-1. Mr. Creedon empha 
sized, however, that relaxation does not 
cover projects which will take constr 
tion labor away from housing work. 


bined 
teeth, r 
in dian 


In another amendment, Mr. Creedo: 
exempted from all controls construction 
of piers or docks and laying of asphalt 
tile. 


Halts Station Construction 


WASHINGTON—Reading Oil and 
Gas Co., Reading, O., has consented 
to order halting construction on $3,500 
addition to service station in Readins 
according to Office of Housing Es 
pediter, Company admits work started 
last Dec. 1 without authorization, 
violation of VHP-1, but denies this w 
done wilfully or deliberately, housin IN 
ottice said. 
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ziypoid gear and pinion used in Timken 
single-reduction final drive. 


Hy-Performance Hypoid Gearing is here! .. . in 
new Timken “3 for 1” Axles! 

Not in just one or two axles, but in a complete 
ww line!—in a complete range of capacities!—and 
nall three types of final drives: Single-reduction, 
louble-reduction, and two-speed double-reduction. 
Here’s how hypoid is basically different—basi- 
ally better: 

The offset location of the hypoid pinion, com- 
lined with the greater spiral angle of the pinion 
eth, results in a pinion and shaft that are larger 
in diameter and therefore stronger. The greater 





SPIRAL 
ANGLE 
WITH PINION 







CENTER LINE 


The greater spiral angle of the hypoid 
pinion teeth permits more teeth in con- 
tact at any time than with spiral bevel 
pinions, thus reducing tooth 


 spirat 
ANGLE 

» WITH PINION 
SELOW 

CENTER LINE 


loading. 


spiral angle of the hypoid pinion teeth permits 
more teeth in contact, thus reducing tooth loading. 

The larger diameter of the hypoid pinion makes 
practical higher numerical gear ratios, which are 
difficult or impractical to obtain with spiral bevel 
pinions because their diameter becomes too small. 

Now, every truck from medium to heavy-duty 
capacity can have the proved economy, durability 
and dependability of Timken Hypoid “Hy-Per- 
formance” gearing. 

Look under the new trucks you buy! Specify 
Timken “3 for 1” Axles. 








Two-Speed 
Hypoid-Helical 


“W ypord-Helical 
Double-Reduction Double-Reduction* 


INTERCHANGEABLE IN SAME AXLE HOUSING USING THE SAME AXLE SHAFTS 


an Reduction 


Hypoid Gear 
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/AXLES 


THE TIMKEN-DETROIT AXLE COMPANY 


DETROIT 32, MICHIGAN 
WISCONSIN AXLE DIVISION, OSHKOSH, WISCONSIN 
K AXLE BRAKE DIVISION, DETROIT, MICHIGAN 
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GOOD READING 
This Fascinating Oil Business (By Max W. Ball) 


Written for the layman, this interesting book covers the story of oil 
from its geologic beginnings, through modern production, transportation, 
refining and marketing . . . Well illustrated with maps, charts and draw- 
ings, its 444 pages are an invaluable guide to the history, work and 
problems of the oil industry. . . Price $4.00 


(Ohio purchasers, add 3% sales tax) 


Mail your order to: 


NATIONAL PETROLEUM NEWS 


1213 West Third Street Cleveland 13, Ohio 














RICHFIELD is one of the major petroleum marketers who use the Shand & 
Jurs Internal Safety Valve system to give their delivery equipment the 
maximum in SAFETY. Gasoline is always explosive—whether at the refin- 
ery, on the highway, at the filling station, or in the driver's car. 


Most major marketers go the whole way in assuring full protection to the 
public, to their own personnel, to their loads and to their equipment when 
they install S.&J. Hydraulic In- 
ternal Valves in each compart- 
ment of a truck tank. These valves 
protect the load from spilling on 
the highway in the event of rear 
end collisions, and they protect 
the load from fire as a result of 
collision or during unloading 
operations. 


These valves may be operated 
by compressed air as well as 
hydraulically, and models are 
available for all types of tank 
construction and for L.P.G. as 
well as motor fuels. Write for 
complete details. 


SHAND & JURS CO. 
BERKELEY, CALIFORNIA 
NEW YORK CHICAGO HOUSTON * LOS ANGELES SEATTLE 















USES SzJ SAFETY VALVES 











Colorado-Wyoming Pipeline 
Project to Cost $2.3 Million 
Special to NPN 

PONCA CITY, Okla. — Rocky Mou 
tain Pipe Line Co., a Continental ©)! 
Co. subsidiary, will enlarge its Colora: 
Wyoming pipeline at an estimated 
of $2,300,000, according to W. H. | 
guson, president of Rocky Mountain and 
executive vice president of Continental! 

Enlargement will include laying a new 
10-inch line from the Horse Creek 
tion north of Cheyenne to Denver, a 
tance of about 116 miles, and loopin 
with additional eight-inch pipe a part 
the line from the Guernsey, Wyo., statior 
to Horse Creek. Because of scarcity 
material, the new line will not be com- 
pleted until late in 1948, announcement 
stated. 

When finished, the enlarged line will 
handle, with a minimum number of 
pump stations, at least 26,000 b/d of 
crude. Later erection of additional pump 
stations will substantially increase the 
capacity beyond this figure, Mr. Fer- 
guson said, 

Rocky Mountain’s lines now include 
an eight-inch line from Lance Creek to 
Cheyenne, Wyo., and a six-inch line from 
Chevenne to Denver. At Guernsey the 
line intersects other lines bringing crude 
oil from Rangely and Elk Basin fields, as 
well as lines from other Big Basin and 
Wind River Basin fields and the Salt 
Creek field. 
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Socony-Vacuum Oil Co. Sells 
S. Carolina Terminal to Shell 


Special to NPN 
BALTIMORE — Socony-Vacuum Qi] 


Co. disclosed May 1 that it has sold its 
bulk plant marine terminal at Charleston, 
S. C., to Shell Oil Co. Transfer was effec- 
tive May l. 

A. W. Warner, Socony’s southeastem 
division manager, stated that terminal was 
constructed in anticipation of company’s 
rapid expansion throughout — southeast 
based on expectations of continuous avail- 
ability of petroleum products. However, 
due to “unprecedented demand for prod- 
ucts throughout all areas in which 
Socony-Vacuum markets, the program of 
expansion temporarily cannot be con- 
tinued at the rate planned,” Mr. Warner 
explained. He added that Charleston ter- 
minal met needs of Shell Oil Co. which 
had long heen established in the area 

Terminal, located on Cooper River, has 
four storage tanks with combined ca- 
pacitv of 11,000000 gals. and has dock- 
age facilities and rew pumping equip- 
mert to accommodate laree tankers. It 
was Soconv’s first terminal in southeast 
ard was nlaced in operation July 26, 
1946. less than a year ago. Sale price wa‘ 
not disclosed. 


Colon Reports on Crude Output 


NEW YORK—Colon Developme 
Co., Ltd., affiliate of Asiatic Petroleut 
Corp., reports that its crude oil produc- 
tion in Venezuela during four weeks 
ended April 28 totalled 354,311 bbls 
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This is a box-girder 
cross-member. 


It is a Mack box-girder. Mack engineers 
designed it; you find it only on Mack 
trucks. It has proved the best all-around 
cross—member ever designed. 


It has tremendous beam strength in both 
vertical and horizontal planes. It possesses 
extremely high torsional rigidity. Its 
specially designed jaw ends assure greatest 
possible stiffness at every junction. 


Consequently, it ties side-members together 
positively; always keeps them uniformly 
spaced. It imparts exceptional torsional 
stiffness to a frame. It won't spraddle. 

It produces a frame that won't weave, a frame 
that stays true, a Mack frame! 


This cross-—member is an example of what we 
mean when we say a Mack is a precision- 
built truck and not a mass-production 
truck. Every part of a Mack is 
specifically designed and engineered 

to do its job. 


We put this extra work into Macks-—-so ~- 
you can get extra work out of them. 











Meck 


since 1900, America’s hardest-working truck 


Mack Trucks, Inc., Empire State Building, New York 1, 
New York. Factories at Allentown, Pa.; Plainfield, N. J.; 
New Brunswick, N. J.; Long Island City, N. Y. Factory 
branches and dealers in all principal cities for service 
and parts. In Canada, Mack Trucks of Canada Ltd. 


Trucks for every purpose 





May 1947 


Waterbury Petroleum Products ferries gasoline and fuel oils from 
New Haven water terminals into Waterbury, Conn. via this big de- 
pendable Mack. 
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Glass makes it attractive... glass makes it 
practical. Thermopane*, the multiple-pane in- 
sulating unit, reduces heat loss and minimizes 
the possibility of condensation on large glass 
areas. Tuf-flex* tempered plate glass doors 
carry out the openness of the front. Vitrolite* 
glass facing on solid areas adds color that lasts. 
The Visual Front is easy to clean with water 
and a squeegee. Glass doesn’t need refinishing— 


always looks fresh and new. 



























a Visual Front 





The Visual Front works both inside and out in 
a service station. From indoors, the manager 
can keep an eve on the approaches, service at 
the pumps, the air hoses, and other areas of 
activity. The expanse of clear glass floods the 
station with daylight, making it a pleasant 
place in which to work. 

The Visual Front is designed to bring in 
business—and to increase sales. Its smart ex- 
terior marks your station as up to date. At 














night, light streams through the glass making the 
station a beacon. Customers ean see the station 
interior... during the few minutes at the pumps. 
They are visually reminded of services and mer- 
chandise they need. 

Our folder on use of glass in service stations 
contains many ideas that you and your architect 
will find helpful. Write for your copy. Libbey: 
Owens'Ford Glass Company, 7057 Nicholas 
Building, Toledo 3, Ohio. 


*Reg. U.S. Pat. Off. 








LIBBEY: OWENS - FORD 
aGjeil Name GLASS 
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REFINING NEWS AND TECHNOLOGY 





Gasoline from Natural Gas on Commercial Scale 
A Reality by 1949, Stanolind Man Declares 


Special to NPN 

FRENCH LICK, Ind.—A breakdown 
products from Stanolind Oil & Gas 
Co.'s estimated production from _ its 
Kansas synthol plant, when completed, 
ll put gasoline from natural gas on a 
mmercial basis, according to J. H. 
Forrester, manager of manufacturing. 


Mr. Forrester, speaking before 150 
scientists of Standard Oil Co., (Indiana) 
ind affiliated companies here, stated that 
gasoline from natural gas on a commer- 
( il scale would be a reality in 1949. 
I ie breakdown based on sey eral years 
experience at Stanolind’s pilot plant at 
Tulsa, according to Mr. Forrester, revealed 
the new plant will produce 5,300 b/d 
of gasoline. “In addition to this amount 
of high quality gasoline, byproducts 
made each day will include 800 bbls. of 
fuel oils, 1,060 bbls. of light hydrocar- 
bons, and half million pounds of chemi- 


] 
Cals 


Oxygenated compounds formed as by- 
products of the synthol process are a 
potential source of large quantities of 
valuable organic chemicals, according to 
J. E. Latta, Stanolind’s Tulsa labora- 
tories. “These materials are useful in vari- 
ous fields as solvents, antifreeze prep- 
rations, and raw materials for the man- 
ufacture of fine chemicals. Included are 
ilcohols, ketones, organic acids, and al- 
dehydes, many of which have wide- 
spre ad commercial us¢e . he said. 


Industry Ready to Provide 
Improved ‘Gas’ for Autos 


Special to NPN 

FRENCH LICK, IND.—Oil industry 
search is ready to provide an improved 
gasoline for the engine of tomorow. Dr. 
D. P. Barnard, Standard of Indiana’s As- 
sociate Director of Research told meet- 
of 150 key company scientists here. 


ré 


rhe most significant change in motor 
s since the advent of tetraethyl lead 

iow taking place,” Dr. Barnard stated. 
‘Catalytic cracking and other new tech- 
niques in the petroleum industry now 
make possible a decided step-up in per- 


tue] 


formance level of tomorrow's gasoline, 

that new engine designs capable of 
taking full advantage of such fuels can 
ind probably will be developed.” High- 
ctane fuels operating in cars having im- 
proved should — yield 
ibout 20 more mileage than the best 
urrent practi 


design features 


B. Duckworth, assistant director of 


research for the company, describing re- 
finements in evaluating high-octane mo- 
t iels stated “road tests carried out in 
t] mpany’s fleet of cars have been co- 
tdinated with laboratory tests carried 
ut by the increasingly popular research 
metliod of determining octane number. 
May 7, 1947 


As a result it is now possible to tailor 
gasoline much more accurately to meet 
the driving conditions the motorist ac- 
tually encounters on the road.” 


S. D. Heron, Standard of Indiana con- 
sultant, indicated extensive fuel and de- 
sign development work needed to be 
done in gas turbine and turbojet.  Crit- 
ical fuel problems will probably be en- 
countered if the gas turbine is to be as- 
sociated with a piston engine in a com- 
pound unit,” he said. 

More than 80 scientific papers will be 
presented at the meeting of scientists and 
technologists from Pan American Petro- 
leum & Transport Co., Stanolind Oil & 
Gas, and the Utah Oil Refining Co.., 
Standard Oil of Indiana subsidiaries. 


SAE Meeting to Feature 
New Data on Fuels, Lubes 


NPN News Bureau 

NEW YORK—New data on the ef- 
fect of fuels and lubricating cils on 
sludge and varnish deposits on engine 
parts under today’s driving conditions 
will be presented at the Summer Meet- 
ing of the Society of Automotive Engi- 
neers, French Lick, Ind., June 1-6. 

In a Sludge Symposium June 5 and 6, 
the fuel phase of the subject will be 
discussed by W. J. Backoff, Pure Oil 
Co., in the form of a report from the 
Engine Varnish and Sludge Group of 
the Cooperative Fuel Research Commit- 
tee of the Coordinating Research Council. 
Effect of lubricating oil on engine 
cleanliness will be discussed in a paper 
prepared by F. C, Burk, C. H. Van 
Hartesveldt and J. C. 
of Atlantic Refining Co. 

A report on an investigation of factors 
affecting the formation of low-temper- 
ature engine deposits will be presented 
in a paper by E. J. Bowhay and E, F. 
Koenig, of The Texas Co. A paper en- 
titled “Field Testing of Motor Oil and 
Gasoline”, by A. C. Pilger, Tide Water 
Associated Oil Co., will also be pre- 
sented at the symposium. 

Feature of the SAE meeting on the 
subject of automotive fuels will be an 
address on “Fuels and Engines for 
Higher Efficiency,” by C. F. Kettering, 
director of research for General Motors 
Corp., at the general session June 4. 
(See Ahead of The News, this issue.) 

At a Symposium on Cylinder Wear 
June 6, among other speakers, B. M. 
Berry, California Research Corp., will 
discuss the effect of lubricating oil, and 
A. J. Blackwood, Standard Oil De- 
velopment Co., effect of fuels. 

“Fuels for Rocket and Jet Power- 
plants” is the subject of a paper by E. 
L. Klein, Bureau of Aeronautics, Navy 
Dept., to be presented June 6, A. M. 
Starr, consulting engineer, will present a 
paper, “Fuel Injection Engine with Spark 
Ignition.” 


Geniesse, all 


Imperial Celebrates 50 Years 
Of Operation at Refinery 

Special to NPN 

TORONTO—Imperial Oil, Ltd., cel 

brated April 28 the 50th anniversary of 
uninterrupted operations at its Sarnia re 
finery, at a large gathering of employes 
there. The celebration was attended also 
by many annuitants of the company 
President Hewetson stated there were 
more than 10,000 employes and some 
50,000 shareholders who depended on the 
successful conduct of the company’s busi 


ness. 


New Engines Increase 
Need for Oil Research 


NPN News Bureau 

NEW YORK Use of high speed 
Diesel engines by railroads, and turbo 
and jet engines for aircraft will require 
that means be found for utilizing the 
heavy end of crude much more effi- 
ciently than is done today, Ludlow Clay- 
ton, head of Sun Oil Co.'s automotive 
research laboratory, told the North 
American Gasoline Tax Conference here 
April 17, 

Mr. Ludlow observed that the only 
fuel product upon which a very large 
amount of research has been done is 
gasoline, and that while the crude cut 
in its natural state is satisfactory ma- 
terial for gasoline manufacture, it might 
or might not be satisfactory for Diesel 
fuel. 

The speaker said that the ‘require- 
ments for jet and turbo fuels are not 
yet understood, but added that there 
is another important use for the same 
crude and that is in domestic heating 

Mr. Ludlow declared that so far oil 
technologists have been able to produce 
cheaply anything the engineers asked 
for. He recalled that during the last 
war aviation fuels were developed with 
a power potential far beyond the ability 
of any existing engines to utilize it. To- 
morrow the engine men may have a 
mechanism calling for a fuel of charac- 
teristics that have not yet been brought 
together, he asserted, There is every rea- 
son to believe that we are but a few 
steps along the road which engineers 
and oil men really only began ‘to 
tread together 25 years ago, he con 


cluded. 


Southwestern Oil & Refining 
Plans New Reformer Plant 


CORPUS CHRISTI—Southwestern Oil 
& Refining Co. and Pontiac Refining 
Corp. have purchased 65-acre tract lying 
between their properties here from Barns- 
dall Oil Co. for price “in excess of $300,- 
000.” Barnsdall will retain 10 adjacent 
acres for its pipeline outlet and storage 
tanks, 

S. S. Seltzer, Sr., president of South- 
western, stated in New York, May 2, that 
company would as soon &s possible,” con- 
struct new reformer and topping plant 
on its share of property, which is slightly 
over 50% of acreage. 
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YOU GET FULL PROFIT ON EVERY 
GALLON WITH BOWSER XACTO PACK 


Xacto Pack is the compact metering and pumping unit for 
tank trucks and other liquid transfer operations at bulk plants 
or warehouses. It is now available as a standard unit with the 
Bowser engineered and tested flexible shaft drive. 


The Flexible Shaft Drive Xacto Pack is quickly installed 
without special tools or fittings which makes it easy to transfer 
from one tank truck to another. Lubricant is permanently 
sealed in the flexible shaft at the factory to eliminate the 
necessity for lubrication in the field. A dust-flinger groove on 
the take-off end keeps out road dust. 





Bowser Xacto Packs are supplied with flexible shaft drive 
and regular dial—as illustrated—or with ticket printer, pre- 


The Bowser Flexible Shaft determining dial, gasoline engine or electric motor. The flexi- 
Drive Xacto Pack helps ble shaft drive may be purchased as an accessory to replace 
tank trucks to stay on the the gasoline engine drive on Xacto Packs now in service. 
job! 


Write today for complete information. 


BOWSER, INC. 


130 1 CREIGHTON AVENUE, FORT WAYNE 2, INDIANA 





LIQUID CONTROL SPECIALISTS SINCE 1885 
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Baird-Smith Foresees Use of Larger Tank Truck 
Units; Cites Safety Factors in Fleet Operation 


NPN News Bureau 

CLEVELAND—tThe importance of 
dispatching, safety practices in operation 

tank truck fleets, restrictive legislation 
and the future of tank truck operations 
were discussed at the May 5 session ok 
Cleveland Petroleum Club here by Frank 
Baird-Smith, director of Refiners Trans- 
port & Terminal Corp., Detroit. 

[racing the growth of the tank truck 
during the war years, Mr. Baird-Smith 
leclared that experience proved that 

k trucks performed best in short hauls 

re the time element and flexibility 

re especially true. He then went on 
say: 

A tank truck can now be designed to 
sandle almost any liquid commodity that 

1 move in bulk As to the type 
f tank truck which will be available 

the future 


aller engine with greater horsepower 


the tractor will have a 


than at present and certainly a more 
efficient engine . . . The tank itself will 
be more streamlined, equipped with great- 
er satety features and as aluminum and 
lloys of steel are developed the tank 
truck will be made of lighter material 
lowing a greater load to be handled 
per pound weight of vehicle . . .” 

lurning to the matter of dispatching, 
the speaker said these things help the 
for-hire carrier to provide the shipper 
with efficient and economical transporta- 
tion 

l—Never place an order for a load 
less than the maximum capacity of the 
truck which is available to handle that 
particular type of commodity. 

2—Have the orders jn the hands of the 
the dispatcher 48 hours before delivery 
is desired, to permit route planning. 

3—Permit delivery to any service sta- 
tion of an amount equal to 60% of the 


storage capacity at that station. 


Place of For-Hire Carrier 

On the place of the for-hire carrier in 
the transportation picture, Mr. Baird- 
Smith said: 

|—The for-hire carrier provides the 
capital which in turn furnishes to you 
safe and dependable service, thus per- 
mitting the shipper to employ his capi- 
tal in the development of his own par- 
ticular business. 

The for-hire carrier hauling for 

mber of shippers can provide flex- 
ibility due to varying demands among 
these shippers in the territory that he 
serves, thus having ability to handle 
more gallons with less units . 

The for-hire carrier is in a better 
position to combat restrictive legislation 
igainst the tank truck as he is serving 
he public generally 7 

Increased operation costs can be par- 
tially offset by increasing efficiency and 
Productivity of the units employed, In 
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this respect, shippers can assist, he said, 
by: 

“1]—Increasing efficiency at loading 
racks to permit trucks to be loaded in the 
minimum time possible by installing the 
most efficient pumps obtainable and 
having adequate help available to load 
trucks promptly and compile shipping 
papers. 

“9 Increasing the size of unloading 
lines . . . to at least 3 inches and also 
the efficiency of pumping equipment so 
that trucks can be unloaded in the min- 
imum time possible, 

“3—Consider making arrangements to 
permit deliveries to be made at least to 
the larger storage facilities on a round- 
the-clock basis so that trucks will be 
permitted to operate the maximum num- 
ber of hours possible. 

“4—Standardize on a uniform shipping 
paper so that the time spent at loading 
docks, in offices and at points of un- 
loading, making up shipping papers of 
various types and sizes and receipting 
sime may be reduced to a minimum .. .” 

On the matter of safety, the speaker 
declared that the use of higher capacity 
tank trucks actually promotes safety. He 
said the smaller the unit, the more de- 
liveries will have to be made to any one 
point, thus exposure to accident is greatly 
increased. The most essential things to 
watch in a safety program, he said, are: 

“1I—That the tank truck is in safe 
operating condition and that it meets all 
safety requirements .. . 

“2—Insure that every driver is prop- 





Deliver First Gasoline 
In New Sunray Pipeline 
NPN News Bureau 

TULSA — Delivery has been made 
of first tender of gasoline through Sunray 
Oil Corp.’s 83 miles of 8-inch pipeline 
from its Allen, Okla., refinery to Drum- 
right, Okla., where the 53,000 bbls. ten- 
der will be sent through the lines of 
Great Lakes Pipe Line Co. to be delivered 
to various Great Lakes terminals in the 
Midwest. 

Line, which was recently completed 
at a cost of $1,200,000 has a capacity of 
30,000 b/d. It will carry finished gaso- 
line and other light petroleum liquids 
from Sunray’s Allen refinery, and at Bris- 
tow will receive gasoline from the Wil- 
cox Oil Co. refinery. Products will be 
marketed in the northwest and north cen- 
tral states, announcement stated. 


Seek Mooring Pier Permit 
Special to NPN 
LOUISVILLE, Ky.—Shell Oil Co. has 
applied to Army Engineers for a permit 
to construct mooring piers in the Ohio 
River at Louisville. Cost of proposed 
project has not been announced. 


erly trained and has gone through a 
training program and that he knows not 
alone how to drive the vehicle but how 
to load and unload the vehicle and that 
he realizes what should be done in an 
emergency. 

“3—When on the highway . . . avoid 
creating any condition for the driver 
that would encourage speeding. 

“4—No tank truck should be over 
loaded, . . 

“5—The driver should at all times 
be alert and in good mental and physical 
condition.” 

Restrictive legislation aimed at high 
way transportation can, if not corrected, 
and if allowed to grow, destroy this type 
of transportation, he asserted. 

In conclusion, Mr. Baird-Smith said 
“Providing costs are kept under control 
and restrictive legislation is defeated, in 
the years to come I predict that the tank 
truck will be used to a greater extent 
with the expansion of product pipelines 
the creation of more water terminal fa 


cilities, ete. 


Okiahoma Transporters Study 
Increased Accident Rates 


TULSA—Accidents of all types are in 
creasing, it was generally agreed by 
members of Petroleum Motor Transport 
Assn. of Oklahoma participating in a dis- 
cussion of “Comparative Current Trends 
of Accidents” led by H. E. Thompson, 
Stanolind Oil & Gas Co., at the associa- 
tion’s meeting April 25. 

While discourtesy and lack of consider- 
ation for the other driver were given as 
the fundamental causes of most automo- 
tive accidents, the following four bad 
driving habits were said to contribute to 
the majority of accidents: (1) failure to 
safely back from the curb, (2) driving 
through intersections, (3) following other 
vehicles too close, and (4) driving at un- 
safe speeds. 

There were more automotive accidents 
in the marketing branch of the industry 
in 1945, with 22.6 accidents per 100 
vehicles, than in other divisions, Mr. 
Thompson said, adding that other com- 
parative figures were 16.9 for refining. 
13.1 for miscellaneous, 9.4 pipeline, and 
9.0 production. 

Two sound films were shown at the 
meeting, “Good Driving Habits.” U. S$ 
Office of Education used by Stanolind 
Pipe Line Co. in its safety program. ard 
“Air Brakes—Onperation and = Mainte- 
nance.” Bendix-Westinghouse film loaned 
by Oklahoma Brake Service Co. 


Seeks ODT Operation Fund 

WASHINGTON—President Truman 
has asked Congress to provide $644,000 
for continued operation of Office of De- 
fense Transportation through June 30, 
1948. White House message was ac- 
companied by Budget Bureau letter cit- 
ing need for ODT supervision of rail 
car allocations during period of present 
short supply. 
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Heavy Industrial Demand for Residual Taxes Suppliers 


Heavy nationwide industrial demand for residual fuels was 
reported the past week, and higher prices were quoted by 
some refiners in Midwest and Midcontinent. 
Seaboard, althcugh posted prices remained unchanged, pre- 
miums were repcerted offered, and industrial plants in Ohio, 


Western Pennsylvania and Michigan 


market for supplies from New York to Texas, with price no 


object. 


Gasoline demand generally was increasing in all refining and 
terminal areas. Supplies remained closely held and few spot 
Refiners and suppliers, in market as 


sales were reported. 


buyers, said they were having difficulty filling requirements. 
The Gulf cargo market, still plagued by strikes and after- 
effects of Texas City explosion, remained stagnant with few 


ATLANTIC COAST—Suppliers’ prices 
for all products were reported unchanged 
along Atlantic Seaboard throughout week 
ended May 3. Supplies of gasoline, ker- 
osine, distillates and residual fuels re- 
mained closely held for most part, and 
majority of suppliers said they were limit- 
ing sales to regular customers. However, 
some spot sales of gasoline and No. 2 
fuel were reported between suppliers. 

Demand for gasoline at most points 
was said to be steady. One suppliet 
reported being able to buy material 
in “dribs and drabs” both at Philadel- 
phia and New York Harbor. He said he 
had bought total of 10,000 bbls. of regu- 
lar-grade in barge lots over past few 
weeks either at “barge price or Gulf plus 
freight.” Last buy was 20,000 bbis 
at New York Harbor at 8.25c F.O.B. the 
Guli plus freight. Other suppliers were 
reported offering “premiums” for gaso- 
line and uncovering little material. 

Seasonal slackening in demand from 
jobbers for kerosine and No. 2 fuel was 
reported along Seaboard, but demand 
from otier suppliers was said to remain 
heavy and inquiry was said to be. stil! 
active from buyers west of normal Sea- 
board area. One = supplier, who had 
been looking for No. 2 fuel for some 
time, said he could find none now at 
New York Harbor for 6.7¢c. Another 
supplier at beginning of week had re 
ported selling 125,000 bbls. of No. 
fuel at Te. 

Heavy fuel remained generally tight, 
according to reports. At New York 
Harbor, nine suppliers continued — to 
quote $2.57 for zero pour No. 5 frel 
but two suppliers asking for barge lots 
said thev had no trouble getting this 
price. Some No. 5 was reported moving 
westward in tank cars at considerably 
higher price than $2.67. 


Qo ° ° 
GULF COAST — Most products re- 
mained closely held at the Gulf, the past 
week, according to reports, and only one 
open spot cargo sale was reported. In- 


52 


continued to scout 


Along Eastern 


supplies, and light 
Western Pennsylvania. On Atlantic Coast suppliers tended 1 


crease. 


quiry was active for all products 

Prices for all products remained “pure- 
iy nominal,” according to both buyers 
and sellers. 

Meanwhile one supplier in midweek 
said his posted price for cargo lots of 
bunker “C” fuel was $1.68. He added 
that he was selling only to selected 
customers at present due to tight 
market, but stated he would sell any 
excess spot at this price. Two other sup- 
pliers also said they were selling at this 
price, but were not posting. One supplier 
who had been quoting $1.73 for bunker 
“C” fuel reported withdrawing his quo- 
tations for all products. 

No. 5 fuel was said by several trade 
sources to be as scarce as bunker “C.” 
However, one supplier reported spot sale 
of 100,000-bbl. cargo of zero pour No. 5 
at $2.50 to eastern buyer. 
lifted during week. 

Active demand for gasoline, distillates, 


Cargo was 


scarce in most areas 


finers in Midwest 





Crude Prices 


Since changes in crude oil prices 
are infrequent, the two pages of 
crude oil price tables are printed 
only when there are sufficient 
changes to warrant. 

A record is kept in the Cleve- 
land office of NPN and OILGRAM 
from which the publishers will be 
glad to make proofs, or letters or 
affidavits as to what the prices 
are, and without charge to regular 
subscribers. 

Crude Price Changes 

Standard Oil Co. (Indiana) in- 
creased price 10c (effective April 
25, 1947) for Rangeley field in 
Rio Blanco county, Colorado. New 
schedule begins with Below 21 at 
$1.55 with 2c differential and 
ends with 40 & Above at $1.95. 

For latest table of crude prices 
published, see NPN April 30, 


pages 62 and 63. 











cargoes of any product being offered and most offerings cor 
tingent on exchange of crude for product. Gasoline at tl 
Gulf was reported “at a premium” with active inquiry fro: 
both domestic and foreign buyers. 

Distillate fuels, although not as a tight as residuals, remain 


in spite of mild weather. Several r 


and Midcontinent continued to allocat 


fuels remained tight in Michigan an 


limit sales to regular accounts in order to build up inventori« 
and suppliers in market to buy reported spot material scar 
With few exceptions “seller's market” remained in all are: 


as over-all demand fer petroleum products continued to it 


and heavy fuels was reported continuin 
from midwestern buyers. One Gulf sup 
plier said he was still selling No. 2 fue! 
at 6c in tank car lots to Midwest buyer: 
as fast as cars were available. 


= 3 o 


MIDWESTERN (Chicago-E. St. Louis 
area)—Reiiner this week entered posting 
of $2.15 bbl., Group 3, for No. 6 fuel and 
reported 3 sales totaling 150 cars. Two 
other Midwest refiners continued to ask 
$1.64 and $1.65 for No 6 fuel. According 
to refiners and marketers, steel mills and 
railroads were “scrambling” for all heavy 
fuel available. Some marketers said the 
railroads were paying $2.00, Group 3, 
for heavy fuel and the mills would “pay 
almost any price” in an effort to meet 
requirements to Oct. 1. Many sources 
reported refinery offer of No. 6 fuel at 
$2.25, Group 3, but no sales were re- 
ported at that price, Marketers generally 
said the open market ranged from $2.00 
to $2.10 bbl. Refiner reported his con- 
tract price to railroads advanced May 1] 
from $1.36 to $1.60 bbl., Group 3, a 
price he had held since March 10, 1947 
crude advance of 25c bbl. Marketer re- 
ported buying 25 cars of a 200-car offer 
of No. 6 fuel at $1.50 bbl. F.O.B 
Wyoming, “10 of which went at Te de- 
livered Chicago.” Same marketer reported 
an offer of 15,000 bbls., No. 5 fuel oil 
at Houston, “which would take 7c de- 
livered price at Chicago.” 


Open market gasoline was report 
“getting very scarce” by refiner who 
still looking for 25-50 cars over Ma 
He reported purchase of a “few” cars 
regular-grade gasoline at 8c, Group 
but added that supply sources availal 
to him last month had “dried up.” 


=wo & 
ow” eae’ 


All reports indicated no improvem 
in light burning oils in spite of g& 
erally warm weather in the Midwest 


Midwest _ refin: 
prices for range oil of 6.5-6.75c, Group 
Chicago tank car marketer reported 
offer of 16 cars of range oil, F.O.B. Hor 
ton, tor 7.375c. 


In contrast with 
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Summary of Daily Gasoline Prices (Apr. 29 through May 5) 


0. §. Motor (ASTM octane) 


78-78.5 octane Ethyl: 
\klahoma ‘ F 
lid-Western (Group 3 basis) a0 
Tex. (For shpt. to Tex. & N.M. dest’ns) 
Tex. (For shpt. to Tex. & N.M. dest’ns) 
Tex. (Truck Tnsp oe 
ent. W. Tex. (Truck Tnsp.) 
73-75 octane: 
<lahoma 
lidwestern (Group 3 basis) ‘ ‘ ‘ 
Tex. (For shpt. to Tex. & N.M. dest’ns) 
Tex. (For shpt. to Tex. & N.M. dest’ns) 
Tex. (Truck Tnsp.) pew wee ee we 
nt. W. Tex. (Truck Tnsp.) 
63-66 octane: 
)\klahoma 
Midwestern (Group 3 basis) . ° 
N. Tex. (For shpt. to Tex. & N. M. dest’ns) 
W. Tex. (For shpt. to Tex. & N.M. dest’na) 
FE. Tex. (Truck Tnsp.) 
Cent. W. Tex. (Truck Tnsp.) 
60 octane & below: 
Oklahoma ‘ ; 
Midwestern (Group 3 basis) ‘ " 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) 
E. Tex. (Truck Tnsp.) alas 
Cent. W. Tex. (Truck Tnsp.) 


Motor Gasoline, 78-78.5 oct. — (a) 
New York harbor seaae 


New York harbor, barges 
Philadelphia ' ° ° 
Philadelphia, barges , 


Baltimore 


Baltimore, barges» 


Motor Gasoline 74-76 oct. 
New York harbor 
New York harbor, 
Philadelphia 
Philadelphia, 
Baltimore 
Baltimore, 


barges 

barges , 

barges , 

Motor Gasoline: 

Western Penna., Bradford-Warren: 
74-76 Oct. 


Western Penna. 


° Other Districts: 
74-76 Oct. . ‘ : eve 


NOTE 


Monday 
May 5 
(3)8.75-9.5(1) 
(3)8.75-9.5(1) 
(1)59-10,.2541) 
(3)9.25-9.5¢1) 
(1)9-9.5(1) 
(1)9-9.25(1) 


(35) 8-8 . 2 

(6) 8-8 .25(4) 
(2)8-8.3¢1) 
(3)8.23-8.% 
(1)8-8.501) 
(1)8-8.2561) 


7.625(1) 


(1)7.875-8(2) 


>-7.75(1) 


7 
175-7790) 


(1)10.2-12(1) 
(1)10.1-10.3(1) 
(1)10.05-11.8(1) 
(1)9.95-10.4(1) 
(1)9.75-11.5(2) 
(1)9.65-10.4(1) 


(1)9.2-10.5(1) 
(1)9.1-10(1) 
(2)9.05-10.3(3) 
(2)8.95-9.4(1) 
(1)8.75-10(4) 
(1)8.65-9.4(1) 


(1)8.5-9.2(1) 


(1)8.25-9.25(1) 


ponies quoting the lows & highs of the ranges. 
(a) Postings of one supplier quoting the lows at Philadelphia & Baltimore are for Min. 80 Oct. (A.S.T.M.) Ethyl 


Friday 
May 2 
(3)8.75-9.5(1) 
(3)8.75-9.5(1) 
(1)9-10.2511) 
(3)9.25-9.5¢1) 
(1:9 2 511) 
9.25(2) 


(5) 8-8 .25(5) 
(6)8-8.25(4) 
(S) RS B61) 
(3)8.25-8.5¢1) 
a) 8—-8.501) 
8.25(2) 


7.625(1) 


(1)7.875-8(2) 


(1)10.2-12(1) 
(1)10.1-10.3(1) 
(1)10.05-11.8(1) 
(1)9.95-10.4(1) 
(1)9.75-11.5(2) 
(1)9.65-10.4(1) 


(1)9.2-10.5(1) 
(1)9.1-10(1) 
(2)9.05-10.3(3) 
(2)8.95-9.4(1) 
(1)8.75-10(4) 
(1)8.65-9.4(1) 


(1)8.5-9.2(1) 


(1)8.25-9.2501) 


Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. 


Thursday 
May 1 
(3)8.75-9.5(1) 
(3)8.75-9.501) 
(1)9-10.2501) 
(399, 25-9.501) 
(1)9-9.501) 
9.25(2) 


(5)8-8.25(5) 
(6)8-8.25(4) 


(3)98.235-8.5¢1) 
(1)8-8.501) 


7.625(1) 


(1)7.875-8(2) 


(497 .25-7.5(3) 


(6)7.25-7.75(1) 


(2)7.5-7. 75(2) 
(1)7.25-7.75(1) 


(1)7.5-7.75(1) 


(1)10.2-12(1) 
(1)10.1-10.3(1) 
(1)10.05-11.8(1) 
(1)9.95-10.4(1) 
(1)9.75-11.5(2) 
(1)9.65-10.4(1) 


(1)9.2-10.5(1) 
(1)9.1-10(1) 
(2)9.05-10.3(3) 
(2)8.95-9.4(1) 
(1)8.75-10(4) 
(1)8.65-9.4(1) 


(1)8.5-9.2(1) 


(1)8.25-9.25(1) 


Wednesday 
April 30 
(3)8.75-9.5(1) 
(3)8.75-9.5(1) 
(1)9-10.2501) 
(3)9.25-9.501) 
(3)9.25-9.501) 
9.25(2) 


(5)8-8.2505) 
(6)8-8 .25(4) 
298-8. 301) 
(38 25-8 .5¢1) 
(3)8.25-8.501) 
8.25(2) 
7.625(1) 


(1)7.875-8(2) 


(4)7.25-7.5(3) 
(6)7.25-7.75(1) 
(3)7.5-7.75(2) 
(2)7.5-7.75(2) 
(2)7.5-7.7501) 


(1)7.5-7.75(1) 


1)10.2-12(1) 


(1)10.1-10.3(1) 
(1)10.05-11.8(1) 
(1)9.95-10.4(1) 
(1)9.75-11.5(2) 
(1)9.65-10.4(1) 


(1)9.2-10.5(1) 
(1)9.1-10(1) 
(2)9.05-10.3(3) 
(2)8.95-9.4(1) 
(1)8.75-10(4) 
(1)8.65-9.4(1) 


(1)8.5-9.2(1) 


(1)8.25-9.25(1) 


Tuesday 
April 29 


(3)8.75-9.501) 
(3)8.75-9.501) 


(1)9-10.2501) 
9.25714) 

(3)9.25-9.561) 
9.25(2) 


(5)8—-8.2505) 
(6)8-8.25(4) 
(208-8. .301) 
8.2514) 
(3)8.25-8.501) 
8.25(2) 


7.625(1) 


(1)7.875-8(2) 


(4)7 .25-7 .5(3) 
(6)7. 25 7.750) 
3)7.5-7.75€ 2) 
(2)7.5-7. 75(2) 
(2)7.5-7.75(1) 


(1)7.5-7.75(1) 


(1)10.2-12(1) 
(1)10.1-10.3(1) 
(1)10.05-11.8(1) 
(1)9.95-10.4(1) 
(1)9.7&-11.5(2) 
(1)9.65-10.4(1) 


(1)9.2-10.501) 
(1)9.1-100(1) 
(2)9.05-10.3(3) 
(2)8.95-9.4(1) 
(1)8.75-10(4) 
(1)8.65-9.4(1) 


(1)8.5-9.201) 


(1)8.25-9.25(1) 


Figures shown in parentheses indicate number of com- 





MIDCONTINENT—Continued = strong 
lemand for, and short supply of, 
reported by refiners jn all 
Midcontinent districts during the past 
week. Most inquiries, they said, were 
trom eastern brokers and _ industrial 
plants. Several refiners reported advances 
ranging up to 30c in their postings. 
'wo Oklahoma refiners reported sales 
f No, 6 fuel 


irs at 


heavy 
fuels was 


brokers, one of three 
$2.05 per bbl. in buyer's cars, 
ind the other 25 cars at $2.00 per bbl. 
Otters up to “around $2.00 per bbl.” 
vere reported by several sellers, one of 


vhom said he had heard of sales at 
$2.25, but confirmation was lacking. As 
week ended, postings of Oklahoma re- 


tin for heavy fuel were as follows: 
me at $1.64, one at $1.65, one at $1.75 
me at $2.00, one quoting $2.00 to $2.05, 
ne at $2.10 and one at $2.15. 

West reported selling 
10,000 bbls. of No. 6 to a consumer in 
buyers cars at $1.80 per bbl. Another 
Wi Texas refiner reported posting 
41.66 for No. 6. 

Kansas refiner, who said he was not 
posting No. 6 regularly, reported sale 
t 20 cars at $2.00 per bbl. Two other 
refiners in the state reported posting 
$1.75. 
Little easing was 
ght fuel market 


Texas retiner 


31.70, and one 


apparent in tight 


May 1947 


Reports on gasoline demand varied 
from “about normal” to “terrific.” West 
Texas refiner reported 0.25c advance in 
his Ethyl and regular-grade 
prices to 9.5c and 8.5c, respectively. 
Resulting new price ranges were 9.25- 
9.5c for Ethyl and 8.25-8.5¢c for 73-75 


gasoline 


oct. 
In East Texas, on the other hand, 
0.25c reduction in gasoline quotations 


refiner, to 9c for 
9 


was re ag by one 
Ethyl, for 73-75 oct., and 7.25c for 
60 oct. pa below. “Jobbers in this area 
are being squeezed,” he said in an- 
nouncing his cut, there has been 
only 0.5¢ advance in tank wagon prices 
in Texas following last crude price 
Quotations reported by other 
East Texas refiners for gasoline were 
reported unchanged, ranging up to 9.5c 
for Ethyl, 8.5c for regular, and 7.75c for 
60 oct. and below. 


“since 


boost.” 


° r) ° 


WESTERN PENNA.—Distillate fuels 
were priced higher in the lower field the 
past week, while prices for most other 
products were reported 
Good demand was reported for all prod- 
ucts, particularly for gasoline and fuels 
for industrial purposes. Refiners de- 
scribed gasoline as “strong and scarce.” 

Although most refiners commented on 


unchanged. 


slackening in domestic consumer de- 
mand for distillate fuels, three said that 
sharp upturn in industrial demand had 
more than offset expected seasonal let-up. 

Lower field refiner reported advancing 
his prices for Stoddard solvent and dis- 
tillate fuels 0.25c early in week. He now 
asked 9c for Stoddard 
for No. 1 fuel, and 7.5c 
and 36-40 fuels. 


Lubes were reported still 
tight, especially bright stock. 
two refiners had 
spot offerings of neutrals scarce, one East 
Coast supplier said he had bought “5S or 
4 cars” of 200 vis. 25 p.t. neutral at 39c, 
and added that he had received several 
offerings of neutrals from refiners in the 
field and also through brokers 


solvent, 7.75e 


for Nos. 2. 3, 


ven raily 
Althougin 
previously reported 


oO o ° 


CENTRAL MICHIGAN—Spring de- 
mand has already widened gap between 
supply of gasoline and demand in this 
area, according to refiners. 

Only price change for week was re- 
ported May 1 by refiner who advanced 
his price for straight-run gasoline 0.25c 
to 8.75c, F.O.B. refinery. Following his 
advance, straight-run gasoline was posted 
at 8.625-9.25c¢ by five Central Michigan 
refiners. 
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OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose represen- 
tatives in all NPN-OILGRAM offices devote 
their time exclusively to reporting oil industry 
prices everywhere. | 

Prices shown in tables are sales prices or quo- 
tations or general offers or posted prices by re- 
finers, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and 
shipments; for the business day or period stated; 
except Tank — prices, prices are for bulk 
lots such as ta car, truck transport, barge; 
prices applying to barges or cargoes or truck 
transport lots only, so designated; FOB refineries 
or terminals; in cents per gal. except where 
shown in bbls. of 42 gals.; wax and petrolatums 
in cents per pound; ex all fees and taxes; for 
crude oil and its products lawfully produced and 
transported; reported as received by OILGRAM 
and National Petroleum News but not guaran- 
teed; for subscribers’ private use only and not 
for resale or distribution or publication. Octane 
ratings are ASTM _ unless otherwise noted. 
Parenthetical figures before and after prices in- 
dicate number of companies quoting the lows 
and highs of the ranges. For further details of 
price conditions apply to any NPN—OILGRAM 
office or see back of any OILGRAM Price 
Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Tulsa, address  Platt’s 
Price Service, Inc., 1213 West Srd St., Cleve- 
land (18). Ohio. "Annual subscription rate im 
U. §.: $125 per vear, payable in advance 





Refinery 


Gasoline 





a 
Prices 
Prices in Effect 

OKLAHOMA May 5 Apr. 28 
78-78 5 Oct. 

Ethyl . (3)8.75-9.5(1) (3)8.75-9.5(1) 
73-75 Oct. . (5) 8-8.25(5) (5) 8-8.25(5) 
63-66 Oct. 


60 Oct.& below(4)7.25-7.5(3) (4)7.25-7.5(3) 
MID-WESTERN (Group 3 basis) 


78-78.5 Oct. 

Ethyl .....(3)8.75-9.5(1) (3)8.75-9.5(1) 
73-75 Oct. . (6)8-8.25(4) (6)8-8.25(4) 
63-66 Oct. “ 7.625(1) 7.625(1) 

60 Oct.& below(6)7.25-7.75(1)  (6)7.25-7.75(1) 


CHICAGO—(FOB Chicago district refineries & 


78-78.5 Oct. 

Ethyl a 10.5(1) 10.5(1) 
74-76 Oct. 9.7501) 9.7501) 
N. ey (For shpt. to Tex. & N.M. dest’ns.) 
78-78.5 Oct. 

Ethyl .-.-(1)9-10.25(1) (1)9-10.25(1) 
73-75 Oct. (2)8-8.3(1) (2)8-8.3(1) 
63-66 Oct. 


60 Oct.& vee 2)7.5-7.75(2)  (3)7.5-7.75(2) 
W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
78-78.5 Oct. 


Ethyl .....(3)9.25-9.5(1) 9.25(4) 
73-75 Oct. ...(3)8.25-8.5(1) 8.25(4) 
Oct. - (1)7.875-8(2) (1)7.875-8(2) 


60 Oct.& below(2)7.5-7.75(2) (2) 7.5-7.75(2) 


E. TEX. (Track Tnspt.) 

78-78.5 Oct. .(1)9-9.5(1) (3)9,25-9.5(1) 
73-75 Oct. .(1)8-8.501) (3)8.25-8.501) 
60 Oct.& below(1)7.25-7.75(1)  (2)7.5-7.75(1) 
CENT. W. (Truck Tnspt.) 

78-78.5 Oct. -(1)9- 9.25(1) 9,25(2) 
73-75 Oct. . (1)8-8.25(1) 8.25(2) 

60 Oct.& below(1)7.5-7.75(1) (1)7.5-7. THD 


KANSAS (For Kansas destinations only) 
78-78.5 Oct. 


Ethyl ..... 9.5(5) 9.5(5) 
73-75 Oct » 85(6) 8.5(6) 
63-66 Oct. ; 

60 Oct. & below(1)7.7-8(1) (1)7.7-8(1) 


ARK. (For shipments to Ark. & La.) 
78-78.5 Oct. 

Bthyi .... 9.25(1) 9.25(1) 
73-75 Oct. 8.25(1) 8.25(1) 
60 Oct. &below, 

unleaded 7.501) 7.501) 
WESTERN PENNA. 
Bradford-Warren 
74-76 Oct. 8.5 ~9.2(1) (1)8.5-9.2(1) 
Other districts: 
74-76 Oct. ...(1)8.25-9.25(1)  (1)8.25-9.25(1) 
CENTRAL MICHIGAN (FOB Central Mich. 


refinery group basis; for shpt. within Mich.; 
shpts. may originate at plants outside Central 





group. ) 
U.S. Motor: 

78-78.5 

Oct. . .(1)10.875-11.75(1) (1)10.875-11.75(1) 

73-75 Oct..(1)9.875-11(1) (1)9.875-11(1) 
Str. run gaso- 

line, excl. De- 

troit shpt. .(1)8.625-9.25(1) (1)8.5-9.25(1) 
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Prices in Effect May 5 Apr. 28 
OHIO ‘S. UO. Ohio quotations for statewide de- 
livery and subject to exceptions for lncal price 
‘ isturbances. ) 

73-75 oct 10.5 
CALIFORNIA 
Los Angeles dist.: 


80-82 Oct. 
Ethyl! (1)10-13.501) (1)10.3-13.55(2 
74-76 Oct (2)9-11.25(2) (2)9.3-11.55(2) 
San Fran. dist.: 
80-82 oct. 
Ethyl (1)13.55-13.75(1) 14.05(1) 
74-76 Oct... (1)10.55-11.75(1) 13.05(1) 


Kerosine, Gas & Fuel Oils 


OKLAHOMA 
41-43 w.w 
kero, 
42-44 w.w. 
Range oil 
58 & above 


(1)6.875-7.125(1) (1)6.875-7.125(1) 
(3)6.875-7.25(1) (3)6.875-7.25(1) 
. (1)6.5-6. 75(4) (1)6.5-6.75(4) 


D.I. gas oil 6.875(1) 6.875(1) 
No. 1 p.w (4)6.625-7(1) 6.625(5) 
No. 1 straw 6.625(1) 6.625(1) 
No, 2 straw. (2)6.125-6.375(3) (2)6.125-6.375(3) 
No. 3 ‘ 6.125(1) 6.125(1) 
No. 6 (1)$1.64-2.15(1) (1)$1.64—1.80(1) 
14-16 grav. fuel $1.65(1) $1.65(1) 


MIDWESTERN (Group 3 basis) 


41-43 w.w. (1)6.75-7.125(1) (1)6.75-7.125(1) 
42-44 w.w. (3)6.875-7.25(1) (3)6.875-7.25(1) 
Range Oil .(1)6.5-6.75(1) (1)6.5-6.75(1) 

No. 1 p.w.. .(1)6.375-6.625(2) (1)6.375-6.625(2) 


No. 2 Straw. (2)6.125-6.875(2) (2)6.125-6.375(2) 
No. 3 .......(1)6-6.125(1) (1)6-6.125(1) 


No. 6 (1)$1.64-1.65(1) (1)$1.64-1.65(1) 
CHICAGO—(FOB Chicago district refineries & 
p.l. terminals; all fuel oil prices in ent. per gal.) 
No. 1 fuel. 7. 875(1) 7.875(1) 
No. 2 fuel 7.501) 7.501) 
No. 3 fuel 7.5(1) 7.5(1) 
53-57 D.I. 

Diesel 7.378(1) 7.375(1) 
58 & above 

D.I. Diesel 8.25(1) 8.25(1) 
No. 5 fuel 6.2(2) (1)5.9-6.241) 
No. 6 fuel 5.5(3) (1)5.35-5.5(2) 
N. TEX. (For shipt. to Tex. & N.M, dest’ns) 
41-43 w.w. 6.7(1) 6.7(1) 
42-44 w.w. (1)6.75-7.125(1) (1)6.75—-7.125(1) 
58 D.I ~ 65¢1) (1)6.5-6.7501) 
No. 6 fuel (1)81.64-1.65(1) (1)$1.64—-1.65(1) 
W. TEX. (For shpt. to Tex. & N.M. dest’ns) 
42-44 w.w 8(1) 8(1) 
No. 2 Straw 6.375(2) (1)6.125-6.375(1) 
No. 3 6.2541) 601) 
No. 6 fuel (1)8$1.66-1.80(1) (1)$1.66—-1.80(1) 
E. TEX. (Truck trnspt.) 
41-43 w.w., (1)6.5-6.875(2) (1)6.5-6.875(2) 


42-44 w.w (1)6.5-701) (1)6.625-7(1) 


45 cetane 


diesel 
58 D.I. & 
above (1)6—6.25(1) (1)6-6.25(1) 
U.G.I. gas oil 5.75(1) 5.75(1) 
No. 2 fuel 
No. 6 fuel (2)$1.65-1.78(1) (1)$1.50 1.78(1) 
CENT. W. TEX. 
41-43 w.w....(1)7-7.25(1) (1) 7-7.25(1) 
U.G.I. gas 5.5(1) 5.5(1) 
52 & bel. D.I. 
gas oil 6(1) 6(1) 
58 & abv I 
gas oil _ 6.7541) 
No, 2 fuel... 6(1 6(1) 
No. 6 fuel... "(1)$1. 55-1. 60(1) (1)$1.55-1.60(1) 


KANSAS (For Kansas destinations only) 


42-44 w.w....(4)7.25-7.4(1) (4)7.25-7.4(1) 
No. 1 fuel. ..(3)6.75-6.9(1) (3)6.75-6.9(1) 
No. 2 fuel. ..(2)6.5-6.625(1) (2)6.5-6 625(1) 
No. 6 fuel. ..(2)$1.70—-1.75(1) (2)$1.70-1.75(1) 
ARK, (For shipment to Ark. and La.) 
42-44 w.w. 6.875(1) 6.875(1) 
Tractor fuel . 7.375(1) 7.375 @) 
Diesel fuel 52 

& below 6.375(1) 6.375¢) 
Diesel fuel 58 

& above 6.625(1) 6.625(1) 
No. 2 fuel. 6.125(1) 6.125(1) 
No. 3 fuel... 6(1) 6(1) 
WESTERN PENNA. 
Bradford-Warren: 
45 w.w. Aa0T. 75-7.95(1) (1)7.75-7.95¢1) 
No. 1 fuel... 75(1) 7.75(1) 
No. 2 fuel.. cyt 625-7.7(1) (1) 7.625-7.7(1) 
No. 3 fuel... 7(1) 7.701) 
36-40 gravity. 3 5(1) 7.501) 
Other districts: 
45 -v.Ww (2)8-8.5(2) (2)8-8.5(2) 
47 w.w . (1)8.25-8.3(1) (1)8.25-8.3(1) 
No. 1 fuel (1)7.625-8(4) (1)7.625-8(4) 
No. 2 fuel (2)7.5-8(1) (2)7.5-8(1) 
No. 3 fuel .(2)7.5-7.75(1) (2)7.5-7 TS(1) 
36-40 gravity. (2)7.5-8(1) (2)7.5-8(1 
CENTRAL MICHIGAN (FOB Central ‘Mich. 
refinery group basis for shpt. within Mich; 
shpts. may originate at plants outside Central 
group. ) 
44-46 kero. 8.375(1) 8.375(1) 
46-49 w.w. 

kero. . (1)8.1-8.5(4) (1)8.1-8.5(4) 
P.W. distillate(1)7.85-8.25(4) (1)7.85-8.25(4) 
No. 2 light 

straw . (1)7.6-8(2) (1)7.6-8(2) 
No. 3 straw. .(1)7.35-7.75(2) (1)7.35-7.75(2) 
U.G.I. gas oil(3)6.625-7(1) (3)6.625-7(1) 


300-500 vis. 
100-300 vis 


. (4)6.125-6.25(3) (4)6.125-6.25(3) 
(2)6.5-6.75(2) (2)6.5-6.75(2) 











OHIO (8S. O. Ohio quotations for statewide 
delivery) 
Kerosine 9.0 8.6 
May 5 Apr. 28 

CALIFORNIA 
San Joaquin Valley: 
Heavy fuel 

(PS 400) $1.50(1) $1.50(1) 
Light fuel 

(PS 300) 1.70(1) 1.70(1) 
Diesel fuel 

(PS 200) 7.45(1) 7.45(1) 
Stove dist. 

(PS 100) 8.95(1) 8.95(1) 
Los Angeles: 
10-43 w.w (1)7.5-10.05(3) (1)7.2-10.05¢ 
Heavy fuel 

(PS 400) (1)$1.45-1.50(5) (1)$1.45-1.50 
Light fuel 

(PS 300) $1.70(5) $1.70(5) 
Diesel Fuel 

(PS 200) (2)6-7.45(2) (1)5.95-—-7.45 (2 
Stove dist 

(PS 100) (1)6.5~-8.95(2) (1)6.7-8.95- 
San Francisco: 
40-43 w.w 11.55(1) 11.55(1) 
Heavy fuel 

(PS 400) $1.55(1) $1.55(1) 
Light fuel 

(PS 300) $1.75(1) $1.75(1) 
Diesel fuel 

(PS 200) 7.95(1) 7.95(1) 
Stove dist 

(PS 100) 9.45(1) 9.45(1) 
Lubricating Oils 
Prices in Effect May 5 Apr. 28 


WESTERN PENNA 
Prices are for sales made, or offers reliably 
ported, to jobbers & compounders only. 


Vis. at 70°F 


3 
a 


VISCOUS NEUTRALS—No. 3 col. 


200 Vis. (180 at 100°) 420-425 fi 

0 p.t. 42(1) 42(1) 

10 p.t 41(1) 41(1) 

15 p.t 40(1) 40(1) 
25 p.t (1)38-41(1) (1)38-41(1) 
150 Vis. (143 at 100°) 400-500 fi. 

0 p.t. ‘ 40(1) 40(1) 

10 p.t 39(1) 39(1) 

15 p.t 38(1) 38(1) 
25 p.t (1)37-39(1) (1)37-39(1) 


CYLINDER STOCKS: 


Brt. stk., 145-155 vis. at 210°, 540-550 fi.. Ne 
2 col. 
10 p.t. : 42(1) 42(1) 
13 p.t. 41(1) 41(1) 
25 t (1)39—-40(2) (1)39—40(2) 
600 S.R 

filter’bl . (1)29-32(2) €1)29-32(2) 
650 S.R (1)30-—33(2) (1)30—33(2) 
600 fi (1)31-34(3) (1)31-34(3) 
630 fi. (1) 35-36 (2) (1)35-36(2) 


MID-CONTINENT 


Neutral Oils (Vis. at 100° F. 0 to 10 P.P.) 
Pale Oils 

Vis. Color 

60-85—No. 2.(3)10.25-10.5(1) (3)10.25-10.5(1) 
86-110—No. 2(2)10.75-11(1) (2)10.75-11(1) 
150—No. 3 ..(1)17-18(2) (2)17-18(1) 
180—No. 3 (1)18-19(1) (1)18-19(1) 
200—No. 3 (1)18—-20(1) (1)18-20(1) 
250—No. 3 (1)19.5-20(3) (1)19.5-20(3) 
280—No. 3 . .(1)20.5-21(3) (1)20.5-21(3 
300—No. 3 (1)21-22(2) (1)21-22(2) 
Red Oils 

200—No. 5 ..(1)18- 2003) (1)18-19(1) 
300—No. 5 21.541 21.5(1) 
Bright Stock—Vis. at 210° 

200 Vis. D 33(1) 33(1) 
150-160 Vis. D: 

0 to 10 p.p.. 29(4) 29(4) 
10-25 p.p. . 51 28.5(1) 
25-40 p.p. . *(1)28. 5 <32(1) (1)28.5-32(1) 
150-160 Vis. E 28(1) 28(1) 

120 Vis. D: 

0 to 10 p.p.. 28(4) 28 (4) 
6 S.R. 

(Olive green) 19(2) 19(2) 


SOUTH TEXAS (Neutral Oils) 
Pale Oils (Vis. at 100° F.) 


Vis. Color 

100 1%-2%. .(2)8.5-10(2) (2)8.5-10(2) 
200 No. 2-3. .(2)11-12.5(2) (2)11-12.5(2) 
300 No. 2-3. (2)11.75-13.25(2) (2)11.75-13.25¢2) 


(1)12.5-14.5(2) 


500 No. 214-314 (1)12.5-14 5(2) 
(1) 13-15. 25(2) 


750 No. 3-4. .(1)13-15.25(2) 


1200 No. 3-4(1)13.75-15.75(2) (1)13.75-15.75(2) 
2000 No. 4. .(1)14.5-16.75(2) (1)14.5-16.75(2 
Red Oils 


100 No. 5-6 
200 No. 5-6 
300 No. 5-6. 


(2)8.5-10(1) (2)8.5-10(1) 
(2)11-12.5(2) (2)11-12.5(2) 
(2)11.75-13.25(2) (2)11.75-13.25(2) 
500 No. .(1)12.5-14.5(2) (1) 12.5-14.5(2) 
750 No. 5-6. .(1)13-15.25(2) (1)13-15.25(2) 
1: 200 No, 5-6(1)13.75-15.75(2) (1)13.75-15.75(2) 
2000 No. 5-6.(1)14.5-16.75(2) (1)14.5-16.75(2) 
(Continued on next page) 
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Refinery Prices—Continued 
Prices in Effect May 5 Apr. 28 
CHICAGO (From Mid-Continent p.l. crude) 
Neutral oils vis. at 100°F. 0 to 10 p.p. 

Pale Oils: 
Vis Color 


@0-85—No. 2 11.75(1) 11.75(1) 
96-100—No. 2 12.25(1) 12.25(1) 
150—No. 3 19.5(1) 19.5(1) 
180—No. 3 20(1) 20(1) 
%0—No. 3 20(1) 20(1) 
0—No. 2 21(1) 21(1) 
Red Oils: 

180—-No. 5 20(1) 20(1) 
200—No. 5 20(1) 20(1) 
%O—No. 5 21(1) 21(1) 
9R0—-No. 5 22(1) 22(1) 
300—No. 5 22.5(1) 22.5(1) 

Notes: Viscous oils, 15 to 30 p.p. are quoted 


0.5¢ lower; 60-85 and 86-110 No. 2 non-viscous 
oils, 15 to 30 p.p. 0.25¢ lower. 
Unfiltered Steam Refined (Viscosity at 210°) 


140 ‘ 18.5(1) 16.5(1) 
160 ; 19.5(1) 17.5(1) 
200 20.5(1) 18.5(1) 
Bricht Stocks, 160 vis. at 210° No. 8 color 
0 to 10 p.p.. 30(1) 28(1) 
15 to 25 p.p 29.5(1) 27.5(1) 
30 to 40 p.p.. 99(1) 27(1) 
E filtered Cyl. 

Stock 20.5(1) 18.5(1) 


Note: To obtain prices delivered in Chicago 
add 0.45c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blenders 
on freight Basis shown below. Shipments may 
originate in any Mid-Continent manufacturing 
district.) 

FOB GROUP 3 

Grade 26-70 5.375 (Sales) 
FOR BRECKENRIDGE 


5.375 (Sales) 


Grade 26-70 ...4.875(Quote) 4.875 (Quote) 
CALIFORNIA (FOB plants tn Los Angeles 
basin) 


21-21.9 pound vapor pressure 
for blending. . ica 


LPG Prices 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 

- In- Com- Indus- 
mercial dustrial mercial trial 
Propane Propane Butane Butane 

6.5(2) 6.5(1) 6.25(2) 6.25(1) 


Pistrict 
N.Y. Harbor 


Philadelphia 6.5(2) (1)6.25-8(1) 
Baltimore 6.5(1) 

Hastings, W.Va. 5.25(1) 4.5(1) 
New Orleans.3.5(1)a 

Houston (1)3-3.25(1) 3.75(1) 
Toledo 5.5(1) 5.25(1) 


(a) Tank cars only; 4.5(1) for transport trucks. 


Naphthas and Solvents 


(FOB Group 3) 


Stoddard 

solvent (1)8.125-8.625(4) (1)8.125-8.625(4) 
Cleanrs Npth(1)8.875-9.125(3) (1)8.875-9.125(3) 
V. M. & P 
PP a (1)8.875-9.125(5) (1)8.875-9.125(5) 
Minera 

spirits . (1)7.875-8.125(5) (1)7.875-8.125(5) 


Rubber solv. (1)8.625-9.125(3) (1)8.625-9.125(3) 
Lacquer dil. (3)9.375-10.125(1) (3)9.375-10.125(1) 
Benzol dil. (1)9.875-10.625(1) (1)9.875-10.625(1) 
WESTERN PENNA. 
Bradford-Warren: 
Stoddard 

solvent 
Other Districts: 


Untreated Npth. 9(1) 9(1) 
Stoddard 

solvent (3)9-9.25(1) (2)8.75-9.25(1) 
OHIO (S. O. quotations for statewide delivery) ; 
V.M.&P. naphtha D.C. naphtha, Varnolene & 
Sohio solvent. 5 12. 


NN 


1 
Rubber solvent 1 
E. TEXAS (Truck Tnspt.) 
Stoddard Solv. (1)8.75-9.25(1) 


Wax 

WESTERN PENNA. (Bbis. O.L.) 
White Crude Scaie: 
122-124 A.m.p (1)6.5-9(1) (1)6.5-9(1) 
124-126 A.m.p. (1)6.5-9(1) (1)6.3-9(1) 
MID-CONTINENT (C.L. FOB Refinery) 
Semi-refined: 
132-134 AMP, 

bbis 9.501) 9.5(1) 
CHICAGO (FOB Chicago district refinery of one 
fefiner, in bags, carloads. Carloads, slabs loose, 
0.75c less. Melting points are EMP (ASTM) 
Methods; add 3° to convert into AMP.) 
Fully refined: 


12 
(1)8.75-9.25(1) 


122-124(bags only) 6.85 6. 
125-127 7.15 7.15 
127-129 7.4 7.4 
130-132 Pes Pe 
132-134 . 7.% 7.9% 
135-137 8.6 8.6 
Petrolatums 


WESTERN PENNA. (Bbis., 
cars, 0.5c per Ib. less.) 
Snow White. . (1)7.75-8.75(1) 

White. . . (1)6.75-8(2) 

m White. (1)6.5-7.5(1) 
Ught Amber. (1)4.75-5.75(1) 
Amber _. (1)4.5-5.5(1) 

(1)4.5-5.375(1) 


carloads; tank 
(1)7.735-8.75(1) 
(1)6.75-8(2) 
(1)6.5-7.5(1) 
(1)4.75-5.75(1) 
(1)4.5-5.5(1) 
(1)4.5-5.375(1) 
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Commercial or consumer 
tank car, tank wagon, dealer, 
service station prices for 
WwW gasoline do not include taxes; 
Esitlil they do, however, include in- 
2 spection fees as shown below. 
Prices Gasoline taxes, shown in sepa- 
rate column, include 1.5¢ fed- 
eral, and state taxes; also city and county taxes 
as indicated in footnotes. Kerosine tank wagon 
prices also do not include taxes; kerosine taxes 
where levied are indicated in footnotes. Dealer 
discounts are shown in footnotes. These prices 
in effect May 5, 1947, as posted by principal 
marketing companies at their headquarters of- 
fices, but subject to later correction. 

Inspection tees per gal., imcluded in both 
gasoline and kerosine prices, unless otherwise 
specified, are as follows: 

Ala. 1/40c on ges. ine; Ark. 1/20c, Fl. 1/8c. 
Ml. 3/100c: Ind. 2 use; Kans. 1/50c; La. 1/32c 
Minn. 7/200c: Neb. 2/10Me: Nev. 1/20¢: N C 
1/4c: N. Da. 1/20¢: Okla. 2/25¢: S. Car. 1/Se: 
S. Da. 1/40c: Tenn. 2/5¢; and Wisc. 3/100¢ 

Kerosine inspection fees only: Ala. 1/2¢: Fla 
1 ‘Re: Towa 3/50c: Mich. 1/5e¢ per gal 


Tank 





Atlantic White Flash 
(Regular Grade) 


mmer- Gaso- Kero- 
ATLANTIC * cial Dealer line sine 
REFINING T.W. T.W. Taxes T.W. 
Philadelphia, Pa. . 11.3 11.3 5.5 13.7 
Pittsburgh ....... 12.2 12.2 5.5 13.6 
Allentown ....... 11.9 11.9 5.5 13.3 
Erie ; eS mee 5.5 13.6 
Scranton oe: 5} ae 5.5 13.6 
Altoona xe anton a 12.2 5.5 13.6 
Emporium Se 12.2 5.5 13.6 
Indiana ais ino ee 5.5 13.6 
Uniontown . mee & Bae: 2% | 5.5 13.6 
Harrisburg .. ; 5.3 a a = 
Jilliams B66ine Dy 2.2 5. . 
} ony = cic ao 11.9 5.5 13.2 
Wilmington ...... 11.3 11.3 5.5 12.6 
Boston ee wes 11.4 4.5 = 
Springfield ....... p> | 4.5 
bt pe chimnine of . +3 
Well TOP ow. cece ‘ , 
PlartiorG ....css. 12.1 4.5 a 
New Haven ...... 11.8 4.5 pies 
Providence » 11.4 4.5 ae 
Atlantic City .. ys | 4.5 10.6 
eer 11.1 4.5 10.6 
| ee 4.5 10.6 
Baltimore ........ 11.0 5.5 10.6 
Hagerstown ..... 12.0 $.5 ii.1 
Richmond .. : 11.0 7.5 Tecm 
Wilmington, N. C. . + 7.0 Bact 
Brunswick, Ga. ; 12.4 75 we 
Jacksonville beilode 11.9 Ss Ra 
Mineral Spirits V.M.&P. 
T.W. Z.We 
Philadelphia, Pa. : 12.5 14.0 
Lancaster, Pa. ...... 13.5 15.0 
Pittsburgh, Pa. 14.0 15.0 
FUEL OILS—T.W. 
2 5 6 
Phila., Pa. ..... 10.7 9.2 6.85 6.14 
Allentown . -. aoe 9.8 or ieee 
Wilmington, Del. 10.6 9.3 eee 
Springfield, Mass. 10.0 ‘ 
Worcester ae’ 9.7 ° 
Hartford, Conn. . 9.6 ‘ 
Taxes: 


Brunswick, Ga., 
elude ic state tax. 
Discounts: 

Kerosine—Thru Penna. & Del., 2c off t.w. 
price on t.w. deliveries of 25 gals. or more at 
one time. 


kerosine price does not in- 


Notes: 

Mineral Spirits prices also apply to Stoddard 
Solvent; V. M. & P. prices also apply to Light 
Cleaners Naphtha. 


CHEVRON 


(Reguiar) Av. Gaso- Kero- 





Re- 80 line sine 
T.T. tail T.T. Taxes T.T. 
San Fran., Cal.. 12.3 16.3 15.8 4.5 14.55 
Los Angeles .... 11.8 15.8 15.3 4.5 13.0 
Fresno .. 13.3 17.3 16.8 4.5 15.5 
Phoenix, Ariz... 14.8 18.8 18.3 6.5 16.05 
Reno, Nev. .. 14.3 18.3 17.8 5.5 16.55 
Portland, Ore... 12.8 16.8 16.3 6.5 16.55 
Seattle, Wash... 12.8 16.8 16.3 6.5 16.55 
Spokane .. 15.3 19.3 18.8 6.5 20.05 
Tacoma ... 12.8 16.8 16.3 6.5 16.55 
Boise, Idaho 15.8 19.8 19.3 7.5 19.3 
Salt Lake, U. .. 15.6 18.5 5.5 15.7 
Honolulu, T. H. 13.3 17.8 16.8 5.5 15.55 
Taxes: 


Gasoline tax at Boise, Ida. applies to motor 


fuel only; avgas taxes are 1.5c federal, 2.5c 
state. 
Notes: 

Resale & Commercial Gasoline: T.C. prices 


for Chevron (regular) and Chevron Aviation 80 
are 0.25¢c per gal. below posted net tank truck 
prices; Pearl Oil (kerosine) T.C. prices, 3c per 
gal. below posted net tank truck prices. 

Prices for Chevron Supreme (Ethyl) are 2c 
above Chevron (regular), except at Salt Lake 
& Boise where spread is 1.5¢c. Prices for 
Chevron Aviation 91 are 2c above Chevron 
Aviation 80; for Chevron Aviation 100, 5c above 
Chevron Aviation 80. 
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Diese 
Orown Gaso- Kero- Fuel 
Net line sine Net 
Dealer Taxes T.W. T.W. 
Covington, Ky. 13.8 6.5 11.7 9.8 
Lexington 18.0 6.5 13.2 11.6 
Louisville 12.4 6.5 11.6 9.6 
Paducah .- 12.4 65 6 13.6 
Jackson, Miss. .... 12.0 7.5 11.2 10.6 
Vicksburg : 7.5 10.8 10.2 
Birmingham, Ala. 12.2 8.5 11.8 10.7 
Mobile : i 9.5 11.3 10.2 
Montgomery 12.4 9.5 123.1 11.0 
Atlanta, Ga. 12.5 7.3 ys 11.1 
Augusta ane tt Eee ‘aa 
Macon . 12.5 7.5 Tg 11.1 
Savannah me a5 mee OS 
Jacksonville, Fla. .. 12.0 8.5 11.2 10.6 
Miami 12.0 8.5 23.2 10.6 
Pensacola 11.8 9.5 10.9 10.3 
Tampa . Bes 8.5 a Y 10.6 
Taxes: 
Gasoline tax column includes these city & 


county taxes: Mobile, 2c city; Birmingham, 1c 
city; Montgomery, 1c city & 1c county: Pensa- 
cola, lc city. Other taxes not included in 
prices: Georgia, kerosine, 1c; Mentgomery, 
diesel, 1c; Mississippi, kerosine & 
0.5¢c; Birmingham, diesel, 1c. 


kerosine & 
diesel, 
Notes: 
ae t.w. prices are same as net dealer 
prices. 


Blue Crown (3rd Grade) 
Red Crown (Reg. Grade) 





. ero- 

Cons. Dir. Dir. line sine 

T.W. T.W. T.W. Taxes T.W. 
Chicago, Ill. - 14.8 12.8 12.3 4.5 13.0 
Decatur osceee ee Ine Be 48 
SOME... s2...000 MB 19.8 12S 64.5 18 
Peoria ‘ -- 44.6 13.1 13.6 4.5 8.8 
Evansville, Ind. . 14.3 12.8 12.3 5.5 13.3 
Indianapolis . 14.5 13.0 5.5 12.5 
South Bend ..... 14.9 13.4 12.9 5.5 12.9 
Detroit, Mich. ... 14.0 12.5 4.5 12.0 
Grand Rapids ... 14.0 12.5 4.5 12.0 
Saginaw ; 14.0 12.5 4.5 12.0 
Green Bay, Wisc. 15.1 13.6 13.1 5.5 18.3 
Milwaukee - 3.0 13.5 13.0 §.5 13.2 
La Crosse soe Ae foe BS 6.8 Be 
Duluth, Minn. .. 15.1 13.6 5.5 13.3 
Mpls.-St. Paul... 14.8 12.8 12.8 5.5 18.0 
Mankato -- 4.8 13.3 13.8 5.5 13.0 
Des Moines, Ia. . 14.3 12.8 12.3 5.5 12.5 
Mason City --o 44.6 13.1 13.6 $.5 13.9 
St. Louis, Mo. .. 14.3 12.8 12.3 4.5 192.5 
Kansas City .... 13.7 12.2 11.7 4.5 11.9 
St. Joseph ......13.7 12.3 4.5 11.9 
Fargo, N. D. ... 15.8 14.3 13.8 5.5 14.0 
Huron, S. D. .- 15.2 13.7 138.2 85.5 18.4 
Wichita, Kans. .. 12.2 12.6 11.1 5.5 10.8 
Omaha, Neb. ... 14.3 12.8 12.3 6.5 13.5 


Stanavo Aviation Number 73 


Cons. T.W. Taxes 
Detroit, Mich ....... 18.4 4.5 
Fargo, N. D. .. 17.8 5.5 
Buren, &. D. .... 17.2 5.5 
Indianapolis, Ind. 16.9 5.5 
Kansas City, Mo. 15.7 4.5 


Oleum V.M.&P. 
Spirits Naphtha sol 
(Prices are base prices before discounts) 


Chicago 15.9 16.2 15.2 4. 
Detroit nen ae 17.4 18.7 4.5 
K. C., Mo. 15.5 16.5 16.0 1.5 
St. Louis 16.1 17.1 15.6 1.5 
Milwaukee 16.8 17.8 17.3 5.5 
Minneap’ls 16.6 17.6 15.9 5.5 
Fuel Olls T. W. 
Chicago 

Standard Ss 

Heater Oi! rnace Ot) 
1-99 gals. 11.5 11.0 
100-149 gals. re 10.5 10.0 
150 gals. & over . 10.0 
150-399 gals. ‘ 10.0 
400 gals. & over - 9.5 

Stanolex Stanol 

Fuel A Fuel © 
1-749 gals. ’ 8.0 7.3 
750 gals. & over 25 6.5 
Stanolex Furnace Oil 
100 gais 

Other Products 1-99 gals. & over 
Indianapolis ......... 10.8 9.8 
Detroit eer 10.6 9.6 
Milwaukee 10.1 
Minneapolis 11.0 10.0 
St. Louis 10.5 9.5 
Kansas City 10.0 9.0 
Taxes: 


Gasoline tax column includes these city taxes: 
Kansas City, St. Joseph, & . Louts, ile. 
Naphtha tax column includes 1.5¢ federal & 
state taxes. Iowa kerosine prices do not in- 
clude 4c state tax. State sales, occupation, 
consumer & use taxes te be added where ap- 
plicable. 
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; ; " SOCONY, 
Oil Price Section VAOUU 
Tank Wagon Prices—Continued 

Mobilgas (Regular Grade) 
Gaso- Mobilgas Aircraft Com. Undiv. Mobilfuel MOBILHEAT 
line Grade 80 Grade 91 Grade 10 Cons. Dir. Standard Kerosine Diesel (No. 2 Fuel) 
Teme TO TH. F6. T.W. t.0. T.W. 70. £.07. BW. Fh. Yard T.W. 70. FW. FBO. Yard T.W 
New York City: 
Manh. = . &.5 14.7 18.7 17.2 2.3 21:7 «11.1 9 6 94 
Bronx 5.5 14.7 15 .7 17.2 aR eS ey | 9 6 GS 4 
Kings 5.5 14.7 15.7 17.2 3:3 12.7 vo 841 11.1 96 69 7.2 93 
Queens . &.8 14.7 18.7 17.2 tc.e 33:7 11.1 9.6 $3 
Richmond ... . oS 14.8 15.3 16.8 10.8 11.8 7.8 8.1 109 6.8 7.2 8 
tt S&S ee 5.5 14.6 15 6 ay.t, OS 21.5 TEs 8.1 83 106 7.4 9.7 73 7 95 
Binghamton . 5.5 11.6 12.8 13.8 98 100 12.7 te 9.0 oe ti.j 
Buffalo 5.5 14.2 15.4 152 164 167 17.9 11.2 11.9 18.4 9.1 95 12.2 8.5 11.3 8 3 e.s 11:0 
Jamestown 5.5 15 6 11.6 12.1 13.6 9.0 o.2 11:9 11.3 8 6 8.9 109 
Mt. Vernon . &.8 11.8 11.8 8 4 11.2 9.9 7.4 96 
Plattsburg 5.5 15 5 19 5 11.8 12 12.5 93 98 11.8 ‘ 8.1 81 102 
Rochester 5.5 15 8 16 8 18 8 11.5 12.8 12.8 92 96 128 32.3 8 4 86 106 
NG in 5 topo 5.5 15 5 16 5 18 1.3 6S 13.5 9.1 95 12.2 84 109 8.2 8.4 104 
Bridgeport, Conn. 45 14 8 18 8 11.8 11.8 7.8 8.0 99 6.9 ae 93 
Danbury . 4.5 18 3 11.8 12.8 8 9 10.5 re 8.2 
Hartford 45 15 1 10 8 11.6 192.1 8.3 8.3 7.8 10.1 7.4 7a 96 
New Haven » ae 14 8 18 8 a.7 12.3 12:38 ie Ce 7.4 9.7 6.9 69 9] 
Bangor, Me. 5.5 ; 15.8 10 8 11.8 128 90 12.2 8.3 10.6 8 1 10.0 
Portland - 66 18.1 14.85 141 188 10.1 11 11.5 8.0 13.3 7.8 9 6 sim 9.3 
Boston, Mass. 45 18.4 144 144 154 159 169 104 109 11.4 79 11.3 7.2 95 70 94 
Concord, N. H. . 5.5 : 16 125 18 9:7 in.2 10.8 8.5 108 
Lancaster 5.5 16 6 13.1 186 10.3 18 2 a .e 94 11.8 
Manchester .......... 5.5 15.5 12 12.5 93 12.3 10 5 8.3 102 
Providence, R. I. 4.5 14 4 15 4 108 109 11.4 79 S.5 41:3 73 95 70 74 9 $3 
Burlington, Vt. 5.5 15.4 11.8 119 19.4 89 91 85 108 88 85 104 
Rutland . 5.5 te ae: s oe 96 11 0 87 107 
Tank Wagon Prices: Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence 
amsewal Goivits .... 2... 0.2005 14 2 .! 15 16 13 5 15 14 
V.M. & P. Naphtha i8 5 13 5 16 20 14 5 16 15 5 


re] 
Taxes: N.Y.C. prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 


Discounts: Diesel—on t.w. deliveries, 0.5c for at least 400 gals. 


Notes: Danbury Grade 80 price, Plattsburg, Bridgeport & New Haven Grade 91 prices & Syracuse V.M.&P. price are in steel barrels. 


are delivered prices; all other t.c. prices are FOB bulk terminals. 


Esso (Regular Grade) 





Consumer Gaso- Kero- 
Tank Dealer line sine 
Wagon T.W. Taxes T.W. 
Atlantic City, N. J. 11.1 11.6 4.5 10.6 
Newark stip 4 <<< ee 11.6 4.5 10.6 
Baltimore, Md. . oo a 5.5 10.6 
Cumberland $ .. 13.5 13.0 §.5 12.1 
Washington, D. C. . 11.3 11.8 ao 26a 
Danville, Va. . ae Be Tomo Dace 
Petersburg 5 a 11.5 7.5 11.3 
Norfolk ah dehesd get 23.3 7.0 21.0 
Richmond a see BS 7.5 11.3 
Roanoke ee 13.0 78 BS 
Charleston, W. Va. . 12.2 ys Bi 6.5 12.8 
Fairmont ere 13.38 13.8 6.5 13.4 
Parkersburg 12.1 12.6 6.5 12.5 
Wheeling i> tee 12.6 6.5 13.1 
Charlotte, N. C. ... 11.9 12.4 Tse Baca 
Hickory A Re ee» 7.0 422.8 
Mt. Airy 12.4 12.9 7.5 11.6 
Raleigh 12.2 12.7 7.5 11.8 
Salisbury ee: ee SS 7.5 13.8 
Charleston, S. C. .. 11.3 11.8 7 
Columbia . we - mee Se 7.5 
Spartanburg . et ae 7.5 
New Orleans, La. 10.4 10.9 8.5 9.6 
Baton Rouge 10.3 10.8 8.5 10.1 
Alexandria 10.8 11.3 S353. 16.3 
Lake Charles 10.3 10.8 8.5 13.8 
Shreveport 10.3 10.8 8.5 9.2 
New Iberia ys 11.6 8.5 9.6 
Knoxville, Tenn. 12.0 12.5 8.5 12.2 
Memphis ere ie: FS 8.5 10.8 
Chattanooga ~ sauce Ta 8.5 11.3 
Nashville 12.4 12.9 8.5 11.3 
Bristol 11.5 12.0 8.5 12.3 
Little Rock, Ark 11.9 12.4 8.0 10.3 
Mineral Spirits V.M.&P 
t.W. Ww 
Newark, N. J 12.5 14.0 
Baltimore, Md. 15.0 
Washington. D. C 15.0 
Fuel Oils—T.W. No. 1 No, 2 
Atlantic City, N. J. 10.6 9.2 
Newark 10.6 9.2 
Baltimore, Md ; 10.6 9.7 
Washington, D. C. . | 10.1 
Norfolk, Va. 11.0 9.3 
Petersburg . 11.3 9.5 
Richmond 11.3 9.5 
Charlotte, N. C. 12.1 10.3 
Hickory nies 10.5 
Raleigh ‘ ‘ 11.8 10.6 
Charleston, S. C. 9.5 
Columbia aay 10.5 
Spartanburg 2.3 


Taxes: Louisiana kerosine prices do not include 
le state tax. 
Discounts: 


Esso gasoline—to undivided dealers, 0.5¢ off 
dealer t.w. 
Kerosine—In South Carolina lec per gal. off 


posted t.w. price for 25 gals. or more. 


Naphtha—Newark t.w. prices are for deliver- 
ies of 200 gals. or more; less than 200 gals., 
0.5¢ over posted t.w. prices; steel barrel de- 
liveries, 2c over posted t.w. prices. Baltimore & 
Washington prices are for t.w. deliveries of 
25-99 gals., no discounts. 

Notes: 

Effective Mar. 21, minimum retail resale 
price of 15.4c for Esso Gasoline posted through- 
out New Jersey. 
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Sohio X-70 Gasoline 
(Regular Grade) 


Con- Re- Gaso- Kero- 

sumer 8ell- line sine 

T.W. ers S.S. Taxes T.W. 
Ohio, Statewide 15.0 12.0 15.5 55 10.6 
Akron ee |. mae > > ee | ee 
Canton . 150 12.0 155 55 10.6 
Cincinnati - 15.0 123.0 155 55 10.6 
Cleveland . 15.0 13.0 15.5 5.5 10.6 
Columbus .- 15.0 BO BS 85 36 
Dayton - 15.0 8.0 155 ° 5.5 10.6 
Lima 15.0 120 155 55 10.6 
Mansfield 15:0 120 i185 55 10.6 
Marion 15.0 12.0 15.5 55 10.6 
Portsmouth 15.0 120 155 55 10.6 
Toledo - 15.0 120 15.5 55 10.6 
Youngstown 15.0 12. 15.5 5.5 10 6 
Zanesville 15.0 12.0 15.5 55 10.6 


Aviation Gasoline—Statewide 
Consumer Gasoline 


T.W. Taxes 

Sohio Aviation Gasoline 
62 Octane (Clear) . 16.5 5.5 
Esso (Clear) Avia. Grade 80 18.5 §.5 
Esso Aviation Grade 91/98 ... 19.5 5.5 
Esso Aviation Grade 100/130.. 22.5 5.5 


Naphtha—T.W. 
Statewide 


S.R. Solvent er wale 16.5 
D.C. Naphtha 5 17.0 
V.M.&P. Naphtha ean s 17.0 
Varnolene .... : ane 5 17.0 
Sohio Solvent ‘ - ; 17.0 
Fuel Oils—T.W. No. 1 No, 2 No. 3 
Ohio, Statewide 10.4 10.4 9.6 
Discounts: 

Esso aviation—on contract to hangar opera- 
tors and resellers, 2c off consumer t.w. 

Fuel oils—Statewide prices are for t.w. & 
drum deliveries of 50 gals. or more; prices for 


less than 50 gals. are 0.5c higher. 

Naphthas—to contract consumers off t.w. 
prices—-Statewide: 300 to 999 gals., 0.5c; 1000 
to 2499 gals., 0.75¢c; 2500 to 4999 gals., 1c; 5000 
or more gals., 1.5c. Lucas County: Less than 
50 gals., tank wagon price, 50 to 249 gals., 
0.5¢c; 250 to 499 gals., 1c; 500 gals. or over 
1B 
Notes: 

Renown (third-grade) gasoline prices are 
same X-70 unless otherwise noted. S.S. 
prices are at company-operated stations. State- 
wide prices are subject to exceptions other than 
those shown, 


deliveries of 


as 


TEXAS 





Gasoline— Dealer T.W. Gaso- 
ere) Fire-Chief Indian line 

he (Regular) (3rd Grade) Taxes 
Dallas, Tex. 10.5 9.5 5.5 
Ft. Worth . 10.5 9.5 5.5 
Wichita Falls 10.5 9.5 5.5 
Amarillo 10.5 9.5 5.5 
Tyler « 10.5 9.5 5.5 
E] Paso 12.5 12.0 5.5 
San Angelo 10.5 9.5 5.5 
Waco 10.5 9.5 5.5 
Austin 10.5 9.5 5.5 
Houston 10.5 9.5 5.5 
San Antonio 10.5 9.5 5.5 
Port Arthur 10.5 9.5 5.5 


Jamestown t.c. prices 


(N. B. Prices are Continental's 

CONT'L ‘‘normal’’ prices. Current selling 

8) § prices may be lower than ‘‘nor- 
mal’’ because of local compe 
tition). 


Conoco Demand 
N-tane (3rd 


(regular) Grade) line sine 
Tank Wagon Taxes T.W. 
Denver, Col. 12.6 11.6 7.9 12.8 
Grand Junc 14.5 13.5 7.5 14.0 
Pueblo . 2.8 12.3 7.5 12.5 
Casper, Wyo. 13.5 12.5 5.5 13.5 
Cheyenne <o LDee 12.3 5.5 13.8 
Billings, Mont. 14.5 13.5 6.5 14.1 
Butte 15.6 14.6 6.5 15.8 
Great Falls 14.5 13.5 6.5 15.8 
Helena « aaee 14.2 6.5 15.8 
Salt Lake, U. ... 15.6 14.6 5.5 15.7 
Twin Falls, Ida... 17.8 16.8 7.35 17.9 
Albuquer., N.M.. 12.9 11.9 7 11.9 
Roswell » aera a “ee 11.4 7 11.4 
Santa Fe . aeee 12.2 7.8 2.2 
Muskogee, Okla.. 11.5 10.5 7 10.6 
Oklahoma City 11.5 10.5 | 10.8 
Tulsa « Tae 10.5 : 10.0 
Taxes: 


Gasoline tax column includes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, Ic 
Notes: 


T.W. prices are to consumers & dealers 


Thriftane 
Humble (3rd Grade) 
HUMB (Regular) Gaso- 
vo nag Tank Re- Tank Re- line 
Wagon tail Wagon tail Taxes 
Dallas, Tex. . 10.5 15.0 9.5 22.5 Ss 
Ft. Worth .. 10.5 15.0 9.5 12.5 5.5 
Houston . 10.5 15.0 9.5 12.5 5.5 
San Antonio . 10.5 15.0 9.5 12.5 5.5 
Kerosine 
Tank Wagon Retail 
Dallas, Tex. 10.0 14.0 
Ft. Worth 10.0 14.0 
Houston 10.0 14.0 
San Antonio 10.0 14.0 
Notes: 
T.W. prices are to all classes of dealers & 
consumers. 
Esso Gasoline 
IMPERIAL (Regular Grade) 
Or Kero- 
Gasoline Gasoline sine 
T.W. Taxes T.W. 
Hamilton, Ont 18.0 11.0 19.0 
Toronto 18.0 11.0 19.0 
Brandon, Man. 23.0 9.0 25.0 
Winnipeg ys 9.0 2 : 
Regina, Sask. » 20.0 10.0 25.0 
Saskatoon . B.8 10.0 27.8 
Edmonton, Alta. 22.9 9.0 24.9 
Calgary 20.0 9.0 22.0 
Vancouver, B. C. 15.0 10.0 24.0 
Montreal, Que. 17.5 11.0 18.5 
St. John, N. B. 16.0 13.0 19.0 
Halifax, N. S. 16.0 13.0 19.0 
Taxes: 
Gasoline taxes are provincial taxes 
Notes: 2 
Prices are per Imperial gal. which is 1.2 U.S 
gals. T.W. prices are to divided & undivided 


dealers. 
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Oil Price Section 





(Prices are of refiners, FOB thea refineries and tanker terminals, and of tanker terminal 
operators FOB their terminals)—Prices in Effect May 5 


KEROSINE & FUEL OILS 





Kerosine 
78-78.5 Oct. &/or No. 5 fuel No. 5 fuel 

District 74-76 Oct. Ethyl (a) No. 1 fuel No. 2 fuel (0-10 p.t.) (15-60 p.t.) No. 6 fuel 
N Harb. ..(1)9.2-10.5(1) (1)10.2-12(1) 7.8(17) 6.8(17) (9)2.57-2.67(2) $2.39(1) $2.22(10) 
N Harb., 

ar. .-(1)9.1-10(1) (1)10.1-10.3(1) 7.7(15) 6.7(16) (9)2.57-2.67(3) 2.39(1) 
Albany on 10.5(8) (1)11.5-12(2) 8.1(8) 7.2(7) 2.77(1) 2.42(1) 
Philadelphia .(2)9.05-10.3(3) <1)10.05-11.8(1) 7.7(14) 6.9(13) 2.43(3) (9)2.22-2.27(1) 
P , barges. .(2)8.95-9.4(1) (1)9.95-10.4(1) 7.6(5) 6.8(5) 
Baltimore - (1)8.75—-10(4) (1)9.75-11.5(2) 8(11) 7.211) 2.39(3) 2.22(6) 
Balt., barges. .(1)8.65—-9.4(1) (1)9.65-10.4(1) (1)7.875-7.9(1) (1)7.075-7.101) 
Norfolk . (3)8.9-9.2(2) (1)9.9-11.2(1) 7.9(8) 7.2(8) 2.35(1) 2.18(4) 
Wilm., N.C...(3)8.85-9.1(1) (3)9.85-10.95(2) 7.85(10) 7.2(10) Sat 
Yharleston - (2)8.8-9.2(1) (2)9.8-10.2(1) 8(7) 7.2(7) 2.30(1) 2.13(3) 
Savannah . 9.4(8) 10.4(5) 8.119) 7.3(5) 2.13(2) 
Jacksonville .. 9.4(9) 10.4(6) 8.1(10) 7.3(6) 2.0816) 
Miami seen 9.4(7) 10.4(5) 8.1(8) 7.3(4) 
Tampa eee 9.4(8) 10.4(6) 8.1(10) 7.3(7) 2.03(5) 
Pensacola . (1)7.7-8(2) 7.1(2) 
Mobile - (1)8.75-9(2) (1)9.75—-10(2) 7.7(3) (1)7-7.1(2) ver 
New Orleans .(2)8.025-8.3(1) (2)8.9-9.3(1) (1)6.8—6.825(4) 6.15(3) 1.9001) 
Portland ° 10.1(5) (1)11.35-11.6(2) 8(8) 7.1(7) 2.745(1) 
Boston .(2)9.5-10.4(5) (2)10.5 11.9(2) 7.919) 7(9) 2.605(2) 2.605(1) 
Providence ... 10.3(6) (1)11.55-11.8(2) 7.919) 7(8) 2.575(2) 
New Haven .. 10.7(3) 12.2(3) 7.8(8) (5)6.9-7(1) 

(a) Postings of one supplier quoting the lows at Philadelphia & Baltimore are for Min. 80 Oct. (A.S.T.M.) Ethyl. 


Bunker C Fuel Diesel Oil Gas House 








Ships’ bunkers Ships’ bunkers Diesel Oil Gas Oil 
(Ex Lighterage) (Ex Lighterage) Shore Plants 28-34 Gravity 
N. Y. Harbor $2.22(7) $2.98(8) (1)7.1-7.2(4) 7.1(2) 
Albany 2.42(1) 7.4(3) 7.4(1) 
Philadelphia (6)2.22-2.27(1) (1)2.90-2.98(5) (5)6.9-7.1(1) 7(1) 
Baltimore 2.22(5) 3.08(2) 7.4(3) 7.2(1) 
Norfolk 2.18(3) 2.99(2) 7.2(4) 7.302) 
Charleston 9.13(2) 2.9912) 7.2(2) 
Savannah ?. 13(2) 3.06(1) 7.3(4) 
Jacksonville 2.08(5) 3.06(2) 7.3(5) 
Tampa 2.03(4) 3.06(2) 7.3(5) 
New Orleans 1.73(6) 2.33(2) 6.4(2) 
Portland 2 i 7.301) 7.3(1) 
Boston 2 3.02(1) 7.2(2) 7.2(1) 
Providence 2 3.02(2) 7.2(2) 7.21) 
New Haven 2 (3)7.4-7.5(1) : 
Gulf Coast 
(Cargo prices are FOB ship at Gulf, min. of 20,000 bbls., & are by refiners only to other refiners, 
export agents, or tanker terminal operators. )—Prices in effect May 5. 


Mississippi to Baton Rouge 
Tank Cars 


New Orleans & Lower CARGOES 


South & West of New Orleans Domestic & Export 


AVIATION GASOLINE 


Grade 100 


(Spec. An-F-48) 
Grade 91 
(Spec. An-F-48) 


MOTOR GASOLINE 


*78-78.5 Oct. Ethyl 
178- 78.5 Oct. Ethyl 


78-78.5 Oct. Ethyl 
*74- 78 Oct. 
174-76 Oct. 
70-72 Oct. : 
* ASTM & resei 


Research Oct 
- , 


+P 
Research Ox 


Unleaded 


ane rating 


rges Tank Cars Barges from all Gulf Ports 
12.5(1) (1)11.5-12.5(1) 
10.501) (1)10.5-11(1) 
8.9(2 8.9(2) 8.25(1) (2)8.25-8.5(1) 
9.3(1) 9.3(1) (1)9.4-11(1) (2)9-9.5(1) 9.5(3) 
aT & 9 514) 
8 .025(2) 8.025(2) 5 (1)7.875-8.125(1) 
8.3(1) 8.3(1) (2)8.4-9(2) (2)8.25-8.75(1) 





ym 

> 
ae (2)7.75-8.125(1) 
irch Octane ratings are approximately same. 


is minimum of 5 points above ASTM rating 
ig is minimum of 10 points abeve ASTM rating 


tane ratir 


70 Oct (3)7.875-8.125(1) 
es Ot : ' 5 125(1 
Py ee (1) 175-7 . 775(1) (1)7.475-7.775(1) .... 7.62501) 
KEROSINE & ‘LIGHT FL oe 

41-43 w.w. kero. 6.82 j 6.825(3) (2)6.5-7(2) (196.5 701) (2)6.5-6.75(2) 
2-44 ww. kero. : 
No. 2 fuel oll 6.15(3) 6.15(2) (2)6.5-7(2) (2)5.5-6(1) (3)5.5-5.75(6) 


DIESEL & GAS OII 
(In diesel index No.) 
43-47 di. Kaen 


S 


5.875(1) 




















: (1)5.625-5.75(1) (1)5.625-5.75(3) 
= 52 dl. f (1)5.625-5.75(1) (1)5.625-5.75(3) 
57 di. 6 6(1) 6(1) (1)5.75-6(1) 
58 and above 6.05(1) ; (1)5.875-6(1) 
Ne 5 fuel oll $1.90(1)t (1)$2.10-2.50(1) tt 
15-60 p.t tf 0-10 p.t ” 
apare FUELS & 
CER OIL Ship’s 
Heavy Diesels Bunkers 
(At all Gulf Ports) Cargoes (Ex. Lighterage) —_— 
Below 28 API 
gra $2.25(2 (1)2.25-2.41(1) 
3B & aly ve . 
_ gra\ (1)2.33-2.58(7) NPN Gasoline Index 
cE <2 (1)81.68 (x ( 1.73-2.0001) 
- Dealer Tank 
T.W. Car 
TANKER RATES Cents Per Gal. 
Approximate rates, c per bbl.; Gulf-N. May 5 12.47 8 67 
Atlantic, not east of N.Y. Rates are for Month ago 1248 g 78 
vessels 14,000 DWT or over; for vessels Y sar a 9 ZX a's 
9000/13,999 DWT, rates are 15% po alle eg ; wings + 
higher. Dealer index is an average of ‘‘undivided’’ 
vy crude & fuel. 10-19.9 grav. 43.8 dealer prices, ex-tax, in 50 cities. 
I t crude 30 grav. or lighter 39 Tank car index is weighted average of follow- 
( line é . 32.9 ing wholesale markets for regular-grade gaso- 
Kerosine . 36 line, FOB refineries or terminals: Okla., Mid- 
2 fue 38 Western, W. Penna., Calif., N. Y. Harbor, Phil- 
ees adelphia, Jacksonville, Boston and Gulf Coast. 
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Pacific Coast 


Prices in Effect May 5 


Diesel Fuel Bunker C Fue? 
(P.S. 200) (P.S. 400) 


(In Ships’ Bunkers, 
or Deep Tank Lots) 


San Pedro, Calif. $2.60(4) $1.45(4) 

San Francisco 2.65(4) 1.50(4) 

Portland, Ore 2.8514) 1.70(4) 

Seattle, Wash. 2.85(4) 1.70(4) 
Mid-Continent Lubes 

(At Gulf; in packages, FAS, New Orleans: in 


bulk, FOB terminals) 
Prices in Effect May 5 


Bright Stock Steel Drums Bulk 
D color, Vis. at 210° 
150 vis. 0-10 pp 47(1) 37(1) 
Wax 
(Melting points are AMP, 3° higher than 
EMP. Prices are FOB refinery; carloads: scale 


in bags or bbls.; fully refined slabs loose. 


Prices in Effect May 5 


New Orleans N.Y. N.Y. 

Crude Scale Export Domestic Export 
124-6 Yellow 
124-6 White.7.75(1) (1)6.25-9(1) (2)7.75-9(1) 
Fully Refined: 

) 2 (2)6.1-6.45(1) .. 

125-7 7.8(1) (2)6.1-6.55(1) (1)7.8-7.85(1) 

128-30.8.05(1) (2)6.4-6.75(1) (1)8.@5-8.25(1) 

130-2. . . 8.301) 6.65(2) 8.3(1) 

133-5 . 8.55(1) (2)6.95-7.1(1) (1)8.55-8.8(1) 

133-7 . 9.0501) 7.2(2) 9.05(1) 

Naphtha 
Prices 'n Effect May 5 
V.M.&P. Mineral 
Naphtha Spirits 

New York Harbor 12.5(4) 11.5(5) 
Philadelphia 12.544) 11.5(5) 
Baltimore 11(4) 
Boston 13(4) 12(4) 
Providence 13(2) 12(4) 


Export Prices 


Prices in Effect May 5 


Mexican Gulf Ports 
U. S. Dollars per Bbi 


Bunker © Diesel 
(Ships’ (Ships’ 
Bunkers) Bunkers) 
Tampico $1.78 $2.33 
Veracruz 78 
Minatitlan 1.78 2.33 


Pacific Coast 





Guaymas $2.11 $3.95 

Manzanillo y ee 3.66 

Salina Cruz a 2.11 3.50 
Note: All bunkers sales subject to Mexican 


stamp tax of 1.65% ad valorem 


55 
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REFINERY OPERATIONS 














d American Petroleum Institute figures tn Gasoline " > 
4 th usands of barrels of 42 gallon each. Daily Production at . d a ery | 
Figures include reported totals plus es- Average Crude Refineries inc. Kerosine Peedi ction Production 
timate of unreported amounts and are Runs to Stills Natural Blended Production w i Ended Wooh Rnded 
therefore on a Bureau of Mines basis.) Week Ended Week Ended Week Ended ee ; a 
Districts Apr. 26 Apr.19 Apr. 26 Apr. 19 Apr. 26 Apr. 19 Apr. 26 Apr. 19 Apr. 26 Apr. 19 
ee er ee 733 855 2,000 1.794 290 296 1,132 aes ae aot 
Appalachian (Dist. 1) ...... . a 100 92 305 263 42 50 4 4 107 on 
Appalachian (Dist. 2) ............+-. 69 65 215 212 15 17 7 wf ~ : bot on 
re os yh ata 6:0 dense epialere 172 711 2,500 2,421 331 316 813 79 044 922 
Okla., Kans., Mo. ..... 392 369 1,335 1,272 207 162 421 443 456 462 
inland Texas ........ tee. 223 219 996 1,010 113 112 121 104 374 , 375 
Texas Gulf Coast ees eee 954 1,009 2,873 3,006 629 574 1,272 1,379 1,457 “ if 
Louisiana Gulf C oast ; 375 385 1,404 1,128 354 330 4 50 37 4 438 = 
No. La. & Arkansas . 64 60 177 162 51 4l 64 65 97 : 
Rocky Mt. (Dist. 3) wt 11 1] 37 36 4 3 a” 8 on 93) 
Rocky Mt. (Dist. 4) .... : sane aoe 123 126 379 390 24 24 138 143 m 234 oa 
California ich inci sta 859 807 2,356 2,272 63 80 _ 849 _ 621 2,395 2,218 
Total U. S.—B. of M. Basis 4,725 4,709 14,213 13,966 2,123 2,007 5,435 5,263 8,186 7,961 
U.S B. of M. Basis, April 27, 1946 4,675 14,037 1,943 5,680 9,040 
Total Total Stocks Total Stocks Stocks of Per cent 
Stocks Gas Oil and Residual Finished and Daily Refining 
Kerosine Distillates Fuel Oil Unfinished Gasoline Capacity R 
Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Apr. 26 Apr. 19 Apr. 26 Apr. 19 Apr. 26 Apr. 19 Apr. 26 Apr. 19 Apr.26 Apr. 19 
East Coast av Zhi shitb sas: at eae 4,589 4,196 9,676 8,785 6,257 6,266 22,222 22,334 99.5 99.5 
Appalachian (Dist. 1) . . 169 178 356 332 243 233 2,650 2,637 76.3 76.3 
Appalachian (Dist. 2) seat ; 40 41 82 69 101 76 1,130 1,101 84.7 84.7 
See ee ee 1,214 1,160 2,557 2,452 1,876 1,77: 21,865 22,322 87.4 87.4 
Okla., ooo. cw anes ccearnee 317 315 1,113 1,164 902 901 10,319 10,386 78.3 78.3 
Inland Texas a 211 215 303 289 714 709 4,343 4,326 59.8 59.8 
Texas Gulf Coast . : ptr re aes 1,305 1,390 5,134 5,355 4,981 5,117 14,121 14,923 89.2 2 89.2 
Louisiana Gulf Coast 613 646 1,627 1,839 1,025 1,422 5,677 5.794 97.4 97.4 
N. La. & Arkansas .. se 308 216 632 427 110 108 1,808 2,056 55.9 55.9 
Rocky Mt. (Dist. 3) . ston oes 16 16 37 35 48 57 78 80 19.0 19.0 
Rocky Mt. (Dist. 4) 57 57 484 493 659 626 2,996 3,046 70.9 70.9 
California 885 878 10,285 10,230 25,752 25,459 16,651 16,587 85.5 85.5 
-* Total U. S.—RB. of M. Ras Q 794 9,308 22.286 31,470 42.688 42.749 °108.860 105,592 85.8 85.8 
U. S—B of M. Basis, April 27, 1946.... 10,933 31,512 39,255 $99,320 
ide Unfinished gasoline stocks included are: °%8,754.000 bbls; 8,545,000 bbls. 
" GAS O!IL AND DISTILLATE STOCKS 
toes (MILLIONS OF BARRELS) 
nded U. S. Crude Oil Production 
1946 
e American Petroleum Institute figures) 
— WEEK ENDED 


April 26 April 19 
Barrels Barrels 


(Daily Average) BERETS 388 
®°New York-Penna 48,650 47,600 4 
Florida 550 600 
bbls. *West Virginia 7,450 8,200 age 


| *Ohio Southeast 6,300 6,400 
hange Ohio—Other 2.350 2,600 


aig Indiana 18,050 18,150 


pr Illinois 186,200 184,550 
2 Kentucky 25.450 24,650 “\ | boas] NI cts 
ie Michigan 10,250 42,150 

) oS soc) ean ane bead 
76 Kansas 7s 281.200 27R 1=() 

74 Oklahoma °° 386,450 376,900 : St 

of tens AA | ee 
218 District 1 20,750 20,7 50 

‘|S: ge ge | 255EN GORSSRCTRSUUE 

District 3 480,600 480.600 ; rs 
84 District 4 241,950 5 
> 


241,950 





8 District 38.050 38.050 a FMAM J JASOND ° Ys ty beg 3.40 5 wae ‘an ry a6 
oe East Texas 335,000 335,000 oe 
3 Other District 6 111,500 111,500 : é + ae 
53 District 7-B 37,000 37,000 
a7 District 7-C 36,300 36,300 GASOLINE STOCKS 
District 8 185.950 485.950 
a District 9 136,200 136,200 (MILLIONS OF mae) 
District 10 84,850 84,850 
521 Total Texas 2,166,150 2,166,150 
os North Louisiana 96,850 96,200 
44 South Louisiana 313,450 313,450 
350 Total Louisiana 410,300 409,650 
0 Arkansas 73,500 73,950 
24 Mi sissippi 86,900 85,400 
2] Alabama 350 400 
- Ne Mexico—Southeast 102,600 102,600 
Ne Mexico Other 450 500 
\9 Wyoming 116,500 115,000 
e Montana 23,150 21,900 
Colorado 38,200 38.200 
47 California 908,300 907,500 
: ., rotal U. S 4,929,900 4,912,100 
] pe Penna Grade crude in- 
{ cluded 62,400 62,200 
: on sts BAP Wiad hes, BRS WES . 409 
~ ®° Okla., Kansas, Neb. figures are for week i2 19 26 3 10 17 2431 7 1421 28 
~? nded 7 a.m. April 24, 1947. APRIL MAY JUNE 
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Pennsylvania Oil Other Than Lubes at Refineries Dealer & Service Station Prices for Regular-Grade 
‘ a Gasoline in 50 Representative U.S. Cities. aia 
(Compiled by National Petroleum Assn. from reports of oil region refiners. 3 Ariz na 
Figures in bbls.) April 1, 1947 jake a 
(Figures in cents per gal.) Californi: 
ities : Dealers’ Indicated Gasoline Tax Service Colorado 
ebruary January Net Price Dealer —_ _ en Connecti 
City State (Ex. Tax) Margin ederal Tax c. Tax Delaware 
. Naphthas & Gasoline: ers United Stat .. . $12.46 $4.62 $6.09 $23.17 District 
(1) Straight run, unblended and/or SS 1150 4.00 5.50 21.00 Florida 
unleaded, for sale as motor fuel 2,92 2,7 Manchester, N. H. 12.50 4.60 5.50 22.60 Siesia 
(2) Naphtha and gasoline, for sale for blend- Burlington, Vt. 12.40 4.00 5. 21.90 i 
ing or further refining, or held at refinery Sacten Dene. 11.40 4.50 I 20.40 =. 
for poe distillation, reforming, blending ae ‘ 9 7 
9% OR9 2921 0% Providence, R. I. 11.40 4.60 fi 20.50 Indiana 
or leading . $25,982 ile Hartford, Conn 12.10 4.60 of 21.20 - 
(3) Below 65 octane, not included in (1) or 1 - 7 . 9 ) Iowa 
(2) above . 806 1,709 Buffalo, N. Y. 12.40 5.10 ; 23.06 Siouee 
(4) 65 octane and above 338,666 303,726 New York, N. Y. 41.70 ye 5 a Kentucky 
i yarkK, IN. ° e oO. ” 2. a ‘ 
2. Salable naphthas other than motor fuel (does Philadelphia, Pa. 11.30 4.50 §.! 21.30 Louisiana 
~ not include refinery process naphthas) = yt os Dover, Del. 11.90 5.00 5.! 22.40 sea j 
. Kerosine 57,945 75,843 : ¢ Marylan 
4, 36/40 gas oil (include furnace oil) 43,766 54,817 arg C tye oz . so Massachu 
5. Fuel oil (not reported above) 13,668 14,251 Pe Ww , Va. 12.20 5.50 , 24 20 Michigan 
6. Oils held as cracking plant wenging stock 167,675 205,632 N. rfolk. V; : ; 10 70 610 pa 24.30 Minnesot: 
7. Non-viscous neutral ... 30,188 15,815 SNGESONE, ma a he oi ge ost Mississipy 
8. Wax. distillate i ORE 165,625 146,807 Charlotte, N. C. 11.90 5.40 r 24.80 Missouri 
9. Crude petrolatum 34,889 34,613 yn eng S. C. 11.30 TH of 24.50 Montana 
3S eee 3,754,536 3,248,515 Atlanta, Ga. 12.40 5.1 25.00 Nebraska 
Jacksonville, Fla. 12.00 4.50 25.00 Nevada 
Birmingham, Ala. RS: 4.80 af °95.50 New Hai 
Vicksburg, Miss. 11. 5.40 af ‘ _ 
. ‘ Memphis, Tenn. 11. 4.80 af : New Me: 
Pennsylvania Lubricating Oils Lexington, Ky. 13. 3.50 r 3. iow, Yor 
; Youngstown, Ohio 12. 3.50 Dee . North D. 
(Compiled by National Petroleum Assn. from reports of companies re- South Bend, Ind. 13. 4.60 5! 35 a 
igs : 1 Fi : Chicago, 2.8 3.97 ; 91.27 0 
fining Pennsylvania Grade crude oil. Figures in bbls.) Detroit, Mich. 12: ry ; 53 ) omy 
Pro- In- Pro- In- Milwaukee, Wisc. 13.! 4.70 5. ‘ os a ’ 
duction ventory duction ventory Twin Cities, Minn. 12. 4.90 5.5 3: Pennsylvs 
tra — oe ., Fargo, N. Dak. 14.: 4.00 3.8 Rhode Is! 
¢ Huron, S. Dak. 13. 4.00 23.20 South Ca 
1. Raw long residuum 21,609 14,457 25,674 16,797 Omaha, Neb. 12.; 3.50 : 29. South D: 
2. 600 steam refined stock ....... 226,429 146,831 269,688 136,618 Des Moines, Ia. 12.3 4.00 5.! ‘ Teens 
8. Other steam refined stock 90,536 66,500 54,462 49,031 St. Louis, Mo. 12. 5.00 ‘ 99 a ‘ 
4, Finished dewaxed long residuum 47,239 68,282 34,542 29,352 Wichita, Kans. 11. 4.00 “7 
5. Bright stock 169.964 218,371 192,329 224,424 Tuls Utah 
o. os mtd amas ulsa, Okla. ] 4.00 A 
6. Viscous neutral (below 180 vis.) 82,731 163,559 141,987 153,733 Little Rock, Ark. 11. 5.10 Vermont 
7. Viscous neutral (180 vis. at 100) 77,563 114,740 107,040 120,589 New Orleans, oy 10. 5°70 ; al 
ouston, Tex. 11. 4.50 5.5 shingt 
; : West Vi 
gas N. M. 12. 5.00 ° elie 
enver, Colo. 12 4.4 Wyoming 
° . Casper, Wyo. 13 ; 
Net Stocks of Pennsylvania Crude Oil Butte,” Mont. 13. 
ra = Tote 
(Compiled by National Petroleum Assn. Figures in bbls) og Pa ics +7 po 
> Reno, Nev. | 14: Change f) 
aie ny a aod oo Rane” date sa Total Che 
af : 66 $2,292 245,85 : ; : oer 
pt eager eed Farms .._ 1,372,063 1,478,035 1,426,592 San_ Francisco, Calif. 12 Percentag 
ote 1,716,724 1,910,327 1,672,483 Portland, Ore. 12 Aver 
Total .. . * ? viates * a wis Spokane, Wash. 15.! 
pe — City Tax of lc. a 
ncludes City Tax of 0.5c a 
‘ . + API figures as rted by xas C ee] 
Production of Natural Gasoline Fe ae er ee ee eee regardless 
(Bureau of Mines figures in gals., 000 omitted) a 
Jan. 1947 Dec. 1946 Midcontinent Lubricating Oils, February, 1947 
a te Pyar eerers: sss 1 set (Western Petroleum Refiners Assn. figures in bbls. of 42 gals.) EQ U 
W. Pennsylvania 3S 201 Steam 
West Virginia .... : ‘ 23: 10,608 Bright Viscous Paraffin Refined Blended 
_ Stocks Neutrals Oils Stock Oils 
io aos Production 227,564 468,669 102,813 13,947 482,868 Three 
Illinois ne 4 a 3,945 wu Shipments: . : Motive s 
Kentucky oy 9, Domestic 216,757 431,507 105.688 24,185 444,329 ; : 
—— ae i ‘ Export . 13,789 19.801 8 459 26.998 into the 
ansas me : +4 —<—_—- _ —_—— ——— el; 
Oklahoma ... ete 36,609 37,! TOTAL 230, 546 451,308 5,77: 24,594 471,327 Clevelan 
3 Inventory y Alden a 
Texas: ee 209,546 205.: February 28 211,201 362,048 3 195 53.286 209.338 
3,28 
Gulf : 51,952 48, Days Supply 27 32 4 o7 taken ov 
East Texas 31, Graham 
— - name R. 
PP ened 7, Pacific Coast Demand Way. 
—— mt (Bureau of Mines figures, total deliveries, thousands of barrels dail: 
Inland» ses ; 2 21,2 Gesolt ——, Heavy All N 
rane ee g : : yasoline & Diese Fuel Oil Products New n 
New Mexico ee -_ * 1946 1947 1946 1947 1946 1947 1946 ‘ of Lil 
Colorado January 248 313 139 177 432 420. § 13 bert 
Siesta x 487 casey 283 320 129 142 439 425 ‘§ F, Win 
Itah e Marc 300 106.—=««y. 448 y >, a 
Woembns 4,305 ‘ —_ ie 101 376 i 
4 = eo he? May 32% ae 351 chester 
California 85, 83,80- une 396 76 343 fo : 
- July 329 72 326 = many 
Total : 447,378 41,025 na re 67 355 board of 
Daily average ’ ,432 ,227 SePLOMOSr ; 77 339 filiat. 
Total (thousands of bbls.) ,652 5 October 320 100 326 7 - of 
Daily average 2, 33 November 293 128 863 896 Was rece 
: December 308 146 416 99: bilt He 
© Wyoming includes Colorado and Utah drip gasoline Jan.-Feb. 264 316 134 161 435 423 932 1, New Yor 


58 NATIONAL PETROLEUM NEW May 
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Cleveland, the company’s board of di- 
rectors’ action in amending the com- 








; Tax Rate+ vomeaba crt Month of pany’s by-laws, whereby the number of 
id January December, 1946 January, 1947 January, 1946 % directors is increased from five to seven, 
— poops allons prey wey ras ratified by the stockholders. New di- 
Alab.«ma 6 34,960,000 82,527,000 28,328,000 POY arden; spite 
Arizona a 15,964,000 15,035,000 13,234,000 +13.53 rectors are H. R. Moorehouse, secretary, 
Ar as I 24,709, 8,000 18,811,000 +16.09 4 as > 
; ‘ ; i ames Krumhansl, treasurer of the 
California 8 293,748,000 290,307,000 221,356,000 +31.15 and J ~- gga " 
c Colorado 4 25,807,000 23,540,000 20,925,000 +12.50 company, Present ofiicers were all re- 
n Connecticut 8 32,098,000 29,984,000 26,104,000 +14.86 elected. 
= Delaware : 4 5,665,000 5,269,000 4,697,000 +-12.18 * e e 
17 District of Columbia 3 12,884,000 11,992,000 11,471,000 4.54 
0 Florida 7 55,409,000 58,647,000 48,605,000 +20.66 “11, , ” 
0 Georgia 6 50,927,000 47,573,000 41,997,000 +-13.28 Robert L. Miller, formerly assistant 
i. Idah 6 9,224,000 8,867,000 7,649,000 4.15.92 sales manager of the road machinery 
( umpois 3 133,562,000 117,986,000 103,791,000 +13.68 division of The Heil Co., has been ap- 
+ Indiana 4 72,333,000 66,120,000 62,039,000 + 6.58 _ hitialat oslien , ‘ 
~ lowa 4 58,206,000 47,452,000 43,785,000 + 8.38 pointed district sales manager for all Heil 
7 Kansas 4 45,318,000 38,722,000 35,630,000 + 8.67 products in the central states of Iowa, 
D Kentucky 5 35,654,000 31701,000 27,848,000 413.84 Stent Wilmiale 
» 7 Missouri, Nebraska, 
3( Louisiana 7 31,883,000 29,073,000 27,725,000 + 4.86 K: d Col- 
40 Main 4 13,338,000 12,752,000 10,942,000 +16.54 a os 7 
an Maryland 4 31,656,000 29,407,000 26,377,000 +11.49 orado. His head- 
( Massachusetts 3 61,988,000 58,043,000 52,506,000 +10.55 arters will be in 
- Michigan 3 125,122,000 116,809,000 95,322,000 +22.54 Gua 
~ Minnesota 4 50,556,000 46,501,000 41,048,000 13.28 Kansas City . . . Mr. 
Mississippi 6 26,479,000 24,533,000 19,757,000 +24.17 ° 1 itl 
Py Missouri 2 67,358,000 63.128,000 55,797,000 413.14 Miller has been with 
5 Montana 5 11,102,000 9.767.000 8,830,000 +10.61 Heil’s road machin- 
0 Nebraska 5 27,834,000 23,398,000 21,317,000 + 9.76 ’ ee — 
~ Nevada 4 4,375,000 4,066,000 3,623,000 +12.23 ery division since 
50 New Hampshire 4 8,009,000 7,392,000 6,450,000 +14.60 its inception about 
6( New Jersey 3 80,131,000 72,245,000 63,745,000 +13.33 12 ye: . He 
6 New Mexico 5 13,520,000 12,682,000 11,681,000 + 8.57 = years ago. ‘ 
00 New York 4 158,410,000 146,332,000 128,358,000 +14.00 served first as sales 
on North Carolina 6 53,412,000 59,880,000 47,965,000 + 24.84 
0 North Dakota 4 13,012,000 8,566,000 8.824.000 — 2:92 correspondent, and 
97 Ohio 4 138,772,000 130,323,000 112,852,000 +15.48 during the war was 
= Oklahoma °5%% 37,984,000 41,982,000 35,507,000 +-18.24 : h; > f ad 
Oregon 5 29,788,000 27,333,000 23,132,000 +18.16 = cope SS ron 
Md Pennsylvania 4 138,933,000 129,872,000 113,475,000 +14.45 machinery produc- 
80 Rhode Island 3 10,982,000 10,499,000 9,198,000 +-14,14 tion. After the war 
2X South Carolina 6 27,921,000 26,557,000 22,386,000 +18.63 , ade : sctric . represe = 
80 South Dakota 4 14,303,000 11,980,000 11,254,000 1 6.45 he was made a district sales representa 
i Tennessec 7 40,497,000 38,728,000 32,860,000 4-17.86 tive and later, assistant sales manager, 
30 Texas 4 203,561,000 153,380,000 179,419,000 —14.51 e ° ° 
ah Utah 4 11,618,000 11,100,000 10,021,006 +-10.77 
) Vermont 4 5,725,000 5,469,000 4,694,000 +16.51 W. G. (Bill) Moser, formerly on the 
0 Virginia 6 47'821.000 45,085,000 39.940.000 12.88 all ok Gath, Vhs Co. te ten Codtnan 
- Washington 5 40,621,000 35,676,000 34,281,000 4.07 — “ oe a a Ca ee 
West Virginia 5 23,090,000 19,542,000 19,968,000 — 3.18 office, is now in the New York office. 
50 Wisconsin 4 55,543,000 51,801,000 47,645,000 + 8.72 ™ ee peek. te. mond P . . 
: Wisconsix 4 yy o'sex'ooe 5'848'000 1 19°91 His new title is assistant manager of the 
or Nf Be oa ame New York office. The change was effec- 
a otal 2,518,281,000  2,318,013,000 —_2,049,017,000 418.13 tive Jan. 1. 
Or Daily Average 81,235,000 74,775,000 66,097,000 +13.13 ° ° * 
ey, Change from previous year: 
ay Total Change + 268,996,000 a . . > 
R( Percentage change in Daily Col. Louis Pineau, president of the 
80 Average +13.138% Permanent Council of World Petroleum 
8 ee rete has Congresses (London), has been named 
+ These are state tax rates per gallon. In addition there is the federal tax of 1.5c per gal. e , : : 
se . an advisor on foreign business to Houdry 
Reduced to 5%c per gal. Jan. 1, 1947. ; : acd ; ss 
°° In general, these figures include all gasoline sold or consumed within the confines of the state Process Corp., Philadelphia. .. Mr, Pin- 
egardless of whether it was for a taxable or a non-taxable purpose. eau recently visited 
the Houdry Labora- 
7 tories in the United 
: States, where his 
EQUIPMENT PERSONALS old-time acquaint- 
ance with Eugene J. 
ne Houdry and _asso- 
39 868 Three former Socony-Vacuum auto- L. S. Combe, head of Combe’s Oil ciates was renewed. 
map motive salesmen in Ohio have ventured Equipment Co., Denver, Colo., has been He sailed for Paris 
36'998 into the equipment jobbing field in named representative of the Blackmer recently with Mr. 
—— Cleveland. They are R. T. Robb, Virgil Pump Co., Grand Rapids, Mich., for the Houdry. 
Alden and W. J. Holley. They have entire state of Colorado and part of Col. Pineau. in 
09,335 taken over the jobbing business of Jim Wyoming. Mr. Combs was an oil addition to being 
Graham and are operating under the jobber for 15 years before entering the president of the Per- ; 
f a "On ae Ose ‘ Col. Pineau 
ame R. T. Robb, Inc., at 3727 Broad- equipment field Sept. 1, 1945. manent Council of 
way ¢ °° «6 World Petroleum 
; SA al ‘ Congresses (L ), is < re gen- 
ails . ° ° James W. Irwin joined Ford Motor ongresses (I ondon _is idministr ator gen 
‘ Ppagerieeh . eral of the Maison de la Chimie (Assn 
1 Co. March 1 as assistant to the president : . ; : 
duct New member of the board of directors ae or facile eiteas “tgp of French Chemical Industries) and is 
pod f I ty Aircraft Products Co. is John Se ee eee ee honorary president of the French Assn 
35 7 Winet : sii d € D isbilt senior partner in the Chicago and New f Pe I I T ther reer age 1990 
2 | inc ester, presi ent oO “7 York public and employe relations firm Oo — echnologists, rom 192 
‘Toducts Co., Cincinnati. Ae Mr. \ =m bearing his name. Before organizing to 1940, when he was removed by the 
chester, with Standard Oil Co. (N. J.) his own frm in 1944, he was assistant Vichy regime, he directed the National 
for many years and a director on the to the president of Monsanto Chem- Office of Liquid Fuels in the Ministry 
board of Davisbilt Products Co., an af- ical Co. at St. Louts. of Public Works. He is dean of the Com- 
tiliate of Liberty Aircraft Products Corp., oe a manders of the Legion of Honor and 
Was recently elected president of Davis- holds numerous citations from the French 
bilt. He will divide his time between his At the annual meeting of stockholders and allied governments. . . Col, Pineau 
1,024 New York and Cincinnati offices. of Arthur G. McKee & Co., held in will maintain headquarters in Paris. 
News # May 7, 1947 
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WHAT'S THE DIAMETER OF THIS CIRCLE 





You don’t know until you measure it 


You may guess the diameter is 3’’. Someone else 3! ,’’. The 

way to be sure is measure it. And in measuring the gallon- 

age you handle, too, there’s one way to be sure—meter it 
. . with a Neptune Red Seal Meter. 

Then every drop is accounted for . . . every day of the 
year... for years. 

And your auditing department and the tax collector will 
accept the figures. 

For Neptune Red Seal Meters are precision engineered, 
each being composed of several, easily accessible units. 
Such simplicity means any necessary servicing can be done 
with ease and speed. And speaking of servicing did you 
know about— 


NEPTUNE’S EXCLUSIVE MONEY-SAVING UNIT REPLACEMENT PLAN 


Like any mechanical device, Neptune Meters need occasional attention. 
So to make your investment completely satisfactory, we have a plan 
that permits you to exchange work-worn units for factory rebuilt re- 
placements, at low cost. Adequate stocks of these parts are kept on 
hand at our strategically located branches and petroleum equipment 
jobbers’ warehouses. No more expensive rebuilding or repairing in the 
field. Your equipment is kept in constant service. You save money, 
time, temper. 


FOR ACCURATE MEASURING OF YOUR GALLONAGE.. 





E RED 





NEPTUN 


MPANY, 50 West 50th Street, New Y 


NEPTUNE METER CO e «+ Philadelphia - Portlan 


City, Mo. + Los Angeles + Lovisvill 
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SEAL METERS 


- Atlanta « Boston + Chicago « 


ork 20, N. Y. Branch Offices i= NEPTUNE METERS, LTD., Long 


4, Ore. + San Francisco « 


IOC 


ar mm oe 
ftrein a 
pan ee | a ‘ wi 


hiveel 





THERE’S A NEPTUNE METER to fit every one of your 
bulk plant and tank truck requirements. Special 
type of construction saves valuable pay-load space 
and weight. Optional are: Auto-Stop; which permits 
automatic delivery of preset gallonage and Print-O- 
Meter that provides fool-proof printed ticket show- 
ing exact quantity delivered. 


Dallas - Denver «- Kansas 
Branch, Ont., Canada 


NATIONAL PETROLEUM 
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Edgar M. Shaner, Lynchburg, Va., 
Independent oil man is going to build 
a $300,000 ramp garage with capacity 
for storing 700 automobiles in his home 
city. Texaco products will be distributed 
at 1e new location. Included in the 
plans is a cafeteria. Mr. Shaner said 
work would start immediately, adding 
that the only thing that would hold up 
the work would be a lack of materials. 


2 fe e 


Ray Granlund recently resigned as 
Houston sales manager for Eastern States 
Petroleum Co. and is now starting his 
own business under the name of Rotary 
Oil Co. . . . Before joining Eastern States 
Petroleum Co. Mr. Granlund was identi- 
fed with McMurray Refinery at Tyler, 
Tex. 
o S © 

Richards Oil Co., Cobleskill, N. Y., 
owned by Fred Richards, has acquired 
property in Middleburgh, N. Y., where 
construction will start this year on a 
relay plant and retail outlet . . . The 
company is developing its heating oil 
business. It recently purchased a large 
quantity of advertising pencils which are 
mailed to fuel oil prospects. A 


with each pencil suggests to the 


bein 
lette 
prospects that they use the gift to sign 
1 fuel oil order 


° ° o 


Oo 
r 


4. L. Wilson has been  appoint- 
ed vers ral sale S manager for Shelli 
Oil Co. of Canada, Ltd. He joined 
Shell as a_ service station attend- 
ant in 1932 and has held = sev- 


eral sales managerial posts in eastern 
Canada, British Columbia and West and 
East Coasts in the United States . . . Dur- 
ing the war years Mr. Wilson was loaned 
by Shell, first to the Office of the Repre- 
sentative of the British Petroleum Board 
and then in 1943 to the Tanker Section 
of the British Merchant Shipping Mis- 
sion, Washington, D. C. He was man- 
ager of wholesale sales at the time of 
his present promotion. 


. e 


Petroleum Carriers, Inc., 
Spartanburg, S. C., has been granted a 
charter by the Secretary of State to 
transport petroleum products . . . Author- 
ized capital stock is $10,000. S. C. Cros- 
by is president. 


Cc 


Carolina 


rl} 


the Davis Oil Co., Seneca Falls, N. Y.. 
will celebrate its 10th anniversary in 
Ju The company is opening two ad- 
ditional stations and is planning a bot- 


tled gas plant. It distributes oil burners. 


and is now in a campaign to further de- 
velop sales of fuel oil 
c oO °o 
N 


rthwest Oil Co., Portland, Ore., is 
nping its transportation system. In 
he past six months the company pur- 
chased three long distance tank units, 
ind is adding larger trucking units. At 
1000-gal. tanks 
eplacing the 550-gal. size formerly 


he company’s stations 


May 7, 1947 


used. H. F. Morrison, president and man- 
ager of the company, believes that strict 
enforcement of antitrust and fair trade 
laws would be of great help to Indepen- 
dent jobbers. 


oO oO ° 


The Wildcat Committee of the Western 
Oil and Gas Assn. has sent checks for 
$500 each to American Red Cross chap- 
ters located in Bakersfield, Coalinga, Los 
Angeles, Taft, Santa Maria 


and Ven- 


ABOUT OIL PEOPLE 


tura, Calif. The money is a distribution 
of net proceeds from the 1946 benefit 
Christmas Jinks held in December, 1946. 
C. H. Tuttle is chairman of the Wildcat 
Committee. During the war years the 
committee dedicated the net proceeds of 
its Christmas party to various worthy 


causes. 





M. H. Dubrow, Continental Oil Co., 
Fort Worth, was elected president ot 
Fort Worth Petroleum Engineers Club. 





Visiting the equipment display at the convention of the Fuel Oil Distributors of 

New Jersey, at Asbury Park, N. J., April 24-25 are, left to right: Samuel Lifschitz. 

Home Coal Co., Bayonne, N. J.; Charles H. Bruett, John Blondel & Sons, Montclair, 

N. J.: and president of the association, E. Studerus, Studerus Oil Co., Kearny, N. J. 

They are looking over an Ideal folding gauge stick, with conversion chart at- 
tached, and a Tell Tail plumb bob 





Attending the convention at Asbury Park. N. J., April 24-25 are, left to right: G, F. 

Wood, Sr. and G. F. Wood, Jr., of Boice-Runyon Co., Plainfield, N. J.; and J. W. 

Lang. sales manager, Coastal Oil Co., Passaic, N. J. They are studying a jar of 
greasemaster waterless hand cream 
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CLASSIFIED 





For Sale 


DISMANTLING — COMPLETE REFINERY 
(1000 barrels daily capacity) at Oil City, Pa., 
Route 8. Rouseville Road, between Oil City and 
Rouseville. Everything for sale on the premises. 

ax Plant and Refrigeration Equipment—Steel 
Buildings—150 tanks,—pipe—pumps—valves— 
fittings—electric motors, etc. Weinstein Co., 


Sete" 172, Oil City, Pa. Phone No. Oil City 


For Sale 


FOR SALE: 1946 Model 614 5-ton Diamond T 
tractor in excellent condition will be available 
about May 15th. Excellent Tires. Price 
$2950.00. Write Box 527, Cheboygan, Michi- 
gan, or phone 88. 








FOR SALE 


2650 gal. Butler Semi Trailer, good 
condition, 900/20 tires, 3 Comp. 
3065 gal. Fruehauf Semi Trailer, good 
condition, 900/20 tires, 4 Comp. 
COLE & MYERS OIL CO. 
Bethany, Missouri 








FOR SALE 
New Model GMC ACR522 Truck Trac- 
tor. 186 inch Wheelbase Air Brakes, 
900 X 20 tires. Mileage Eleven Thou- 
sand, driven one driver. Fully equipped, 
ready to go. 
FLEET’ OIL COMPANY 

Phone—277 LaFollette, Tenn. 








FOR SALE 
Petroleum Marketing Operation and 
Properties in North Central Iowa—12 
service stations —2 bulk plants — fully 
equipped. 1946 gallonage, 1,400,000 
gasoline, 250,000 fuel oil. 
FANER C. WONDERLY 
917 Plymouth Bldg., 
Minneapolis 2, Minnesota 





1%” New Fuel Oil Hose (never used) in 
25 Foot Lengths, M & F Couplings on 
each length. 

Quantities 5 or less—$12.00 each, 
F.O.B. Mount Joy, Pa. 
Quantities over 5—$10.00 each, 
F.O.B. Mount Joy, Pa. 
ROLLMAN MANUFACTURING 
COMPANY 
Mount Joy, Pennsylvania 








175—100 BBL. 
NEW A.P1I. 
BOLTED TANKS 
STOCK SHIPMENT 
L. M. STANHOPE 
ROSEMONT, PENNA. 








CAB-OVER-ENGINE TANK TRUCKS 


1500 Gallon Capacity; 1940 Autocar, 
Model URB, 8 compartments complete 
with meter, pump, power take off; 
$3500.00. 1985 Autocar, 6 compart- 
ments, sonenee with meter pump, power 
take off, also equipped to bucket off; 
$2500.00. 


ARLINGTON ICE & FUEL COMPANY 


5140 Reisterstown Road 
Baltimore 15, Maryland 


Telephone: Liberty 1400 





FOR SALE 


Used Truck Tanks, 500 to 1000 Gals., 
fully equipped. Gallon Hi _ Boys 
Gasoline Pumps—Computer and electric 
3” Factory reconditioned Bowser Meter. 


THE GARR EQUIPMENT CO. 
1982 Park St. Hartford 5, Conn. 








TRANSPORT TANK FOR SALE 


2—1942 Great Dane 4900 
Trailer. New Tandem, air 
10.00/20 tires. 


gallon 
brakes 


CENTRAL TRANSPORT CO. 
128 Jackson St., Monroe, La. 











FOR IMMEDIATE DELIVERY 


Propane TANKS Butane 


110 gallon to 1650 gallon complete with 
fittings. 


We design and erect L. P. Gas Bottling 
Plants. 


KENNEY TANK INSTALLATION CO. 
2182 N. Halsted St., Chicago 14, Il. 








Immediate Shipment 


5—20,000 GAL. 
3—12,000 GAL. 


STEEL STORAGE TANKS 


%” shell, %4” dished heads, butt weld. 


TANK CAR TANKS 


20—8,000 & 10,000 gal. 


The W. H. DYER COMPANY 


1861P Railway Exchange Bldg. 
St. Louis 1, Mo. 











SURPLUS BARGAINS 


New Neoprene Hose coupled male & 
female. 1%4’’x25’ at $9.75, 1%’’x10’ 
$7.75, 1%x50’ at $24.75 & 3’'x8’ 
at $11.50. New Brass Gate Valves 1%4”, 
2’, 2%" and 8” sizes. Line strainers 
from 1” to 8” sizes. New O. P. W. 1” 
hose nozzles with rigid tubes at $3.80 
each. New drum bung wrenches at 
$1.00. Reconditioned 2’ 9O0GPM twin 
Viking twin pumping units and other 
units from 10 to 100 GPM. 


BRATT & LANG 
Box 207 


Racine, Wis. 











STORAGE TANKS 
TANK CAR TANKS 
40—10000-Gallon, Located in Oklaho- 
ma 


149—10000-Gallon, Located in Pennsyl- 
vania 


23—8000 and 12000-Gallon, Located 
in Illinois 


IRON & STEEL PRODUCTS, INC. 
42 years’ experience 


13428 S. Brainard Ave., Chicago 33, 
Illinois. Phone BAYport 3456 


“ANYTHING containing IRON or 
: STEEL” 





q 





For Sale 


FOR SALE: Two BLS Pittsburgh Equita le 
Meter Company Rotocycle gasoline met rs, 
Meters are for 4’’ lines. Also, for these met: rs, 
two 4” forty-five degree flange elbows; also ‘wo 
4" air eliminators and two 4” gasoline strainers, 
125 lb. pressure 180 mesh strainers. Parm+ lee 
Motor Fuel Co., 118 S, First St., Pittsburgh 19, 
Pa. 


Position Wanted 


SALES POSITION wanted in executive capic- 
ity, 10 years wide practical experience with in- 
dependent companies in management, siles 
management, establishing budgets, accounting, 
distribution, refinery, wholesale, retail station 
operations. Capable assuming management re- 
sponsibilities. Now employed by integrated 
company as executive assistant. Age 34. Mar- 
ried. Reason for seeking change: better op- 
portunity for advancement. Box 213. 


Situation Open 


WANTED BY oil company operating throughert 
the eastern half of the country a man experi- 
enced in supervision ef building filling stations 
and bulk plants. Must be able te make es- 
timates, calculate costs, and let contracts. Give 
full details in application. Write Box 204. 


Professional Services 





ACCURATE LABORATORY TESTS 
GASOLINE Or 


Standard Methods Employed 
Octane Ratings by A.S.T.M. CFR Unik 


THE DETROIT TESTING 
LABORATORY 


554 Bagley Avenue, Detroit 26, Mich. 











Business Opportunities 


MANUFACTURERS REPRESENTATIVE, trav- 
eling the Southeastern States calling on Of 
Equipment jobbers and Tank Manufacturen 
desires lines applicable to this trade. Box 175, 


PRIVATE BRAND PACKAGING facilities are 
offered by reputable Midwest compounder of 
motor oils, automotive specialties and _ liquid 
insecticides. Can handle wide range of sizes in 
production quantities. Box 212. 









BUSINESS OPPORTUNITY 


On account of health, need young, live- 
wire business man to take part interest 
in established business. Tank car fran- 
chise major oil company recapping plant, 
good franchise on tires, batteries etc 
Located Mid-West, city of 65,000 popu- 
lation on principal street, and _ three 
highways. Will stand rigid investigation 
Season this line just beginning. 


BOX 214 











Waated to Buy 









STEEL DRUMS 


We buy and sell used empty 
steel drums at any point. Let us 
have your offerings. We also 
sell reconditioned drums. 


BUCKEYE COOPERAGE COMPANY 
3800 Grange Ave. Cleveland 15, Ohio 
Phone EXpress 3383 
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New Third Edition .... 
the technology of oil 


field development— 








*fundamentals 
* problems 
* methods 


* equipment 


Complete ref- 
erence book 
on the funda- 
mentals, 
problems, 
methods and equipment used in petroleum 
production. Presents a comprehensive review 
of the field to meet the needs of engineers and 
petroleum executives. 


Just published! 


Petroleum Production Engineering 


OIL FIELD 
DEVELOPMENT 


By LESTER CHARLES UREN 
Professor of Petroleum Engineering, 
University of California 
750 pages, 534 x 8%, 383 illustrations, $7. 


Covers in detail the range of processes from 
petroleum exploration methods, through 
principles of development, drilling equipment 
and methods, procedures in casing wells, 
water exclusion, well testing and completion, 
logging techniques, etc. This most detailed 
treatise on these topics available includes 
such developments as: 


@ drilling wells to greater depths than ever 
before, and at lower unit cost 

@ new and more efficient types of drilling 
equipment 

@ new methods of installing and cementing 
casing in wells 

@ new techniques of logging, testing and 
completing wells 

@ broadened application of engineering to 
oil field development 

Mait your order to: 


NATIONAL PETROLEUM NEWS 
1213 West Third Street, Cleveland 13, Ohio 
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OIL PEOPLE 








L. D. Jurs, left, vice president, Tide Water Associated Oil Co., recently exchanged 
congratulations with Lloyd F. Bayer (center) and J. P. Edwards (right) upon com- 
pletion of 30 and 35 years of service with the company. Mr. Bayer, vice presi- 
dent and chairman of Western division operating committee and Mr. Edwards, 


executive secretary, have completed 30 years service. 


Mr. Jurs has passed the 


35-year mark 


H. C. Watson, Independent distributor 
at Onley, Va., in the past year has built 
two bulk plants, replacing ones burned 
during 1946. The company, organized 
in 1914, has increased its business from 
10,000 gals. the first year to several 
million gallons annually now. The com- 
pany has added meters to its 10 trucks. 


° ° ° 


South Central Oil Co., Columbia, 
S. C., has been granted a charter by 
the Secretary of State. Authorized cap- 
ital stock is $150,000 . . . President of the 
corporation is B. L. Todd. W. E. Evans 
is vice president and R. R. Andrews, sec- 
retary-treasurer . . . The company plans 
to drill a 1500 ft. test well for oil and 
natural gas in Allendale County. 


e o ° 


A. G. Anderson, traffic manager of 
Socony-Vacuum Oil Co., Inc., New York, 
is chairman of a committee which is plan- 
ning to organize a Traffic Club for the 
petroleum industry. 


+ 2 ° 


Briggs Oil Co. has been appointed 
Kern County, Calif., distributor for Han- 
cock Oil Co. of California. Briggs Oil 
is owned and operated by Wallace M. 
Briggs and his son, Charles J. Briggs. 


id ° ° 


Townsend Oil Co., Le Roy, N. Y., 
owned by Elbert J. Townsend, celebrated 
its 25th anniversary last month. In a 
full page advertisement in the local paper 
the company reviewed its 25 years of 
growth. The advertisement carried pic- 
tures of the personnel and the main plant. 


It also reproduced a letter from W. S. 
Zehrung, president of the Pennzoil Co., 
congratulating Mr. Townsend on _ the 
company’s progress and also on the fact 
that he was the “oldest” distributor in 
New York state and the second oldest 
in the United States. 


oO °° ce] 


Garth L. Young, chief engineer, was 
recenty elected vice president of Signal 
Oil and Gas Co. Mr. Young has for some 
time been a vice president and director 
of Signal Oil Co., the company’s market- 
ing subsidiary. He now serves as vice 
president of both companies. 


Q © ° 


Roger Harrold, Ohio Oil Co., has been 
elected president of the New Mexico Oil 
Scouts Assn. Other officers named were 
William W. Wilson, vice president, and 
E. H. Roberts, Jr., secretary-treasurer. 


* ° co 


R. E. Abbott has resigned as land 
man for Phillips Petroleum Co. to do in- 
dependent lease buying in the Rocky 
Mountain area. 


+ o ° 


Cirillo Bros. Coal & Fuel Corp., Brook- 
lyn, N. Y., has added a new 1,200,000- 
gal. storage to its operations. The com- 
pany has also added seven new fuel oil 
trucks. Gus Cirillo is president of the 
company. 


The Petroleum Lubricants Co., Balti- 
more, has purchased an acre of ground 
and a railroad siding and is building a 
new bulk plant and blending building on 
the property. 
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In announcing the presentation o 
jeweled emblems and engraved certifi 
cates to 3,347 Gulf Oil employes durin; 
the 30 days ending May 22, Col. J. Frank 
Drake, Gulf Oil Co. president, made it 
point to emphasize API's public relation 
slogan that the oil industry is progres 
sive . . . Said Col. Drake: “When I sa 
this industry is competitive, I mean jus 
that.” He pointed to the 34,000 com 
panies in the industry and emphasized 
that no company can afford to be any 
thing but progressive. 

* ° ° 

Alfred M. Cady, president of th 
Syracuse Oil Co., Syracuse, N. Y., h: 
been in the oil business in Syracuse fi 
50 vears. He went to work for the C. | 
Mills Oil Co, when he was 14. The com 
pany has recently made an addition to 
its warehouse and has purchased a new 
1400-gal. tank truck with meter. 


= 2 ° 





Oliver Boone was recently guest speak- 
er at the weekly luncheon meeting of 
Coalinga, Cal., Chamber of Commerce. 
iat te He had just returned to Coalinga from 
the Arabian-American operation in Arabia 
and told of some of his experiences. 
a co] co 


Newest and oldest representatives of Interstate Compact get together. 
right: Eugene L. Pearson, Tennessee representative at Birmingham, Ala., meet; War- 
wick M. Downing, Colorado representative and 2nd vice chairman of the Com- 
pact: and A. C. Colby, Indiana representative on the Compact. This was first a oe eee vee ey 
meeting for Mr. Pearson and Mr. Colby since their respective states joined the + of Ag land Oil & Refinin a, No 
Compact. Judge Downing has represented his state continuously since the Com- a + dcemagge a ee ea 


: aie April 24-26 2 refinery at Catlettsburg, Ky., has been 
pact's organization. Meeting was held April 24- appointed superintendent of the Creole 


Petroleum Corp. refinery at Caripito, 
Venezuela. 
Joseph T. Cashman has been appoint- Since returning to Minneapolis early *  *. # 
ed administrative assistant to D. B. in 1946 after war service with PAW as \ model of Ashland Oil and Refining 
Hodges, vice president, transportation District 2 counsel in the Chicago office, Co.’s towboat Paul Blazer has become a 
and supplies, Shell Oil Co., New York. Faner C. Wonderly has been in the busi- permanent exhibit at the Marietta, O., 


Until recently Mr. Cashman was an at- 
torney for Shell . . . Mr. Cashman be- 
gan his career with Shell as a clerk in 
the head office of the company’s market- 


ness as a broker of petroleum marketing 
properties and equipment. He is also 
marketing aluminum sign letters and ad- 
vertising specialties. 


ing sales department after two years’ 

experience with a law firm. He graduat- 

ed from Fordham University in 1935 

with an A. B. degree. For several years 

he has been an attorney in Shell's legal 

department. Left. Maj. Gen. 

° ° ° nee 

Ralph Arnold, oil and mining geol- 


ogist, is now making his headquarters at Right, Mr. Jeffrey 
his residence in Pasadena, Calif. He is 
the author of many textbooks used in the 
teaching of geology. 
e ue Go 

Robert E. Jeffrey, Jr., a research engineer for Shell Oil Co., 
Inc., at San Francisco, and chief of the automotive group in 
its products application and development department, has 
been awarded the Legion of Merit for his wartime work as 
chief of the Fuels and Lubricants Branch, Research and Ma- 
terials Div., (Army Ordnance) Research and Development Serv- 
ice. He received the award from Maj. Gen. George P. Hays, 
commanding general, Sixth Army, at a formal retreat cere- 
mony at the Presidio of San Francisco. A citation accompany- 
ing the decoration recounted he performed “exceptionally meri- 
torious services in connection with research on and develop- 
ment, technical application and testing of fuels, lubricants, 
recoil oils and related materials for Army Ground Forces ve- 
hicles and equipment from December, 1941, to January, 1946.” 
See picture at right. 
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river museum, following ceremonies in 
which Ashland’s ‘board chairman, Paul 
Blazer, presented the model to Capt 
Frederick Way, president of the group 
which sponsors the museum, 

* ° ° 
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You get all three with a 
Brownie Truck Tank 


ee 


Rugged, engineered construction for extra years 
of service ...correct design for maximum econ- 
omy and low overhead ... latest features for 
fast, easy handling and convenient operation 
are important characteristics of the Brownie 


truck tank. 


1. SMOOTH SKIN outer surface makes an excellent 
Enclosed cabinet houses hose reel, background for your company name and sales story. 
Meterandaireliminator. fR 2. ENCLOSED CABINET permits handy installation 
of hose and reel. 

3. BARREL CARRIER is enclosed to protect mer- 
chandise from road grime and weather. 

4. REAR COMPARTMENT has ample space for 
buckets and additional packaged items. 

5. DROP PANELS along sides of tank provide stor- 
age space for extra accessories. 

6. PIANO HINGE extends the full length of cabinet 
doors and drop panels for additional strength and 








improved appearance. 
7. RUBBER BUMPERS prevent opened doors and 
drop panels from marring finish. 





al ‘ 
¥or a betler Clauk 


Rear view of truck tank showing full 


length hinge on doors and hinged a 
bug A Ortownce 


bumper. 


BROWN STEEL TANK COMPANY 


2901 4TH STREET 
S. E. 
MINNEAPOLIS 14, MINNESOTA 








lustrate one of the 
The wholesaler 


Sphiledelphic 3, Pa. 





LUBRICANTS 


A complete line of Finished Oils, Blending Oils and more than 60 Greases and Bases 


